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Our  new  columnist  in 
his  working  clothes* 

Meet  Mike  La  Velle,  39,  pipe-bender,  ex-boxer, 
steelworker,  laborer,  bartender,  sailor,  and  survivor 
of  17  years  in  orphanages. 

Mike’s  weekly  column  in  the  Chicago  Tribune 
zeroes  in  on  whatever  interests  him.  And  his  inter¬ 
ests  range  from  the  Viet  Nam  war  to  long  hair  to 
hard  hat  viewpoints  on  the  American  Dream. 

He  writes  neither  from  the  left  nor  the  right. 
He  writes  from  his  gut  and  his  heart  and  his  mind. 

Mike  La  Velle.  Another  good  reason  why  the 
Chicago  Tribune  is  the  best-read  newspaper  in 
Mid  America. 


A  step  ahead  of  the  times 


/ 
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The  Seattle  Post-Intelligencer 

Represented  Nationally  by  Hearst  Advertising  Service 


Our  newswomen  at  The  Post-Intelligencer 
are  an  impatient  lot. 

And  we're  proud  of  it. 

They  don't  wear  hats  around  the  office 
anymore,  or  flit  off  to  interview  the  grand 
matron  of  the  order.  It's  been  a  long  time 
since  they've  covered  a  pink  tea  or  reported 
what  the  bridesmaids  wore. 


The  impatient  ones  have  more  important 
subjects  to  write  about— like  marriage  alter¬ 
natives,  alcoholism,  day  care,  welfare  diets 
and  abortion. 

It's  a  fast-moving  world. 

They're  keeping  pace. 

Maybe  that's  why  we're  first  with  women 
in  the  Pacific  Northwest. 


impatient 
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The  way  to 
a  publisher’s  heart 
is  through 
his  maricet. 

Everill  to  help  them  know  their  markets 
better. 

As  corporate  director  of  marketing, 
Chuck  obtains  marketing  data  and  interprets 
it  for  our  publishers’  application. 
Professionally.  And  through  sales  training 
seminars,  he  provides  them  with  valuable 
selling  tools  for  increasing  their  advertising 
revenues. 

This  marketing  approach  arms  our 
publishers  with  hard  facts  and  figures  on 
their  readers’  specific  informational  needs. 
They  can  prove  they  reach  their  markets.  And 
their  advertisers  know  it. 

Chuck  is  just  one  of  our  corporate 
specialists  who  helps  solve  problems  in 
marketing,  sales,  planning,  labor  relations. 
What  affects  your  market  affects  your  financial  planning,  production  systems  and 
newspaper.  You  have  to  know  it  well.  computer  operations. 

Harte-Hanks  publishers  count  on  Chuck  They  get  to  the  heart  of  any  problem. 


kARTE-hANlks  NEWSpApERS,  InC. 

Abilene  Reporter-News  Corpus  Chrisli  Caller-Times  Huntsville  Item 


Anderson  Independent-Mail  Corsicana  Sun 
Big  Spring  Herald  Denison  Herald 

Bryan/College  Station  Eagle  Framingham  News 
Chula  Vista  Group  Greenville  Herald-Banner 

Commerce  Journal  Hamilton  Journal  News 


Lewisville  Leader 
Marshall  News  Messenger 
Paris  News 

San  Angelo  Standard-Times 


San  Diego  Group 

San  Francisco  Progress 

Van/De  Publishing  (Orange  County) 

Woodbury  Times 

Yakima  Herald  Republic 


San  Antonio  Express  &  News  Ypsilanti  Press 

Executive  Otficee:  Herte-Henke  Newtpepere.  Inc.,  P.O.  Box  269,  Sen  Antonio,  Texee  76291 


EDITOR  &  PUBLISHER  CALENDAR 


Somsihinf.  SfindaL 

ptit,  1973... 

You’ll  find  special  editorial  emphasis  directed 
either  to  the  entire  newspaper  community,  or 
to  meet  the  special  needs  of  various  segments 
of  the  newspaper  field  in  Editor  &  Publisher 
during  1973. 

We’re  sure  that  you  will  find  that  some  of 
these  special  issues  will  provide  the  focus  for 
your  advertising  copy,  meeting  your  sales  and 
promotion  needs,  as  the  editorial  copy  fills 
special  needs  for  E&P  readers. 

We  are  sure  you  will  find  this  list  helpful  in 
planning  your  1973  promotion  program. 

•  NEWSPAPER  ADVERTISING  EXECS  ISSUE— 

Published  January  20 

•  17th  Annual  COLOR  ISSUE — 

Published  March  31 

•  ANPA  PRE-CONVENTION  ISSUE— 

Published  April  21 

•  ANPA  CONVENTION  ISSUE— 

Published  April  28 

•  NEWSPAPER  PROMOTION  ISSUE— 

Published  May  19 

•  LINAGE  ISSUE— 

Published  May  26 

•  ANPA/RI  PRODUCTION  PRE-CONFERENCE 
ISSUE— 

Published  June  9 

•  ANPA/RI  PRODUCTION  CONFERENCE  ISSUE— 

Published  June  16 

•  SYNDICATE  DIRECTORY— 

Published  July  28 

•  COLOR  AWARDS  ISSUE— 

Published  September  29 

•  FOOD  EDITORS  CONFERENCE  ISSUE— 

Published  September  29 

•  INLAND  DAILY  PRESS  ASSOCIATION  ISSUE— 

Published  October  IS 

•  SOUTHERN  NEWSPAPER  PUBLISHERS  ASSN.— 

Published  November  10 


Deadline  for  copy  for  all  of  these  issues  is  ten  days 
before  date  of  publication.  To  assure  best  position, 
space  reservations  two  weeks  before  date  of  publica¬ 
tion  is  recommended.  Contract  rates  apply,  of  course. 


EDITOR  &  PUBLISHER 

850  Third  Avenue,  New  York.  N  Y.  10022  •  (212)  752-7050 


V _ ^ 


NOVEMBER 

5-17 — API  New  Methods  of  Newspaper  Production  seminar.  Columbia 
University. 

9 -  New  Jersey  Press  Association.  Cherry  Hill  Inn,  Cherry  Hill. 

10- 11 — University  of  Wisconsin  Journalism  Institute's  editorial  seminar  on 
investigative  reporting.  Ramada  Inn,  Waukesha. 

11 -  Hoosier  State  Press  Association  newsroom  seminar.  Holiday  Inn, 
Indianapolis. 

12- 15 — Southern  Newspaper  Publisher  Association.  Boca  Raton  Hotel  & 
Club  Boca  Raton,  Fla. 

13- 14 — Advertising  Research  Foundation  Conference.  Hilton  Hotel,  New 
York  City. 

14- 17 — AP  Managing  Editors.  Hotel  Muehlebach,  Kansas  City,  Mo. 

15- 17 — National  Conference  of  Editorial  Writers.  Charlotte,  N.C. 

15-18 — Newspaper  Management  seminar.  Center  for  Tomorrow,  Ohio  State 
University,  Columbus. 

15-18— Sig  ma  Delta  Chi  convention.  Statler  Hilton  Hotel,  Dallas,  Tex. 

17- 19 — Mid-America  Press  Institute  copy  editors  workshop.  Sheraton- 
Jefferson  Hotel,  St.  Louis. 

26-Dec.  8 — API  City  Editors  seminar  (for  newspapers  over  75,000  circu¬ 
lation).  Columbia  University. 

DECEMBER 

1- 2 — ^Wisconsin  AP  Association.  Pfister  Hotel,  Milwaukee. 

10-13 — SNPA  Foundation  Workshop:  Investigative  reporting.  University  of 
Florida,  Gainsville. 

JANUARY 

7- 19 — API  Women's  Page  Editors  seminar.  Columbia  University. 

18- 20 — New  England  Association  of  Circulation  Managers:  Marriott  Motor 
Hotel,  Newton,  Mass. 

18-21 — New  England  Press  Association.  Sheraton-Boston.  Boston. 

21-23 — International  Newspaper  Advertising  Executives  Association.  Walt 
Disney  World,  Orlando,  Fla. 

21-Feb.  2 — API  Sports  Editors  seminar.  Columbia  University. 

FEBRUARY 

4-16— API  Newspaper  Promotion  and  Public  Relations  seminar.  Columbia 
University. 

10-13 — Inland  Daily  Press  Association  Winter  meeting.  Fairmont  Roosevelt 
Hotel,  New  Orleans.  La. 

25-27 — New  York  State  Publishers  Association.  Thruway  Hyatt  House, 
Albany. 

18-March  2 — API  Managing  Editors  and  News  Editors  (for  newspapers 
over  50,000  circulation).  Columbia  University. 

MARCH 

2- 4— Maryland.  Delaware,  D.C.  Press  Association  convention.  Sheraton- 
Lanham,  Washington  Beltway. 

4-16— API  Management  and  Oosts  seminar  (for  newspapers  over  75,000 
circulation).  Columbia  University. 

18-30 — API  Classified  Advertising  Managers  seminar.  Columbia  University. 

APRIL 

1-6 — API  Newspaper  Personnel  Management  seminar.  Columbia  University. 

8- 20— API  City  Editors  seminar  (for  newspapers  under  75,000  circulation). 
Columbia  University. 


MAY 

1-4— American  Society  of  Newspaper  Editors.  The  Shoreham,  Washington. 
D.C. 

13-16— Institute  of  Newspaper  Controllers  and  Finance  Officers.  Doral 
Country  Club,  Miami,  Fla. 

13-25 — API  Management  and  Costs  seminar  (for  newspapers  under  75,000 
circulation).  Columbia  University. 

21-25— International  Federation  of  Publishers.  (FIEJ).  Vienna,  Aus. 

JUNE 

3-15— API  Telegraph  Editors  and  Copy  Desk  Chiefs.  Columbia  University. 

17-29 — API  Publishers,  Editors  and  Chief  News  Executives  (for  newspapers 
under  50,000  circulation).  Columbia  University. 

20-23 — Newspaper  Personnel  Relations  Association,  Milwaukee. 

28-30 — Association  of  Newspaper  Classified  Advertising  Managers.  Long 
Beach,  Calif. 


Vol.  105,  No.  45.  Nov.  4.  1972.  Editor  &  Publisher,  The  Fourth  Estate  is 
published  every  Saturday  by  Editor  St  Publisher  Co.  Editorial  and  business 
offices  at  850  Third  Ave..  New  York.  N.  Y.  10022.  Cable  address  "Exlpub,  New 
York.”  Second  class  postaire  paid  at  New  York.  N.Y.  and  additional  mailinir 
offices.  Titles  patented  and  ReKistered  and  contents  copyrighted  ©  1972  by 
Editor  &  Publisher  Co..  Inc.  All  rights  reserved.  Annual  subscription  $10.00 
in  United  States  and  possessions,  and  in  Canada.  All  other  countries,  $25.00. 
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Chemical  Bank.  10  Moorgate.  London.  E.  C.  2,  England. 
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Media  Records 
Total  lineage 
first  9  months 


^For  the  first  9  months  of  1972 
the  Daily  Courant  carried  more 
advertising  than  any  daily 
newspaper  in  New  England. 

Some  things  just  can’t  wait  more  than  nine  months!  Like  the  news  about  our  great  big  bouncing 
advertising  lineage  for  the  first  nine  months  of  1972.  Of  course,  with  our  record  of  past  performance 
it  shouldn't  be  too  much  of  a  surprise.  After  all,  we  are  the  largest  newspaper  in  New  England 
outside  of  Boston.  And  Connecticut  leads  all  48  contiguous  states  in  median  household  income  and 
percentage  of  household  incomes  over  $15,000  and  over  $25,000.**  When  you  really  want  to  sell 
something,  put  your  message  where  the  money  is.  In  the  newspaper  with  the  largest  circulation  in 
the  richest  state. 

"Sales  Management  1972  Survey  of  Buying  Power 

§Pj)«  tfowfant 

283  Broad  St.,  Hartford,  Connecticut  06105  Represented  Natfonaily  by  Branham-MofOitey  Inc 
Write  Sid  Kaplan  for  our  latest  Fact  Book  on  the  Connecticut  and  Hartford  Markets 


Toastmasters:  An  Employee 
Club  Provides  Training 


Much  has  been  said  about  employee  training 
and  management  development  programs  insti¬ 
tuted  at  Landmark  newspapers.  Add  another: 
Toastmasters. 

For  almost  three  years,  employees  of  The 
Virginian-Pilot  and  Ledger-Star,  in  Norfolk,  have 
benefitted  by  membership  in  their  own  Toast¬ 
masters  club.  Currently  32  employees  from  various 
departments  are  active  members,  developing  new 
poise  and  speaking  ability. 

We  have  found  that  this  is  an  excellent  vehicle 
for  self  improvement.  Membership  is  voluntary. 
Along  with  the  fun  and  fellowship  such  an  organi¬ 
zation  provides,  has  come  a  better  understanding 
and  appreciation  of  the  work  done  by  individuals 
in  the  various  departments  of  the  newspaper. 

Members  have  learned  how  to  organize  their 
material,  to  think  on  their  feet  and  offer  extem¬ 
poraneous  remarks,  to  face  an  audience  with  con¬ 
fidence.  Accountants,  reporters,  advertising  sales¬ 
men,  editors,  circulation  personnel,  and  depart¬ 
ment  heads  exchange  constructive  criticism  that 
will  benefit  them  in  their  work. 

It  all  adds  up  to  the  Landmark  philosophy  that 
the  better  the  people,  the  better  will  be  the  quality 
of  the  newspaper. 


1  LANDMARK 

\l  COMMUNICATIONS,  INC. 

150  W.  Brambleton  Ave.,  Norfolk,  Va.  23501 


The  Virginian-Pilot  Ledger-Star  Norfolk.  Va. 

The  Roanoke  Times  The  World-News  Roanoke.  Va. 
Greensboro  Daily  News  The  Greensboro  Record  Greensboro.  N.  C. 


LANDMARK  =  Quality  Newspapers 


CA  TCH-lines 

By  Lenora  Williamson 

“AS  A  WRITER  YOU  MAY  GO  WITHOUT  FOOD,  cloth¬ 
ing.  shelter,  or  scruples;  you  cannot  go  without  a  dictionary."’ 
This  declaration  was  issued  by  the  Journalism  111  instructor 
at  Indiana  University,  Bloomington,  as  he  announced  that  for 
every  spelling  or  typographical  error  in  a  student’s  paiier.  the 
fine  would  be  one  cent,  with  same  to  double  for  each  repeated 
violation.  Trevor  R.  Brown  said  he  would  fine  himself  2.1 
cents  for  any  error  he  makes,  with  doubling  factor  also  aj)- 
plicable.  Funds  collected  go  to  a  party  at  end  of  course. 

Brown  further  declared  that  in  compliance  with  the  law 
about  financial  contributions  to  a  party  being  made  iniblic 
(“Politicians  see  fit  to  evade  this  law.  but  journalists  have 
higher  ethical  standards.”),  all  contributions  will  be  revealed 
publicly  at  term’s  end.  This  eventual  publicity  may  be  what 
drives  students  to  the  dictionary. 

An  Indianapolis  News  story  by  David  Mannweiler  explains 
that  Brown  reserves  the  right  to  end  the  spelling  ex|)eriment 
if  emphasis  on  spelling  grows  to  a  point  where  writing  and 
reporting  suffer,  or  students  are  such  shocking  sjiellers  and 
typists  that  the  financial  housekeeping  becomes  intolerable, 
and/or  the  cost  of  Brown’s  own  errors  exceeds  his  income. 

*  *  * 

ADD— PUNNY  TITLES;  “Hammond  Wry"  is  the  name  of 
a  column  by  Bill  Hammond,  newly-apixcinted  sports  editor  of 
tbe  Dunkirk  (N.Y.)  Evening  Observer. 

*  *  * 

WHILE  BEING  INTERVIEWED  by  Detroit  News  tv-radio 
critic  Frank  Judge,  actress  Geraldine  Page  said  she-  hates  to 
be  interviewed.  Judge  agreed  that  he  could  hardly  blame  her 
after  she  cited  several  instances. 

Geraldine  explained  she  once  was  interviewed  by  a  reporter 
from  tbe  Tiilane  Drama  Review  and  talk  got  around  to  Lady 
MacBeth  and  those  three  witches  who  were  at  the  back  door 
selling  eyes  of  eels  and  chojiiied  toes.  “W  ell,  when  1  read  the* 
review,  I  was  quoted  as  saying  ‘eyes  of  cels  and  c  hop]ied 
toast.”  And  that  was  a  lajced  interview.”  The  actress  aLo 
mentioned  her  first  big  interview  with  a  Broadway  cobimni>t 
who  had  obviously  been  through  a  few  martinis  whe-n  sbc‘  ar¬ 
rived  late  at  the  restaurant.  “He  asked  if  1  wanted  a  drink,  and 
I  said.  ‘No.  thank  you!’  When  his  column  appeared,  every 
paragraph  made  reference  to  me  drinking  a  martini.  It  was 
ludicrous!” 

*  *  ■»(■ 

A  CLIPPING  FROM  THE  100  YE  \R.S  AGO  TODAY  <  <d- 
umn  of  the  Nevada  State  Journal  in  Reno  was  duly  recei\c‘d 
by  Herb  Caen,  San  Franeiseo  Chroniele  columnist.  The-  item 
read:  “The  S.F.  Chronicle,  a  sensational  sheet  edited  in  the 
most  profound  contenijct  of  decency  and  honesty.  manife>tly 
in  the  interest  of  corporation  or  money  ‘rings.’  faih-d  to  injure 
the  reputation  of  J.  P.  Jones,  a  candidate  for  the-  l'..S.  .Senate- 
for  Nevada.”  Herb  added  the  footnote;  “That  sound-  like-  us. 
all  right,  hut  whatever  happened  to  J.P.  Who.**  ’ 

*  «•  * 

A  NEW  YORK  NEW  SPAPERM  AN,  upon  reading  a  Journal 
of  Commeree  head,  “Rail  Industry  Exjiects  Tough  .Sledding  in 
’73”,  moved  to  remark.  “The  railroads  have  enough  trouble- 
without  all  that  damn  snow  on  the  tracks.” 

*  *  * 

TWO  EDITORS  HAD  AN  ANNOUNCEMENT  TO  MAKE. 
Since  Gary  Hengstler  is  editor  of  the  Portland  (Ind.)  (ioni- 
mereial  Review  and  his  wife  Linda  is  editor  of  the  weekly  Dun¬ 
kirk  News  and  Sun,  both  |)ublished  by  Graphic  Printing  Com¬ 
pany,  it  seemed  only  natural  that  they  make  up  a  combined 
front  page  to  tell  the  good  news  that  they  had  adopted  a  baby 
son  Dylan  Anthony.  Both  namejelates  were  used  with  head¬ 
lines  telling  the  story  pasted  over  original  page  co])y.  One  2- 
column  headline:  “Newspaper  editors  not  getting  much  sleep 
now.” 

*  *  * 

FOR  A  REVIEW  of  Philip  Roth’s  new  book  titled  “The 
Breast”  the  Chicago  Daily  News  headman  neatly  wrote:  “Philip 
Roth  is  back  with  Portnoy’s  great  gland  daughter.” 
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Scores  of  municipalities  along  the  Jersey 
Shore  were  secretly  discharging  billions  of 
gallons  of  raw  sewage  Into  the  Atlantic 
Ocean  where  thousands  of  persons  swim 
and  bathe  each  summer. 

An  investigation  by  The  Star-Ledger  led  to 
an  unprecedented  federal  court  case  and 
saved  the  surf  and  beaches  from  further 
environmental  damage,  invoking  the  1899 
Refuse  Act,  the  U.S.  court  barred,  for  the  first 
time,  municipalities  from  using  the  ocean 
as  an  open  cesspool. 

Star-Ledger  investigative  reporter  Gordon 
Bishop  won  the  Scripps-Howard  Founda¬ 
tion’s  national  environmental  award  and 


also  was  honored  by  the  Washington  Joun- 
alism  Center  and  the  Institute  of  Interna¬ 
tional  Education  for  the  successful  public 
service  campaign. 

A  recent  investigation  by  The  Star-Ledger 
into  the  prolonged  pollution  of  metropolitan 
waterways  of  New  Jersey-New  York  by 
private  and  public  agencies  has  resulted  in 
an  unprecedented  two-pronged  probe  by 
the  U.S.  Department  of  Justice  and  the  U.S. 
Environmental  Protection  Agency.  U.S. 
Attorney  Herbert  J.  Stern  has  credited  The 
Star-Ledger  with  highlighting  the  bi-state 
pollution  problem,  bringing  it  to  the  atten¬ 
tion  of  the  public  and  proper  enforcement 
authorities. 


STAR-LEDGER 


Newhouse  Newspapers 


Editor  &L  Publisher 

®  THE  FOURTH  ESTATE 

Robert  U.  Brown  James  Wright  Brown 

Publisher  and  Editor  Publisher,  Chairman  of  the  Board,  1912-1959 


Tv  study  rejected  again 

Anotlicr  research  sliuly  rejects  llie  validity  ol  television’s  claim, 
based  on  Klino  Ro])er  findings,  that  it  is  the  dominant  and  most 
trusted  source  ol  news  for  the  American  people. 

Dr.  .\le\  S.  Eclels*ein,  professor  and  director  of  the  School  of 
Camnminications,  Ihiiversity  of  Washington,  has  found  that  cliHerent 
(piestioning  technicpies  prodnee  different  results.  He  said  that  when 
people  are  asked  alxmt  important  problems  thev  say  newspapers  are 
the  source  of  most  of  their  information  followed  by  television.  .\ncl. 
thev  report  they  trust  newspa|)ers  the  most,  he  added. 

1  lie  Roper  method  recpiires  the  individual  to  sum  up  his  evalua¬ 
tion  of  all  media  over  time  without  regard  to  specific  problems  that 
are  important  to  the  individual,  Edelstein  said.  “This  is  attituclinal 
research,  not  beha\  ior.  There  has  been  a  great  deal  of  seeming  valida¬ 
tion  of  the  Roper  findings  over  the  years,  both  by  Roper  and  by 
academic  researchers,”  he  said,  “but  this  is  because  they  have  used 
the  same  methods  of  cpiestioning.  Where  the  phrasing  of  c|uestions 
has  been  varied,  or  as,  in  our  case,  where  the  approach  has  been  dif¬ 
ferent,  there  have  been  different  results.” 

Edelstein  wonders  “win  newspapers  have ,  permitted  these  results 
to  go  unchallenged  for  two  decades  in  the  face  of  abundant  surface 
evidence  that  people  who  have  important  problems,  and  who  are 
treing  to  solve  them,  must  go  to  the  source  that  has  the  most  informa¬ 
tion  about  that  problem.  Most  often,  it  would  seem,  newspapers 
would  be  the  best,  fullest  source.” 

riie  Rojier  studies  have  not  exactly  gone  unchallenged,  but  it  is  a 
fact  that  few  newspaper  editors  have  taken  the  time  to  counter  the 
Roper-television  claims  when  they  are  rejieated  bv  others  frecpicntlv 
in  newspaper  columns.  Thus,  they  are  helping  to  pefpetnate  a  myth, 

Eliere  have  been  studies  rebutting  the  Roper  stuclv  but  thev  have 
not  been  well-]niblici/ed.  Probably  the  most  important  one  was  that 
condneted  by  the  AN1’.\  News  Research  ('.enter  (ER.!*,  Dec,  II,  1971, 
jiage  ('))  analyzing  the  news  content  of  one  newsjiaper  in  liakersfielcl, 
(ialif.,  and  the  three  network-afliliated  television  stations  there. 

“To  the  extent  that  any  residents  of  this  city  do  rely  solely  upon 
one  or  more  of  the  Tv  stations  for  their  clailv  news  injjut,  they  are 
seriously  curtailing  the  scope  of  their  knowledge  of  the  clay’s  events 
both  in  terms  of  breadth  and  depth,”  the  study  found.  “In  this  small 
citv,  served  by  fairly  typical  news  media,  the  newspaper  cannot  be 
said  to  have  beeti  seriously  challenged  bv  the  three  television  stations 
— individually  or  in  concert — as  the  city’s  dominant  news  source.” 

During  an  average  weekday,  the  three  stations,  on  average,  pre¬ 
sented  (IS  news  items  of  which  nine  were  repeated.  The  average  num¬ 
ber  c)f  general  news  stories  in  the  newspaper  was  217.  .\ncl,  of  course, 
a  viewer  cannot  watch  all  three  stations  at  once. 

I  here  is  plenty  of  material  available  for  newspapers  to  rebut  the 
mvth  of  television’s  “dominance”  as  a  news  medium,  if  newspaper 
editors  would  only  take  the  time  and  trouble  to  use  it. 


CJharter  Member,  Audit 
Bureau  of  Circulations 
'»  Member,  American 
•  Business  Press  Inc. 


6  Mo.  average  net  paid  June  SO,  1972 — 25,05< 
Renewal  rate — 76.97% 
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EDITORIAL  WORKSHOP 


No.  459 


By  Roy  H.  Copperud 

The  line  was  busy 

I  stirred  up  some  dissent  a  few  months  ago  by  criticizing 
the  practice  of  having  a  secretary  ask  who  is  calling  be¬ 
fore  putting  her  boss  on  the  wire.  Some  of  those  who 
denounced  me  were  themselves  secretaries  who  apparently 
thought  I  was  out  to  undermine  their  status.  Others  were 
executives  who  sounded  as  if  they  think  like  secretaries. 
On  the  other  hand,  a  number — a  smaller  number,  ad¬ 
mittedly — of  readers  agreed  with  me. 

The  unspoken  assumption  of  my  critics  was  that  if  the 
secretary  could  not  tell  Mr.  Bossman  who  was  calling, 
he  would  never  find  out.  But  this  notion  has  no  basis. 
The  first  thing  I  do  when  I  get  the  ear  I  want  is  to 
identify  myself. 

I  did  not  think  it  necessary  to  explain,  in  my  first 
sermon,  that  I  resent  giving  my  name  only  when  I  know 
it  will  mean  nothing  to  either  the  secretary  or  her  boss, 
and  that  doing  so  at  this  point  will  only  waste  every¬ 
body’s  time.  Of  course,  there  is  also  the  personal  factor 
that  my  name,  while  not  really  difficult,  is  uncommon. 
So  when  I  give  it  to  a  stranger,  I  feel  constrained  to 
spell  it.  Matters  usually  proceed  like  this: 

“My  name  is  Copperud,  C-o-p-p-e-r-u-d. 

“C-o-p-p-u-r-e-d  ? ’’ 

“No,  no,  E-r-U-d.“ 

“I’ve  got  it  now,  thank  you,  Mr.  Cooperhead.  Mr.  Boss- 
man  will  be  right  with  you.” 

Somehow,  I  am  reminded  of  an  experience  I  had  last 
summer  in  Copenhagen  when  I  was  standing  in  line  to 
see  a  dirty  movie.  Things  seemed  to  be  moving  very 
slowly.  I  noticed  a  splendidly  bedizened  head  usher  or 
something  posted  at  the  boxoffice,  far  ahead,  and  I  wrongly 
deduced  that  the  delay  was  caused  by  his  checking  on 


underage  customers.  I  commented  on  the  matter  to  a 
gloomy  Dane  who  was  standing  next  to  me,  and  he  en¬ 
lightened  me. 

“It’s  absolutely  ridiculous,”  he  said,  explaining  that 
movie  patrons  had  to  tell  this  factotum  whether  they 
wanted  loge  or  general  admission  seats.  The  factotum 
would  then  inform  the  boxoffice  attendant,  take  the  pa¬ 
tron’s  money  and  hand  it  to  her,  get  the  ticket  from 
her  and  hand  it  to  the  patron.  For  this  he  expected  a 
pourhoire.  It  was  plain  to  see  that  he  was  as  proud  of 
himself  as  the  secretary  who  asks  who  is  calling.  The 
bottleneck  caused  by  his  ministrations  meant  that  those 
at  the  end  of  the  line  entered  the  theater  15  minutes  late. 

Sometimes  identifying  myself  to  a  secretary  leads  to  a 
more  or  less  delicately  phrased  request  that  I  state  my 
business.  The  secretary,  in  other  words,  is  going  to  decide 
whether  it  is  something  Mr.  Bossman  wants  to  discuss. 
This  can  lead  to  frustration,  for  many  a  rattleheaded 
secretary  has  only  a  foggy  idea  of  the  business  her  boss 
is  in. 

I  was  delighted  to  learn  that  I  am  not  the  first  to  have 
been  exasperated  by  the  “May  I  tell  him  who’s  calling?” 
routine.  As  long  ago  as  1969,  Bob  Segal,  a  columnist  for 
the  Gastonia  (N.C.)  Gazette,  organized  the  Millard  Fill¬ 
more  Society.  Membership  requirements  are,  as  he  put  it, 
simple.  Members  are  expected  only  to  reply  “Millard  Fill¬ 
more”  when  asked  by  a  secretary  who  they  are.  Before 
settling  on  Millard  Fillmore,  Mr.  Segal  experimented  with 
other  replies.  “If  you  say  ‘No.’  ”  he  wrote,  “the  world 
comes  to  an  end  for  the  little  sparrow  ...  I  freely  admit 
that  all  this  is  sheer,  insupportable  prejudice  and  that 
there  are  hundreds  of  excellent  reasons  why  secretaries 
should  ask  me  who  I  am,  but  I  can’t  think  of  one  and 
neyer  could.” 

Another  reader  told  me  that  when  asked  “May  I  tell 
him  who’s  calling?”  he  replies,  with  an  eloquent  succinct¬ 
ness  that  stuns  the  questioner,  “Certainly.” 


letters 

NOT  IN  PROBE 

Your  October  14  issue  (page  46)  carried 
an  article  concerning  a  probe  conducted 
by  the  Rocky  Mountain  News  into  the  af¬ 
fairs  of  a  Telstar,  Incorporated. 

We  trust  that  your  readers  would  not 
draw  any  association  whatsoever  between 
the  Telstar  mentioned  therein  and  Tal-Star 
Computer  Systems  Incorporated. 

It  would  indeed  be  most  unfortunate  if 
any  of  your  readers  mistakenly  pre-sup- 
posed  that  we  were,  in  any  way,  associated 
with  the  firm  mentioned  in  the  article. 

Robert  J.  Smallacombe 
Princeton  Jet.,  N.J. 

President,  Tal-Star  Computer  Systems  Inc. 
*  *  * 

HALL  OF  FAME 

The  State  of  Washington  Hall  of  Jour¬ 
nalistic  Achievement  is  obviously  too  new 
to  have  been  included  in  the  series  by 
Prof.  Gaumer  which  you  published  re¬ 
cently. 

A  selection  will  be  made  shortly  from 
among  nominees  for  the  first  name  to  be 
placed  in  the  hall  in  the  new  Edward  R. 
Murrow  Communications  Center  on  the 
WSU  campus.  The  committee  of  selection 
is  composed  of  Howard  Cleavinger,  man¬ 
aging  editor  of  the  Spokane  Daily  Chroni¬ 
cle;  Bert  Cross,  professor  of  journalism. 
University  of  Idaho;  Dr.  Don  Wells,  chair¬ 
man,  WSU  Department  of  Communications, 


and  Dean  Radford,  president,  WSU  Sigma 
Delta  Chi  campus  chapter,  the  sponsoring 
organization. 

The  selection  will  still  be  made  this  fall 
although  the  dedication  of  the  communica¬ 
tions  center  has  been  postponed  until  April. 

Thomas  H.  HeuteRman 

Pullman,  Wash. 

*  *  * 

GETTYSBURG  LESSON 

What  makes  a  classic  a  classic?  To  me 
it  is  a  classic  when  its  truths  apply  today 
as  much  as  when  written.  The  Gettysburg 
Address  is  109  years  old  November  19th. 

How  many  editors,  recognizing  the  di¬ 
vided,  bickering  state  of  the  nation,  will 
reprint  this  immortal  statement  of  Ameri¬ 
can  Purpose  on  their  front,  or  editorial 
pages?  It  is  the  one  bond  that  can  unite 
all  true  Americans. 

School  classes  should  recite  it  aloud;  so 
should  civic,  womens’  fraternal  and  vet¬ 
erans  clubs  across  the  land.  Such  a  joint 
exercise  will  again  remind  us  all  what  we 
stand  for — and  we  seem  to  need  such  a  re¬ 
minder. 

Joseph  Ray 

Oneida  Castle,  N.  Y. 

Former  editor.  Black  foot  (Idaho)  Daily 

Bulletin. 

*  *  * 

HISTORY  LESSON 

Philippine  President  Marcos  is  reprov¬ 
ing  history  by  showing  that  the  best  way 
to  throttle  a  free  press  is  to  disarm  the 
citizenry.  But  the  New  York  Times-Wash- 
ington  Post-Time-Lif e-CBS  “axis”  will  go 


right  on  yowling  for  strict  gun  controls, 
completely  ignoring  this  rare  opportunity 
to  absorb  history  and  unlearn  sociological 
nonsense. 

Bill  R.  Davidson 

Benson,  Arizona. 


Short  Takes 

D  .  .  .  C  .  .  .,  who  admits  to  “being  bored 
to  tears  with  all  those  standup  cocktail 
parties,”  invited  a  couple  hundred  of  her 
closet  friends  from  all  around  the  country 
to  be  cowboys  and  cowgirls  last  night. — 
Detroit  News. 

*  *  * 

After  nine  more  yeas  on  the  bench  (he’s 
now  65),  he  will  be  able  to  retire  at  full 
pay  for  life. — Albuquerque  (N.M.)  Trib¬ 
une. 

•  ♦  * 

HEADLINE:  Squirrel  Season  Ends; 
Dear  Season  Begins — Bloomington  (Ind.) 
Sunday  Herald  Times. 

*  *  * 

A  zar  is  conducted  by  a  “codia,”  an 
elderly  or  middle-aged  woman  who  spe¬ 
cializes  in  exercising  evil  spirits. — Lorain 
(0.)  Journal. 

*  *  * 

B  .  .  .  F  .  .  .  says  there  was  something 
haunting  about  the  sheet  where  she 
lives. — Houston  (Tex.)  Post. 

*  *  * 

(E&P  pays  $2  each  for  amusing  typo¬ 
graphical  errors  found  in  newspapers  and 
reprinted  here.) 
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of  the  100  top  national 
advertisers  are  serviced  by  one  or 
more  advertising  agencies 
headquartered  in  New  York. 


No  wonder  media  advertisers 
invest  more  promotion  dollars  in 
The  New  YorkTmes  than  in 
any  other  medium-print  or  broadcast 
local  or  national,  trade  or  consumer. 

JfeUr  Jlark 

Does  something  special  for  advertisers  because  it^  something  special. 


November  4,  1972 


Daily  Newspapers 


for  McGovern 


ALABAMA 


Anniston  Star 


ALASKA 


ARIZONA 


ARKANSAS 


Banton  Couriar 

Littia  Rock  Arkansas  Gaiatta 


CALIFORNIA 


Woodland  Damocrat 


COLORADO 


Lamar  Naws 


CONNECTICUT 


Torrington  Ragistar 


DELAWARE 


Dovar  Dalawara  Stata  Naws 


DISTRICT  OF  COLUMBIA 


FLORIDA 


Daytona  Baach  Journal 
Daytona  Baach  Naws 


GEORGIA 


(Continued  on  page  12) 


Skatchas  of  Sanator  Gaor^a  McGovarn 
and  Prasidant  Richard  Nixon  ara  by 
Ralph  Yoas,  San  Diago  Tribuna. 


E«P 

Every  Saturday  Since  1884 


753  dailies  for  Nixon; 
56  support  McGovern 

One  week  before  Election  Day,  President  Richard  M.  Nixon 
had  the  editorial  support  of  71.4%  of  the  1,054  daily  newspapers 
participating  in  the  E&P  Poll  while  U.S.  Senator  George 
McGovern  was  being  supported  editorially  by  5.3%  of  the  re¬ 
sponding  dailies.  The  Nixon  papers  account  for  77.4%  of  daily 
circulation  of  the  papers  responding  to  the  poll,  and  McGovern’s 
represents  7.7%  of  the  circulation. 

At  the  same  time,  23.3%  of  the  responding  papers,  account¬ 
ing  for  14.9%  of  the  circulation  declared  they  were  remaining 
independent  or  uncommitted. 

These  results  are  based  on  ballots  from  1,054  dailies  repre¬ 
senting  59.8%  of  the  1,764  existing  dailies  listed  in  the  Editor 
&  Publisher  International  Year  Book  for  1972.  Their  cir¬ 
culation  totals  39,469,617  or  63.4%  of  the  total  daily  U.S.  circu¬ 
lation  of  62,231,258. 

In  the  month  since  the  preliminary  results  of  E&P’s  quadren¬ 
nial  poll  was  published  (October  7),  299  additional  ballots  were 
tabulated. 

The  final  compilation  this  week  shows; 

•  753  dailies  with  30,560,535  circulation  for  Nixon; 

•  56  dailies  with  3,044,534  circulation  for  McGovern; 

•  245  dailies  with  5,864,548  circulation  uncommitted. 

(Continued  on  page  14) 

STATE-BY-STATE  LINEUP  OF  DAILIES 


Nixon 


Alabama  . 

No.  of 
Papers 
.  13 

Circu¬ 

lation 

557,756 

Alaska  . 

.  2 

17,550 

Arizona  . 

.  7 

370,231 

Arkansas  . 

.  4 

20,752 

California  . . 

.  71 

2,673,908 

Colorado  . 

.  IS 

635,650 

Connecticut  . 

.  8 

324,152 

Delaware  . 

_ 

_ 

District  Of  Columbia  . . 

.  1 

415,884 

Florida  . 

.  26 

1,447,545 

Georgia  . 

.  15 

701,622 

Hawaii  . 

Idaho  . 

.  4 

56,086 

Illinois  . 

.  39 

1,928,554 

Indiana 

.  39 

1,059,250 

Iowa  . 

.  16 

481,774 

Kansas  . 

.  32 

330,725 

Kentucky  . 

.  10 

170,732 

Louisiana  .  . 

.  8 

212,167 

Maine  . 

.  4 

181,000 

Maryland  . 

.  8 

474.240 

Massachusetts  . 

.  13 

712,828 

Michigan  . 

.  26 

1,230,691 

Minnesota  . 

.  14 

425,763 

Mississippi  . 

.  9 

96,670 

Missouri  . 

.  23 

1,511,755 

Montana  . 

.  7 

94,456 

Nebraska  . 

.  9 

130,760 

Nevada  . 

.  3 

124,382 

New  Hampshire  . 

.  3 

95,172 

New  Jersey  . 

New  Mexico  . 

.  IS 

992,049 

.  10 

88,379 

New  York  . 

.  30 

2,998,944 

North  Carolina  . 

.  12 

203,233 

North  Dakota  . 

.  8 

178,878 

Ohio  . 

.  40 

2,503,860 

Oklahoma  . 

.  18 

533,625 

Oregon 

.  9 

95,153 

Pennsylvania 

.  40 

1,180,544 

Rhode  Island  . 

.  3 

222,498 

South  Carolina  . 

.  4 

170,000 

South  Dakota  . 

.  4 

48.316 

Tennessee  . 

.  16 

774,066 

Texas  . 

.  48 

2,161,684 

Utah  . 

.  2 

29,400 

Vermont  . 

.  4 

63,477 

Virginia  . 

.  21 

691,546 

Washington  . 

West  Virginia  . 

Wisconsin  . 

.  13 

588,317 

.  II 

214,203 

.  13 

294,729 

Wyoming  . 

.  3 

45,579 

Total  . 

•/.  . 

. 753 

30,560,535 

...  71.4% 

77.4% 

McGovern 

Independent  or 
Uncommitted 

No.  of 

Circu¬ 

No.  of 

Circu¬ 

Papers 

1 

lation 

Papers 

lation 

25.000 

3 

58,500 

— 

— 

2 

19,300 

2 

118,791 

8 

59,021 

1 

10,500 

13 

236,719 

1 

3,500 

2 

72,000 

1 

12,000 

8 

261,520 

1 

21,000 

— 

— 

2 

68,027 

7 

79,400 

— 

— 

2 

20,306 

1 

3,850 

2 

11,050 

_ 

_ 

II 

218,433 

4 

46,674 

10 

82,885 

2 

25,000 

10 

98  829 

1 

53,000 

8 

245,026 

2 

262,304 

4 

31,043 

_ 

_ 

6 

170,510 

1 

10,529 

1 

24,000 

_ 

— 

1 

20,000 

2 

19.200 

9 

221,179 

_ 

_ 

6 

163.988 

1 

17,000 

2 

36,800 

1 

17,000 

2 

43,600 

3 

21,747 

9 

86,894 

_ 

_ 

3 

76,500 

_ 

_ 

3 

32.500 

_ 

_ 

2 

26.500 

1 

11,000 

2 

26,000 

3 

256,500 

— 

— 

_ 

_ 

4 

31,200 

5 

1,501,393 

7 

1,827,550 

_ 

12 

182,100 

1 

10,000 

_ 

— 

1 

4,000 

12 

203,144 

1 

3,700 

9 

56.235 

2 

146,500 

4 

79,500 

3 

93,500 

17 

388,158 

_ 

_ 

3 

33,910 

1 

17,000 

1 

3,950 

1 

62,466 

3 

28,100 

1 

6,150 

21 

301,193 

2 

130,490 

2 

14,200 

2 

29.500 

_ 

_ 

2 

33,300 

3 

84,701 

3 

26,562 

2 

82.000 

4 

74,000 

2 

16,302 

3 

13,153 

56 

3.044,534 

245 

5.864.548 

5.3% 

7.7% 

23.3% 

14.9% 

Daily  Newspapers 
for  Nixon 


ALABAMA 


Birmingham  News 
Birmingham  Post  Herald 
Cullman  Timas 
Gadsen  Times 
Huntsville  Times 
Jasper  Mountain  Eagle 
Mobile  Press 
Mobile  Register 
Montgomery  Advertiser 
Opelika  News 
Scottsboro  Sentinel 
Selma  Times  Journal 
Talladega  Home 


ALASKA 


Fairbanks  News  Miner 
Ketchikan  News 


ARIZONA 


Flagstaff  Arizona  Sun 
Nogales  Herald 
Phoenix  Gazette 
Phoenix  Republic 
Prescott  Courier 
Tempe  News 
Tucson  Arizona  Citizen 


ARKANSAS 

Helena  World 

Hope  Star 

Jacksonville  News 

Paragould  Press 

CALIFORNIA 

Alameda  Times  Star 
Alhambra  Post-Advocate 
Antioch  Ledger 
Bakersfield  Californian 
Banning  Record-Gazette 

(Continued  on  page  10) 
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For  Nixon 

(Continued  from  page  9) 


Brdwiey  News 

Camarillo  News 

Chico  Enterprise-Record 

Concord  Transcript 

El  Centro  Imperial  Valley  Press 

Escondido  Times-Adrocate 

Eureka  Times-Standard 

Fairfield  Republic 

Fontana  Herald-News 

Fremont  Argus 

Fullerton  News  Tribune 

Glendale  News-Press 

Hayward  Review 

Hollister  Free  Lance 

Indio  News 

Lancaster  Ledger-Gazette 

Livermore  Herald  &  News 

Lodi  News-Sent'nel 

Long  Beach  Independent 

Long  Beach  Press-Telegram 

Los  Angeles  Herald-Examiner 

Madera  Tribune 

Martinez  News-Gazette 

Merced  Sun-Star 

Monrovia  News-Post 

Napa  Register 

Oceanside  Blade-Tribune 

Oroville  Mercury 

Palm  Springs  Desert  Sun 

Pasadena  Star-News 

Paso  Robles  Press 

Petaluma  Argus-Courier 

Pomona  Progress-Bulletin 

Porterville  Recorder 

Redlands  Facts 

Redwood  City  Tribune 

Richmond  Independent 

Roseville  Press-Tribune 

Sacramento  Union 

Salinas  Californian 

San  Bernardino  Sun 

San  Bernardino  Telegram 

San  Clemente  Sun-Post 

San  Diego  Union 

San  Francisco  Examiner 

San  Mateo  Times 

San  Pedro  News-Pilot 

Santa  Barbara  News-Press 

Santa  Cruz  Sentinel 

Santa  Maria  Times 

Santa  Monica  Outlook 

Santa  Paula  Chronicle 

Santa  Rosa  Democrat 

Stockton  Record 

Taft  Midway  Driller 

Thousand  Oaks  News-Chronicle 

Torrance  South  Bay  Daily  Breeze 

Tulare  Advance  Register 

Valleio  Times  Herald 

Van  Nuys  Valley  News  t  Green  Sheet 

Victorville  Press 

Visalia  Times  Delta 

Walnut  Creek  Contra  Costa  Times 

Whittier  News 

Willows  Journal 

Yreka  Siskiyou  News 


COLORADO _ 

Alamosa  Valley  Courier 
Cannon  City  Record 
Colorado  Springs  Sun 
Craig  Press 
Denver  Post 

Denver  Rocky  Mountain  News 
Fort  Mo'gan  Times 
Golden  Transcript 
Grand  Junction  Sentinel 
Longmont  Times-Call 
Loveland  Reoortar-Herald 
Pueblo  Chieftain 
Pueblo  Star-Journal 
Rocky  Ford  Gazette 
Salida  Mountain  Mail 

CONNECTICUT  ~ 

Ansonia  Sentinel 
Danbury  Niiws-Times 
Hartford  Courant 
Manchester  Herald 
Milford  Citizen 
Waterbury  American 
Waterbury  Republican 
Winsted  Citizen 


DELAWARE 


DISTRICT  OF  COLUMBIA _ 

Washington  Evening  Star  Daily  News 


Bradenton  Herald 

Cocoa  Today 

Fort  Lauderdale  News 

Fort  Lauderdale  Sun-Sentinel 

Fort  Myers  News-Press 


Hollywood  Sun-Tattler 

Marianna  Jackson  County  Floridan 

Melbourne  Times 

Miami  Herald 

Miami  News 

Naples  News 

Ocala  Star-Banner 

Orlando  Sentinel 

Orlando  Star 

Palm  Beach  News 

Pompano  Beach  Sun-Sentinel 

Punta  Gorda  Herald  News 

Saint  Augustine  Record 

Sarasota  Herald  Tribune 

Sarasota  Journal 

Tallahassee  Democrat 

Tampa  Timas 

Tampa  Tribune 

West  Palm  Beach  Post 

West  Palm  Beach  Timas 

Winter  Haven  News  Chief 


Americas  Times-Racorder 

Athens  Banner-Herald 

Athens  News 

Atlanta  Constitution 

Atlanta  Journal 

Augusta  Chronicle 

Augusta  Herald 

Brunswick  News 

Columbus  Enquirer 

Columbus  Ledger 

Cordele  Dispatch 

Dublin  Courier-Herald 

Lawrenceville  Gwinnett  News 

Marietta  Journal 

Moultrie  Observer 


Burley  South  Idaho  Press 
Idaho  Falls  Post  Register 
Moscow  Idahonian 
Twin  Falls  Times-News 


Alton  Telegraph 
Belvidere  Republican 
Bloomington  Pantograph 
Canton  Ledger 
Centralia  Sentinel 
Champaign  News  Gazette 
Chicago  Calumet 
Chicago  Today 
Chicago  Tribune 
Danville  Commercial-News 
De  Kalb  Chronicle 
Du  Ouoin  Call 
Effingham  News 
Elgin  Courier 
Galesburg  Register-Mail 
Hoopeston  Chronicle-Herald 
Joliet  Herald-News 
Kankakee  Journal 
Macomb  Journal 
Marion  Republican 
Matton  Journal-Gazette 
Monmouth  Review  Atlas 
Morris  Herald 

Mount  Carmel  Republican-Register 

OIney  Mail 

Ottawa  Times 

Paris  Beacon-News 

Peoria  Journal-Star 

Pontiac  Leader 

Quincy  Herald 

Rock  Island  Argus 

Springfield  Illinois  State  Journal 

Streator  Timas  Press 

Taylorville  Breeze-Courier 

Watseka  Iroquois  County  Times 

Waukegan  News-Sun 

West  Frankfort  American 

Wheaton  Journal 

Woodstock  Sentinel 


Anderson  Herald 
Auburn  Star 
Bedford  Timas  Mail 
Bloomington  Herald-Telephone 
Brasil  Times 
Clinton  Clintonian 
Elkhart  Truth 
Elwood  Call-Leader 
Evansville  Courier 
Evansville  Press 
Fort  Wayne  News-Sentinel 
Gary  Post-Tribuna 
Graancastia  Banner-Graphic 
Greenfield  Reporter 
Greasburg  News 
Hartford  City  News-Times 
Huntington  Herald-Press 
Indianapolis  News 
Indianapolis  Star 
Kendallvilla  News-Sun 
Kokomo  Tribune 
Lebanon  Reporter 


Madison  Courier 

Marion  Chronicle-Tribune 

Martinsville  Reporter 

Michigan  City  News-Dispatch 

Monticallo  Herald-Journal 

Muncie  Press 

Muncia  Star 

Noblasville  Ledger 

Peru  Tribune 

Princeton  Clarion 

Rochester  Sentinel 

Rushvilla  Republican 

Terre  Haute  Star 

Tipton  Tribune 

Valparaiso  Videtta-Massengar 

Warsaw  Timas-Union 

Washington  Times-Harald 


Ames  Tribune 
Atlantic  News-Telegraph 
Cedar  Rapids  Gazette 
Clinton  News 
Carroll  Timas-Herald 
Centerville  lowegian 
Davenport  Times-Democrat 
Des  Moines  Register 
Fairfield  Ledger 
Marshalltown  Times-Republican 
Oelwain  Register 
Ottumwa  Courier 
Perry  Chief 
Spencer  Reporter 
Vinton  Cedar  Valley  Timas 
Webster  City  Freeman  Journal 


Abilene  Reflector-Chronicle 
Atchison  Globa 
Coffayville  Journal 
Council  Grove  Republican 
Dodge  City  Globa 
El  Dorado  Times 
Emporia  Gazette 
Fort  Scott  Tribune 
Fredonia  Herald 
Goodland  News 
Hiawatha  World 
Independence  Reporter 
lola  Register 
Kansas  City  Kansan 
Lawrence  Journal-World 
Leavenworth  Timas 
Liberal  Southwest  Timas 
Lyons  News 
McPherson  Sentinel 
Manhattan  Mercury 
Neodesha  Sun 
Newton  Kansan 
Norton  Telegram 
Ottawa  Herald 
Parsons  Sun 

Pittsburg  Headlight-Sun 
Pratt  Tribune 
Russell  News 
Topeka  Capital 
Topeka  Journal 
Wellington  News 
Winfield  Courier 


KENTUCKY _ 

Ashland  Independent 
Bowling  Green  News 
Covington  Post 
Fulton  Leader 
Glasgow  Times 
Lexington  Leader 
Mayfield  Messenger 
Maysvilla  Ledgar-Indapandant 
Murray  Ledger  &  Times 
Paris  Enterprise 

LOUISIANA  ~ 

Bastrop  Enterprise 
Crowley  Post  Herald 
Mindan  Press-Herald 
Monroe  News-Star 
Monroe  World 
Shreveport  Journal 
Shreveport  Times 
Thibodaux  Comet 


Augusta  Kennebec  Journal 
Bangor  News 
Portland  Express 
Portland  Press  Herald 

MARYLAND 

Baltimore  Naws-Amarican 
Baltimore  Sun 
Cambridge  Banner 
Frederick  News 
Frederick  Post 
Hagerstown  Herald 
Hagerstown  Mail 
Salisbury  Timas 
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MASSACHUSEHS _ 

Attleboro  Sun  Chronicle 

Boston  Herald  Traveler  t  Record  American 

Chelsea  Record 

Greenfield  Recorder 

Holyoke  Transcript-Telegram 

Hyannis  Capa  Cod  Standard-Times 

Lowell  Sun 

Lynn  Item 

Malden  News 

Medford  Mercury 

Melrose  News 

New  Bedford  Standard-Times 
Taunton  Gazette 


MICHIGAN _ 

Albion  Recorder 
Alpena  News 

Battle  Creak  Enquirer  B  News 
Benton  Harbor  News-Palladium 
Coldwatar  Reporter 
Detroit  News 
Escanaba  Press 
Grand  Haven  Tribune 
Hillsdale  News 
Ionia  Sentinel-Standard 
Iron  Mountain  News 
Lansing  State  Journal 
Ludington  News 
Marquette  Mining  Journal 
Menominee  Herald-Leader 
Midland  News 

Mount  Clemens  Macomb  Daily 

Pontiac  Press 

Royal  Oak  Tribune 

Saginaw  News 

Saint  Joseph  Herald  Press 

Sault  Ste.  Marie  News 

South  Haven  Tribune 

Sturgis  Journal 

Traverse  City  Record-Eagle 

Ypsilanti  Press 


MINNESOTA _ 

Crookston  Times 
Duluth  Herald 
Duluth  News  Tribune 
Faribault  News 
International  Falls  Journal 
New  Ulm  Journal 
Owatonna  People's  Press 
Red  Wing  Republican-Eagle 
Rochester  Post-Bulletin 
Saint  Paul  Dispatch 
Saint  Paul  Pioneer  Press 
Stillwater  Gazette 
Waseca  Journal 
Winona  News 


Brookhavan  Leader 
Clarksdale  Press  Register 
Greenwood  Commonwealth 
McComb  Enterprise-Journal 
Laurel  Leader-Call 
Meridan  Star 
Natchez  Democrat 
Vicksburg  Post 
West  Point  Times-Leader 


Boonville  News 
Carthage  Press 
Clayton  Watchman  Advocate 
Festus  News-Democrat 
Hannibal  Courier-Post 
Jefferson  City  Capital  News 
Jefferson  City  Post  Tribune 
Joplin  Globa 
Kansas  City  Star 
Kansas  City  Times 
Kirksville  Express 
Lamar  Democrat 
Lexington  Advertiser-News 
Mexico  Ledger 
Rolla  News 
Saint  Joseph  Gazette 
Saint  Joseph  News  Press 
Saint  Louis  Globa  Democrat 
Saint  Louis  Post  Dispatch 
Sedalia  Capital 
Sedalia  Democrat 
Warrensburg  Star-Journal 
Waynesvilla  Guide 


■'  ■  Bozeman  Chronicle 

Butte  Montana  Standard 
Great  Falls  Tribune 
Hamilton  Ravalli  Republican 
Helena  Independent-Record 
Livingston  Enterprise 
Miles  City  Star 
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NEBRASKA 


Alliance  Times-Herald 
Fremont  Tribune 
Grand  Island  Independent 
Holdrege  Citiien 
Lincoln  Journal 
McCook  Gazette 
Nebraska  City  News-Press 
North  Platte  Telegraph 
York  News-Times 


NEVADA 


Las  Vegas  Review  Journal 
Las  Vegas  Sun 
Reno  Gazette 


NEW  HAMPSHIRE 


Claremont  Eagle 
Manchester  Union-Leader 
Nashua  Telegraph 


NEW  JERSEY 


Asbury  Park  Press 

Bridgeton  News 

Dover  Advance 

Jersey  City  Jersey  Journal 

Millville  Daily 

Morristown  Record 

Newark  Star-Ledger 

New  Brunswick  Home  News 

Passaic  Herald-News 

Paterson  Evening  News 

Paterson  Morning  News 

Plainfield  Courier-News 

Union  City  Hudson  Dispatch 

Willingboro  Burlington  County  Times 

Woodbridge  News-Tribune 


NEW  MEXICO 


Albuquerque  Tribune 
Artesia  Press 
Farmington  Times 
Hobbs  News 
Las  Vegas  Optic 
Lovington  Leader 
Portales  News-Tribune 
Raton  Range 
Roswell  Record 
Tucumcari  News 


NEW  YORK 


Amsterdam  Recorder 

Albany  Times-Union 

Batavia  News 

Binghamton  Press 

Brooklyn  Daily 

Buffalo  Express 

Corning  Leader 

Cortland  Standard 

Dunkirk  Observer 

Glen  Falls  Post-Star  &  Times 

Gloversville  Leader-Herald 

Ithaca  Journal 

Jamestown  Post-Journal 

Kingston  Freeman 

Medina  Journal-Register 

Newburgh  News 

New  York  Journal  of  Commerce 
New  York  News 
North  Tonawanda  News 
Ogdensburg  Journal 
Olean  Times-Herald 
Oneida  Despatch 
Oswego  Palladium-Times 
Peekskill  Star 

Plattsburgh  Press-Republican 
Port  Jervis  Union-Gazette 
Rome  Sentinel 
Staten  Island  Advance 
Utica  Observer-Dispatch 
Watertown  Times 


NORTH  CAROLINA 


Asheboro  Courier-Tribune 
Burlington  Times-News 
Elizabeth  City  Advance 
Goldsboro  News-Argus 
Hendersonville  Times-News 
High  Point  Enterprise 
Jacksonville  News 
Lenoir  News-Topic 
Salisbury  Post 
Thomasville  Times 
Wilmington  News 
Wilmington  Star 


NORTH  DAKOTA 


Bismark  Tribune 
Dickinson  Press 


Fargo  Forum 
Grand  Forks  Herald 
Jamestown  Sun 
Minot  News 

Valley  City  Times-Record 
Williston  Herald 


OHIO 


Akron  Beacon-Journal 

Alliance  Review 

Bucyrus  Telegraph-Forum 

Chillicothe  Gazette 

Cincinnati  Enquirer 

Cincinnati  Post  &  Times-Star 

Circleville  Herald 

Cleveland  Plain  Dealer 

Cleveland  Press 

Columbus  Citizen-Journal 

Columbus  Dispatch 

Dayton  Journal  Herald 

Dayton  News 

Delaware  Gazette 

East  Liverpool  Review 

East  Palestine  Leader 

Elyria  Chronicle-Telegram 

Fairborn  Herald 

Findlay  Republican-Courier 

Fremont  News-Messenger 

Greenville  Advocate 

Kenton  Times 

London  Madison  Press 

Mansfield  News  Journal 

Marietta  Times 

Martins  Ferry  Times-Leader 

Massillon  Independent 

Mount  Vernon  News 

Napoleon  Northwest  Signal 

New  Philadelphia  Times-Reporter 

Niles  Times 

Piqua  Call 

Port  Clinton  News-Herald 
Portsmouth  Times 
Springfield  News 
Springfield  Sun 
Urbana  Citizen 
Warrens  Tribune  Chronicle 
Wooster  Record 
Washington  Record-Herald 


OKLAHOMA 


Altus  TImes-Democrat 
Alva  Review-Courier 
Bartlesville  Examiner-Enterprise 
Blackwell  Journal-Tribune 
Cushing  Citizen 
Guymon  Herald 
Hugo  News 
Lawton  Constitution 
Lawton  Press 

Muskogee  Phoenix  t  Times  Democrat 
Nowata  Star 

Oklahoma  City  Oklahoman 
Oklahoma  City  Times 
Okmulgee  Times 
Pawhuska  Journal-Capital 
Sapulpa  Herald 
Tulsa  World 
Wewoka  Times 


OREGON 


Ashland  Tidings 
Baker  Democrat-Herald 
Bend  Bulletin 
Corvallis  Gazette-Times 
Grants  Pass  Courier 
Klamath  Falls  Herald  &  News 
La  Grande  Observer 
Pendleton  East  Oregonian 
Roseburg  News-Review 


PENNSYLVANIA 


Altoona  Mirror 
Beaver  Falls  News-Tribune 
Bedford  Gazette 
Brownsville  Telegraph 
Butler  Earzie 
Connellsville  Courier 
DuBois  Courier-Express 
Easton  Express 
Erie  News 
Erie  Times 

Greensburgs  Tribune-Review 
Harrisburg  Patriot 
Harrisburg  News 
Hazleton  Standard-Speaker 
Homestead  Messenger 
Indiana  Gazette 
Jeannette  News-Dispatch 
Johnstown  Tribune-Democrat 
Kane  Republican 
Lebanon  News 
Meadville  Tribune 
Milton  Standard 
New  Castle  News 
Norristown  Times-Herald 
Pittsburgh  Press 
Quakertown  Free  Press 
Saint  Mary’s  Press 
Scranton  Tribune 
Sharon  Herald 
Somerset  American 
Stroudsburg  Pocono  Record 
Sunbury  Item 


Titusville  Herald 
Towanda  Review 
Uniontown  Standard 
Vandergrift  News-Citizen 
Warren  Times-Mirror  t  Observer 
Washington  Observer  Reporter 
Waynesboro  Record  Herald 
Williamsport  Sun-Gazette 


RHODE  ISLAND 


Providence  Bulletin 
Providence  Journal 
Westerly  Sun 


SOUTH  CAROLINA 


Charleston  News  &  Courier 
Charleston  Post 
Spartanburg  Herald 
Sumter  Item 


SOUTH  DAKOTA 


Aberdeen  American-News 
Huron  Plainsman 
Pierre  Capital  Journal 
Yankton  Press  &  Dakotan 


TENNESSEE 


Athens  Post- Athenian 
Cleveland  Banner 
Columbia  Herald 
Elizabethton  Star 
Greenville  Sun 
Jackson  Sun 
Johnson  City  Chronicle 
Johnson  City  Press 
Knoxville  Journal 
Knoxville  News-Sentinel 
Maryville  Times 
Memphis  Commercial -Appeal 
Memphis  Press-Scimitar 
Morristown  Citizen  Tribune 
Nashville  Banner 
Paris  Post-Intelligencer 


TEXAS 


Abilene  Reporter  News 
Athens  Review 
Austin  American 
Austin  Statesman 
Bay  City  Tribune 
Bay  Town  Sun 
Big  Spring  Herald 
Bonham  Pavorite 
Borger  News-Herald 
Bryan  Eagle 
Corsicana  Sun 
Cuero  Record 
Dalhart  Texan 
Dallas  News 
Dallas  Times  Herald 
Del  Rio  News-Herald 
Denton  Record-Chronicle 
El  Paso  Herald 
El  Paso  Times 
Fort  Worth  Press 

Forth  Worth  Morning  Star-Telegram 
Fort  Worth  Evening  Star-Telegram 
Freeport  Brazosport  Facts 
Gainesville  Register 
Galveston  News 
Greenville  Herald-Banner 
Houston  Chronicle 
Kerrville  Times 
Kilgore  News  Herald 
Levelland  Sun  News 
Longview  Journal 
Longview  News 
Lubbock  Avalanche-Journal 
Lufkin  News 

Marshall  News  Messenger 
Nacogdoches  Sentinel 
Port  Arthur  News 
San  Angelo  Standard 
San  Angelo  Times 
San  Antonio  Express 
San  Antonio  Light 
San  Antonio  News 
Stephenville  Empire 
Sulphur  Springs-News- 
Telegram 
Tyler  Telegraph 
Tyler  Courier 
Victoria  Advocate 


UTAH 


Logan  Herald  Journal 
Provo  Herald 


VERMONT 


Burlington  Free  Press 
Newport  Express 
Saint  Albans  Messenger 
St.  Johnsbury 
Caledonian-Record 


VIRGINIA 


Arlington  Northern 
Virginia  Sun 
Bristol  Herald-Courier 
Bristol  Tennessean 


Charlottesville  Progress 
Covington  Virginian 
Danville  Bee 
Danville  Register 
Harrisonburg  News- Record 
Hopewell  News 
Newport  News  Press 
Newport  News  Times-Herald 
Petersburg  Progress-Index 
Radford  News  Journal 
Richmond  News  Leader 
Richmond  Times-Dispatch 
Roanoke  Times 
Roanoke  World-News 
Staunton  Leader 

Strasburg  Northern  Virginia  Daily 
Suffolk  News  Herald 
Waynesboro  News-Virginian 


WASHINGTON 


Aberdeen  World 
Bellingham  Herald 
Centra lia  Chronicle 
Ellensburg  Record 
Everett  Herald 
Longview  News 

Mount  Vernon  Skagit  Valley  Herald 

Olympia  Olympian 

Port  Angeles  News 

Seattle  Post-Intelligencer 

Spokane  Spokesman-Review 

Vancouver  Columbian 

Yakima  Herald-Republic 


WEST  VIRGINIA 


Becktey  Post- Herald 
Bluefield  Telegraph 
Charleston  Mail 
Fairmont  West  Virginian 
Grafton  Sentinel 
Hinton  News 

Huntington  Herald-Dispatch 
Lewisburg  News 
Logan  Banner 
Martinsburg  Journal 
Welch  News 


WISCONSIN 


Antigo  Journal 
Appleton  Post-Crescent 
Beloit  News 

Fort  Atkinson  Jefferson  County  Union 

Janesville  Gazette 

Madison  State  Journal 

Manitowac  Herald-Times 

Manitowac  Reporter 

Marinette  Eagle-Star 

Marshfield  News-Herald 

Oshkosh  Northwestern 

Wausau  Merrill  Herald 

Wausau  Record  Herald 

West  Bend  News 


WYOMING 


Casper  Star-Tribune 
Cheyenne  State  Tribune 
Sheridan  Press 


Bailey  Howard  helps 
Nixon  with  weeklies 

Bailey  Howard,  former  publisher  of  the 
Chicago  Sun-Times  and  Chicago  Daily 
News,  and  chairman  of  the  executive  com¬ 
mittee  of  Field  Enterprises,  Inc.,  last 
week  completed  contacting  427  California 
weekly  newspapers  in  behalf  of  President 
Nixon. 

Howard  said  he  had  a  conference  late 
in  August  with  the  President  regarding 
California  and  presented  a  plan  to  build  a 
team  of  volunteers  to  call  on  the  weeklies. 

Nixon  carried  California  in  1968  by  a 
small  vote  margin  and  he  was  “very  hap¬ 
py  with  my  proposal,”  Howard  said.  He 
told  Howard  he  believed  this  was  the  first 
time  a  Presidential  candidate  had  taken 
his  story  directly  to  the  smaller  newspa¬ 
pers. 

Howard’s  volunteers,  after  contacting 
nearly  90  of  the  papers,  found  29  with  a 
no  endorsement  policy,  three  were  unde¬ 
cided  with  a  leaning  toward  Nixon,  five 
were  endorsing  McGovern  and  46  had  or 
would  endorse  Nixon. 
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HAWAII 

IDAHO 

Blackfoot  News 

ILLINOIS 

INDIANA 

Frankfort  Times 
Jasper  Herald 
Mount  Vernon  Democrat 
Terre  Haute  Tribune 

IOWA 

Burlington  Hawk  Eye 
Shenandoah  Sentinel 

KANSAS 

Hutchinson  News 

KENTU^ 

Louisville  Courier  Journal 
Paducah  Sun  Democrat 

LOUISIANA 

MAINE 

Brunswick  Times  Record 

MARYLAND 

MASSACHUSETTS 

North  Adams  Transcript 
Southbridge  News 


OHIO 


Delphos  Herald 


OKLAHOMA 


Hobart  Democrat  Chief 


OREGON 


Coos  Bay  World 
Portland  Oregon  Journal 


PENNSYLVANIA 


RHODE  ISLAND 


SOUTH  CAROLINA 


SOUTH  DAKOTA 


Mitchell  Republic 


TENNESSEE 


Chattanooga  Times 


TEXAS 


Jacksonville  Progress 


UTAH 


VERMONT 


Bennington  Banner 
Brattleboro  Reformer 


VIRGINIA 


WASHINGTON 


WEST  VIRGINIA 


CALIFORNIA 


Franklin  News  Herald 

New  Kensington  Valley  News  Dispatch 

York  Record 


COLORADO 


CONNECTICUT 


Bridgeport  Post  . 
Bridgeport  Telegram 
Greenwich  Time 
Hartford  Times 
Naugatuck  News 
New  London  Day 
Rockville  Journal  Inquirer 
Stamford  Advocate 


DELAWARE 


DISTRICT  OF  COLUMBIA 


FLORIDA _ 

Fort  Walton  Beach  Playground  News 
Gainesville  Sun 
'  Key  West  Citizen 
Kissimmee  Osceola  Sun 
Lake  Wales  Highlander 
Leesburg  Commercial 
Sanford  Herald 


GEORGIA 


Warner  Robins  Sun 
Waycross  Journal  Herald 


HAWAII 


KENTUCKY 


Anaheim  Bulletin 
Colusa  Sun-Herald 
Corning  Observer 
Grass  Valley  Union 
Huntington  Park  Signal 
La  Habra  Star  Progress 
Redding  Record-Searchlight 
Riverside  Press-Enterprise 
South  Lake  Tahoe  Tribune 
Turlock  Journal 
Ventura  Star-Free  Press 
Watsonville  Reglster-Pajaronian 


Corbin  Tribune 
Harlan  Enterprise 
Middlesboro  News 
Somerset  Commonwealth  Journal 


LOUISIANA 


Alexandria  Town  Talk 
Baton  Rouge  Advocate 
Baton  Rouge  State  Times 
Houma  Courier 
Jennings  News 
New  Iberia  Iberian 


Colorado  Springs  Gazette-Telegraph 
Fort  Collins  Coloradoan 


MAINE 


Watarville  Sentinel 


MARYLAND 


Annapolis  Capital 


MASSACHUSETTS 


Brockton  Enterprise-Times 
Fitchburg  Sentinel 
Gardner  News 
Haverhill  Gazette 
Leominster  Enterprise 
Marlboro  Enterprise 
Milford  News 

Northampton  Hampshire  Gazette 
(puincy  Patriot  Ledger 


MICHIGAN 


Bad  Axe  Tribune 
Big  Rapids  Pioneer 
Flint  Journal 

Houghton  Mining  Gazette 

Niles  Star 

Owosso  Argus-Press 


MINNESOTA 


Hibbing  Tribune 
Saint  Cloud  Times 


MISSISSIPPI 


Biloxi-Gulfport  Herald 
Grenada  Sentinel-Star 


MICHIGAN 


MINNESOTA 


Worthington  Globe 


MISSISSIPPI 


Greenville  Delta  Democrat-Times 


MISSOURI 


Clinton  Democrat 
Nevada  Mail 
Sikeston  Standard 


MONTANA 


NEBRASKA 


NEVADA 


NEW  HAMPSHIRE 


Lebanon  Valley  News 


NEW  JERSEY 


Bergen  County  Record 
Trenton  Times 
Vineland  Times  Journal 


NEW  MEXICO 


NEW  YORK 


Binghamton  Sun  Bulletin 
Middletown  Times  Herald-Record 
New  York  Post 
New  York  Times 
Salamanca  Republican  Press 


NORTH  CAROLINA 


NORTH  DAKOTA 


Mandan  Pioneer 


Beckley  Raleigh  Register 
Charleston  Gazette 
Fairmont  Times 


WISCONSIN 


Madison  Capital  Times 
Sheboygan  Press 


WYOMING 


Cheyenne  Wyoming  Ea^le 
Rock  Springs  Rocket-Miner 


independent  or 


Uncommitted 


Daily  Newspapers 


ALABAMA 


Athens  News  Courier 
Decatur  Daily 

Florence  Times-Tri-Cities  Daily 


ALASKA 


Anchorage  Times 

Juneau  Southeast  Alaska  Empire 


ARIZONA 


ARKANSAS 


Arkadelphia  Siftings  Herald 
Blytheviile  Courier 
Harrison  Times 
Jonesboro  Sun 
Magnolia  Banners-News 
Searcy  Citizen 
Springdale  News 
West  Memphis  Times 


IDAHO 


Coeur  d'Alene  Press 
Sandpoint  Bee 


ILLINOIS 


Arlington  Heights  Herald 
Beardstown  Illinoian-Star 
Cairo  Citizen 
Casey  Reporter 

Charleston  Coles  County  Times-Courier 

Kewanee  Star-Courier 

Mount  Vernon  Register-News 

Pekin  Times 

Robinson  News 

Rockford  Register 

Rockford  Star 


INDIANA 


Anderson  Bulletin 
Bloomfield  World 
Bluffton  News-Banner 
Connersville  News-Examiner 
Decatur  Democrat 
New  Castle  Courier-Times 
Plymouth  Pilot-News 
Portland  Commercial  Review 
Shelbyvilla  News 
Spencer  World 


IOWA 


Cedar  Falls  Record 
Charles  City  Press 
Cherokee  Times 
Clinton  Herald 
Fort  Madison  Democrat 
Mason  City  Globe-Gazette 
Mount  Pleasant  News 
Muscatine  Journal 
Nevada  Journal 
Washington  Journal 


KANSAS 


Augusta  Gazette 
Chanute  Tribune 
Clay  Center  Dispatch 
Concordia  Balde-Empira 
Olathe  News 
Saline  Journal 
Wichita  Beacon 
Wichita  Eagle 


MISSOURI 


Columbia  Missourian 
Columbia  Tribune 
Flat  River  Journal 
Independence  Examiner 
Macon  Chronicle-Herald 
Monett  Timas 

Poplar  Bluff  American  Republic 
Richmond  News 
West  Plains  Quill 


MONTANA 


Havre  News 
Missoula  Missoulian 


NEBRASKA 


Columbus  Telegram 
Falls  City  Journal 
Scottsbluff  Star-Herald 


NEVADA 


Carson  City  Nevada  Appeal 
Reno  Nevada  State  Journal 


NEW  HAMPSHIRE 


Laconia  Citizen 
Portsmouth  Herald 


NEW  JERSEY 


NEW  MEXICO 


Clovis  News-Journal 
Gallup  Independent 
Grants  Beacon 
Las  Cruses  Sun-News 


NEW  YORK 


Canandaigua  Messenger 
Catskill  Mail 
Geneva  Timas 

Lockport  Union  Sun  A  Journal 
Long  Island  Newsdav 
Poughkeepsie  Journal 
Wail  Street  Journal 

(Continued  on  page  13) 
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Uncommitted 

(Continued  from  page  12) 


NORTH  CAROLINA 

Concord  Tribuna 
Durham  Harald 
Durham  Sun 
Handerson  Dispatch 
Hickory  Racord 
Lumbarton  Robasonian 
Morganton  Naws-Harald 
Naw  Barn  Sun-Journal 
Rocky  Ktount  Talagram 
Sanford  Harald 
Statasvilla  Racord  ft  Landmark 
Wilson  Timas 


NORTH  DAKOTA 


OHIO _ 

Ashland  Timas-Gaiatta 
Bellavua  Gazatta 
Bowling  Graan  Santinal 
Bryan  Timas 

Cambridge  Jeffersonian 
Canton  Repository 
Fostoria  Raview-Timas 
Greenfield  Times 
Hamilton  Journal-News 
Tiffin  Advartiser-Tribuna 
Van  Wart  Times-Bullatin 
Xenia  Gazatta 


OKLAHOMA 


Anadarko  News 
Duncan  Banner 
Elk  City  News 
El  Reno  Tribune 
Hanryetta  Free  Lance 
Norman  Transcript 
Parry  Journal 
Seminole  Producer 
Woodward  Press 


OREGON 


PENNSYLVANIA 


RHODE  ISLAND 


SOUTH  CAROLINA 


Aiken  Standard 
Rock  Hill  Harald 
Union  Timas 


SOUTH  DAKOTA 


Madison  Leader 


Medford  Mail  Tribune 
Ontario  Argus  Obsarvar 
Oregon  City  Enterprise-Courier 
Salem  Oregon  Statesman 


TENNESSEE 


Cookeville  Herald  Citizen 
Lebanon  Democrat 
Murfreesboro  News-Journal 


TEXAS 


Allentown  Call 

Allentown  Chronicle 

Chester  Delaware  County  Times 

Clearfield  Progress 

Danville  News 

Ellwood  City  Ledger 

Gettysburg  Timas 

Greenville  Record-Argus 

Lehighton  Times  News-Record  &  Courier 

Lock  Haven  Express 

McKeesport  News 

Monessen  Valley-Independent 

Mononqahela  Herald 

Oil  City  Derrick 

Pottstown  Mercury 

Pottsville  Republican 

Ridgway  Record 


Brownsville  Harald 
Cleburne  Times-Raviaw 
Corpus  Christ!  Caller 
Corpus  Christ!  Times 
Ennis  News 
Gonzales  Inquirer 
Harligen  Valley  Star 
Hurst  Mid-Cities  News 
Laredo  Times 
McAllen  Monitor 
Midland  Reporter-Telegram 
Orange  Leader 
Palestine  Herald-Press 
Pampa  News 
Paris  News 

Pasadena  News  Citizen 
Richardson  News 


Sweetwater  Reporter 
Terrell  Tribune 
Texas  City  Sun 
Waxahachie  Light 


UTAH 


Ogden  Standard-Examiner 
Salt  Lake  City  Deseret  News 


VERMONT 


Rutland  Herald 
Springfield  Times-Reporter 


VIRGINIA 


WASHINGTON 


Bremerton  Sun 

Seattle  Journal  of  Commerce 


WEST  VIRGINIA 


Huntington  Advertiser 
Keyser  News-Tribune 
Moundsville  Echo 

WISCONSIN 


Eau  Claire  Leader-Telegram 
Portage  Register 
Rhinelander  News 
Waukesha  Freeman 


WYOMING 


Rawlins  Times 
Riverton  Ranger 

Worland  Northern  Wyoming  News 


Endorsements  may  have 
decided  election  in  ’68 


The  political  bent  of  the  nation’s  news¬ 
papers  may  have  played  a  significant  role 
in  Richard  Nixon’s  close  victory  over 
Hubert  Humphrey  in  the  1968  presidential 
election,  according  to  John  P,  Robinson, 
University  of  Michigan  journalism  pro¬ 
fessor  and  survey  researcher. 

Reporting  on  a  recent  analysis  of  media 
bias  and  the  1968  vote  in  Journalism 
Quarterly  (summer  issue),  Robinson  de¬ 
clares:  “The  largely  pro-Nixon  coverage 
carried  by  the  newspapers  in  1968  was 
associated  with  some  differential  in  the 
vote  to  the  advantage  of  the  Republican 
candidate.” 

Robinson’s  computations  show  that  vo¬ 
ters  exposed  to  pro-Nixon  newspapers  (in 
their  own  view  of  how  the  paper  took 
sides)  were  6  percent  less  likely  to  vote 
for  Humphrey  than  voters  exposed  to  pro- 
Humphrey  newspapers,  when  several  oth¬ 
er  determinants  of  the  vote  were  held 
statistically  constant. 

Robinson,  a  study  director  for  the  U-M 
Institute  for  Social  Research,  reported  on 
a  national  probability  sample  of  1,346 
Americans,  21  years  of  age  and  older,  who 
were  questioned  by  the  Institute’s  Survey 
Research  Center  shortly  after  the  1968 
election.  The  same  persons  had  been  ques¬ 
tioned  prior  to  the  election  regarding 
their  political  attitudes  and  vote  inten¬ 
tions. 

More  partisan  leanings 

Although  the  public  ranked  television  as 
its  most  important  source  of  campaign 
news  in  1968,  Robinson  noted,  “far  more 
people  report  having  voted  for  the  candi¬ 
date  espoused  by  the  newspaper  than  by 
the  other  media.” 

Newspapers,  he  said,  were  clearly  seen 
by  their  readers  as  more  partisan  in 


presenting  information  about  the  cam¬ 
paign  than  was  true  of  users  of  other 
media:  50  percent  of  the  newspaper  read¬ 
ers  in  the  sample  said  that  medium  took 
sides,  compared  to  a  29  percent  figure 
among  magazine  readers,  22  percent 
among  television  viewers  and  17  percent 
among  radio  listeners. 

Bias  analyzed 

The  newspapers’  bias  was  seen  to  favor 
the  Nixon- Agnew  ticket.  20  percent  of 
respondents  said  that  newspapers  took 
sides  for  Nixon,  compared  to  12  percent 
who  said  they  gave  more  favorable  treat¬ 
ment  to  Humphrey,  the  U-M  researcher 
reported. 

Television,  however,  was  seen  as 
treating  Humphrey  better.  7  percent  of 
the  sample  said  the  TV  medium  took  sides 
for  him,  compared  to  5  percent  who  said  it 
leaned  toward  Nixon. 

“Such  a  small  difference,”  Robinson 
said,  “makes  it  unlikely  that  the  recent 
charges  by  Edith  Efron  in  her  book  ‘The 
News  Twisters,’  of  anti-Republican  televi¬ 
sion  coverage  during  1968  were  reflected 
consciously  in  people’s  voting  behavior.” 

Little  consistent  bias  was  noted  in  mag¬ 
azine  and  radio  treatment  of  the  two  can¬ 
didates. 

Robinson  conducted  two  analyses:  how 
the  votes  of  persons  exposed  to  pro-Nixon 
or  pro-Humphrey  newspapers  varied  ac¬ 
cording  to  their  party  identification,  and 
how  their  votes  differed  from  pre-election 
expressions  of  voting  intentions. 

Those  most  affected 

Both  analyses  led  Robinson  to  the 
same  general  conclusion:  newspapers  had 
the  greatest  effect  on  the  less  committed. 


those  with  less  intense  party  loyalties  and 
those  most  undecided  before  the  election. 

Independent  Democrats  and  pure  inde¬ 
pendents  showed  the  greatest  probability 
of  voting  in  line  with  perceived  newspa¬ 
per  support,  Robinson  said.  Among  these 
independents,  persons  exposed  to  newspa¬ 
pers  they  thought  took  sides  for 
Humphrey  voted  for  him  at  a  rate  17 
percent  above  average,  while  those  ex¬ 
posed  to  pro-Nixon  newspapers  were  20 
percent  below  average  in  voting  for 
Humphrey. 

The  most  significant  differentials,  Rob¬ 
inson  reported,  existed  among  the  “unde¬ 
cided” — 75  percent  of  those  exposed  to 
newspaper  support  for  Humphrey  voted 
for  him,  compared  to  only  33  percent  ex¬ 
posed  to  a  newspaper  supporting  Nixon. 

People  apparently  perceived  newspaper 
partisanship  accurately,  Robinson  found. 
Comparing  respondents’  perceptions  of 
bias  with  actual  newspaper  positions  as 
reported  by  Editor  &  Publisher,  he  dis¬ 
covered  them  to  be  90  percent  accurate. 

Some  provocative  questions 

The  findings  raise  provocative  questions 
about  media  effects  on  voting  behavior, 
Robinson  said: 

“In  an  age  when  public  debate  has  cen¬ 
tered  around  the  various  effects  of  televi¬ 
sion,  the  possibility  that  newspapers  can 
wield  more  significant  political  influence 
deserve  serious  consideration.  Although 
the  public  does  claim  to  get  most  of  its 
news  from  television,  on  an  average  day 
80  percent  of  the  adults  read  a  newspaper 
compared  to  about  25  percent  who  watch 
the  national  evening  news  on  television.” 

Despite  the  consistency  of  the  study 
results,  Robinson  cautioned  that  they  nei¬ 
ther  prove  cause  and  effect,  nor  do  they 
completely  explain  why  newspapers  con¬ 
stituted  such  a  persuasive  force  on  some 
voters  in  1968.  One  possible  reason,  he 
said,  may  have  been  that  with  all  the  po¬ 
litical  turbulence  and  confusion  in  1968, 
non-partisan  voters  were  particularly  re¬ 
ceptive  to  guidance  as  clear  and  straight¬ 
forward  as  a  newspaper  endorsement. 
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Courts  allow  opinion  ads 
in  tests  of  campaign  law 


In  two  separate  cases  this  week  federal 
judges  stojjped  the  government  from  in¬ 
terfering  with  the  j)ublication  of  adver¬ 
tisements  espousing  causes  before  Con¬ 
gress. 

A  siiecial  three-judge  panel  in  Wash¬ 
ington  held  that  “substantial  questions  of 
constitutionality”  have  been  raised  in  re¬ 
spect  to  the  new  Federal  Election  Cam¬ 
paign  act  that  requires  candidates  for 
federal  office  to  disclose  their  finances. 

The  law  may  “substantially  chill”  the 
First  Ammendment  protection  of  free 
sj)eech,  said  the  judges  in  a  pieliminary 
ruling  that  barred  the  Department  of  Jus¬ 
tice  from  prosecuting  the  Xeiv  York  Tidies 
or  the  American  Civil  Liberties  Union 
for  publishing  the  latter’s  ad  list¬ 
ing  an  “honor  roll”  of  102  Congressmen 
who  voted  against  the  Nixon  Administra¬ 
tion’s  anti-busing  bill. 

The  Times  published  the  ad  one  day 
after  the  court’s  decision  was  handed 
down.  Previously  it  had  declined  to  pub¬ 
lish  it  because  the  election  act  requires 
newspapers  to  obtain  certificates  from 
federal  office  candidates  named  in  such 
ads. 

Joining  with  the  ACLU  in  protesting 
the  validity  of  the  law,  the  Times  contend¬ 
ed  newspapers  were  being  subjected  to 
unconstitutional  prior  restraint  of  publi¬ 
cation. 

Injiiiictiun  invalidated 

In  an  earlier  case,  U.S.  District  Judge 
Sylvester  J.  Ryan  in  New  York  issued  an 
injunction  against  the  National  Commit¬ 
tee  for  Impeachment  which  ran  a  two- 
page  ad  in  the  Times  (May  31)  advocat¬ 
ing  a  Congressional  resolution  to  impeach 
President  Nixon  because  of  his  Vietnam 
war  policies. 

The  U.S.  Circuit  Court  of  Appeals,  New 
York,  this  week  overturned  the  Ryan  in¬ 
junction  order  but  the  opinion  by  Judge 
James  L.  Oakes  said  it  was  not  found 
necessary  for  the  court  to  consider  consti¬ 
tutional  questions. 

Limited  application 

The  government’s  case  centered  on  the 
claim  that  the  committee  had  not  filed  a 
statement  and  financial  rei)ort,  including 
lists  of  its  contributors  and  expenditures. 
Judge  Oakes  held  that  the  Election  Cam¬ 
paign  Act  would  ai)ply  to  the  impeach¬ 
ment  group  only  if  that  could  be  defined 
as  a  political  action  committee. 

“We  construe  the  act,”  Oakes  wrote,  “to 
apply  only  to  committees  soliciting  con¬ 
tributions  or  making  expenditures  the  ma¬ 
jor  purpose  of  which  is  the  nomination  or 
election  of  candidates.” 

The  government  argued  that  the  com¬ 
mittee’s  ad  assailed  Nixon  on  the  key 
election  issue  and  therefore  fell  within  the 
intent  of  the  new  law.  But,  Oakes  said, 
“On  this  basis  eveiy  j)osition  on  any  issue, 
major  or  minor,  taken  by  anyone  to  be  a 
campaign  issue,  and  any  comment  on  it, 


■say,  in  a  newsi)aper  editorial  or  an  adver¬ 
tisement,  would  be  subject  to  proscription, 
unless  the  registration  and  disclosure  reg¬ 
ulations  of  the  act  were  complied  with.” 

Results  would  be  ‘abhorrent' 

The  “abhorrent”  lesult  of  this  view, 
Oakes  said,  could  make  any  organization 
wary  of  expressing  any  views  because  it 
might  be  compelled  to  register,  file  reports 
and  identify  contributors.” 

The  Congressmen  cited  in  the  commit¬ 
tee’s  ad,  the  court  iminted  out,  had  not 
authorized  the  use  of  their  names  and  the 
text  focused  on  the  im])eachment  issue. 

“Qualitatively,  as  well  as  quantitative¬ 
ly,”  said  the  court  opinion,  “the  advertise¬ 
ment  seeks  support  of  an  impeachment 
resolution,  not  the  election  of  political 
candidates.  Given  that  conclusion,  we 
think  that  the  publication  of  this  adver¬ 
tisement  alone  did  not  make  the  national 
committee  a  ‘jwlitical  committee’  within 
the  Federal  Election  Cami)aign  Act.” 

• 

Newsprint  price  hike 
announced  for  Canada 

The  price  for  newsprint  delivered  to 
newsjjapers  in  Canada  will  go  up  Febru¬ 
ary  1,  according  to  notices  sent  to  cus¬ 
tomers  this  week  by  Consolidated- 
Bathurst  and  Anglo-Canadian  Pulp  &  Pa¬ 
per  Mills.  Other  companies  were  expected 
to  follow  suit. 

For  Quebec  new'spapers  the  price  will 
be  raised  $7  a  ton  to  $161.75  and  for 
Ontario  newsi)apers  it  will  be  boosted  $5  a 
ton  to  $164. 

There  has  been  no  indication  yet  that  a 
price  increase  will  be  announced  for  U.S. 
customers  of  Canadian  mills.  The  base 
price  is  $165  a  ton. 

• 

Senator’s  aide  buys 
paper  in  Oklahoma 

Sale  of  the  McCiirtnin  (Okla.)  Daily 
Gazette  at  Idabel  has  been  announced  by 
William  L.  Wise  who  will  be  vicepresident 
of  McCurtain  Publishing  Co.  The  buyer  is 
Jim  Monroe,  formerly  with  newspapers  in 
Norman,  Enid  and  Oklahoma  City,  as  w’ell 
as  for  eight  years  with  the  AP  in  Oklaho¬ 
ma  City  and  night  editor  of  the  AP  in 
New  York.  For  the  last  eight  yeai  s  he  has 
been  press  secretary  and  administrative 
aide  for  U.S.  Senator  Fred  Harris. 

• 

Research  post  is  filled 

Dolores  Guffey  has  been  named  research 
director  of  the  Las  Vegas  (Nev.)  Re¬ 
vie  iv-Journal  by  William  V.  Wright,  gen¬ 
eral  manager.  She  has  worked  in  adver¬ 
tising  agencies  and  has  taught  History  at 
the  University  of  Nevada. 


E&P  editorial  poll 

{Continued  from  page  9) 


In  the  last  month,  Nixon’s  percentage 
of  newspaper  support  declined  from  72.6Cf 
to  71.4 '■'f  and  his  percentage  of  daily  cir¬ 
culation  went  from  78.3';r  to  77. 4G  ;  Mc¬ 
Govern’s  percentage  of  newspapers  went 
from  5  to  5.3  and  his  circulation  from  6.6 
to  7.7 ;  the  percentage  of  newspapers  re¬ 
maining  neutral  went  from  22.4  to  23.3 
while  the  percentage  of  circulation  in  that 
group  declined  from  15.1  to  14.9. 

Polling  has  been  done  via  two  suc¬ 
cessive  ballot  cards  sent  to  every  one  of 
the  1,764  dailies.  The  relation  of  responses 
to  the  total  numljer  of  newspapers  and 
total  daily  circulation  is  as  follows: 


Total  newspapers 

1,764 

Nixon 

753 

42.7';r 

McGovern 

56 

3.2':'r 

Neutral 

245 

13.9';r 

Total  responses 

1,054 

59.8':f 

Total  circulation 

62,231,258 

Nixon 

30,560,535 

49.1 

McGovern 

3,044,534 

4.9  Vr 

Neutral 

5,864,548 

9.4  G 

Total  responses 

39,469,617 

63.4  Cf 

Additional  endorsements  received  too 
late  to  be  included  in  the  tabulations,  are: 

For  Nixon — Philadelphia  Inquirer,  453,- 
000  circulation;  Hartford  Times,  132,000; 
Sari  Jose  Mercury  and  Xeu's,  207,000; 
Lafayette  (Ind.)  Journal  &  Courier, 
45,000;  Clarksburg  (W.Va.)  Telegram, 
24,000;  Westchester-Rockland  newspapers, 
225,000;  Rochester  Democrat  &  Chronicle 
and  Times-Vnioyi,  280,000. 

For  McGovern — St.  Petersburg  Times 
and  Evening  Independent,  202,000. 

Uncommitted — Gainesville  (Ga.)  Times, 
17,000;  Hastings  (Nebr.)  Tribune,  18,500. 


Toronto  Telegram 
workers  win  claim 

Two  former  employees  of  the  Toronto 
Telegram  were  awarded  financial  compen¬ 
sation  this  week  by  a  tribunal  appointed 
under  the  Employment  Standards  Act  to 
investigate  claims  against  the  Telegram 
Publishing  Co.  Ltd. 

The  two  cases  were  the  first  filed  by  the 
Toronto  Newspaper  Guild  which  also  has 
filed  claims  on  behalf  of  about  500  of  the 
700  employees  who  were  members  of  the 
union  when  the  newspaper  ceased  publica¬ 
tion  a  year  ago. 

Evidence  at  the  hearing  showed  that 
the  newspaper  had  taken  the  position  it 
would  pay  employees  who  stayed  for  the 
16-week  notice  period  either  severance 
pay  or  the  16  weeks  pay,  whichever  was 
greater. 

In  Zwelling’s  case,  he  had  worked  the 
16-week  period,  but  the  tribunal  ruled  he 
was  entitled  to  the  severance  pay  called 
for  in  the  collective  agreement  in  addition 
to  the  pay  for  the  period  he  worked. 

Essig  resigned  in  order  to  collect 
severance  pay.  The  tribunal  held  that  his 
resignation  did  not  amount  to  an  agree¬ 
ment  or  waiver  of  benefits  under  the  act. 
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Merrill  Lynch  hails  bullish 
newspaper  industry  trends 

By  Jerry  Walker  Jr. 


“Although  my  position  regarding  the 
magazine  industry  is,  at  best  neutral,  I 
can’t  help  but  be  quite  bullish  about  the 
newspaper  industry,”  Edward  Dunleavy, 
industry  analyst  for  Merrill,  Lynch, 
Pierce,  Fenner  &  Smith,  told  advertisers, 
agency  and  media  executives  (November 
1)  at  a  workshop  on  “The  Changing  Face 
of  Media”  sponsored  by  the  Association  of 
National  Advertisers  in  New  York. 

Dunleavy  backed  up  his  belief  with  a 
bevy  of  statistical  tables  and  charts  which 
he  has  compiled  as  a  securities  analyst  in 
the  research  division  of  the  brokerage 
firm  where  he  has  primary  responsibility 
for  evaluating  the  investment  opportuni¬ 
ties  in  the  publishing  industry. 

Shares  of  market  traced 

In  his  evaluation,  Dunleavy  said  he 
examines  economic  and  industry  condi¬ 
tions  as  well  as  the  basic  elements  of  an 
individual  company. 

“In  terms  of  the  magazine  and  newspa¬ 
per  industry,  this  means  following  the 
trends  within  each  industry  along  with 
the  advertising  community  as  a  whole,”  he 
said.  “Obviously,  circulation  and  advertis¬ 
ing  figures  are  the  most  important  set  of 
statistics  available.” 

Dunleavy  said  he  discounts  statistics 
which  show  television’s  market  share  of 
ad  revenues  have  increased  from  .4%  in 
1950  to  17.1%  in  1971  as  compared  with  a 
decline  from  36.8%  to  30.2%  for  news¬ 
papers  and  a  drop  from  8.8%  to  6.8%  for 
magazines. 

“These  statistics  can  be  somewhat 
misleading,”  he  warned.  “Magazine’s 
share  of  market  increased  in  1971  over 
1970  only  because  of  the  broadcast  ban  of 
cigarette  advertising.  The  trend  has  been 
and  continues  to  be  a  declining  market 
share  for  the  magazine  industry. 

“Although  newspapers’  share  of  market 
in  1971  also  benefitted  from  the  broadcast 
ban  of  cigarette  advertising,  the  trend  has 
been  improving.  Newspapers’  share  of 
market  hit  a  low  point  in  1963  and  since 
then  has  been  in  a  gradual  uptrend.” 

Faster  growth  trend 

A  more  significant  indicator,  he  said,  is 
a  five-year  compounded  annual  growth 
rate  of  advertising  expenditures  by  medi¬ 
um  which  indicates  that  “while  the 
growth  trend  of  magazines  continues  to 
slow  down,  the  newspaper  trend  has  been 
one  of  acceleration.” 

Dunleavy  presented  the  following  table: 


“The  results  of  these  trends  become 
magnified  when  looking  at  the  income 
statements  of  publicly-held  magazine  and 
newspaper  publishers.  While  8  of  13 
newspaper  companies  had  record  earnings 
per  share  in  the  most  recent  year,  only 
one  magazine  publishing  company  out  of 
7  had  record  earnings  per  share,”  he 
pointed  out. 

Magazine  sti'ength,  according  to  Dun¬ 
leavy,  lies  in  the  ability  to  offer  national 
and  local  advertisers  regional  breakouts 
in  circulation  and  specialty  publications. 
He  predicted  continued  growth  in  re¬ 
gional  advertising  and  specialty  maga¬ 
zines,  but  at  the  same  time  he  said  “we 
believe  that  the  industry  will  continue  to 
lose  market  share.” 

Dunleavy  cautioned  the  advertising  peo¬ 
ple  not  to  be  misled  into  believing  that  the 
newspaper  industry  is  one  of  “severe  com¬ 
petition,  wracked  with  labor  problems,  ris¬ 
ing  costs,  and  less  affluent  markets.” 

While  this  may  be  the  case  in  some 
major  metropolitan  areas,  Dunleavy  said 
nothing  could  be  further  from  the  truth 
when  looking  at  the  entire  newspaper  in¬ 
dustry. 

“The  newspaper  industry,”  he  pointed 
out  “has  gained  consistently  in  advertis¬ 
ing  revenue  and  circulation  for  the  past 
two  decades,  although  the  well  publicized 
problems  of  several  larger  metropolitan 
dailies  in  the  1960’s  and  earlier  this  year 
tended  to  obscure  that  progress.” 

Circulation  has  not  kept  pace  with  pop¬ 
ulation  growth,  he  explained,  because  the 
reader  no  longer  reads  more  than  one 
newspaper  as  in  the  past. 

Higher  rales  based  on  strength 

He  said  it  is  particularly  significant 
that  the  newspaper  industry  has  been 
raising  circulation  rates  from  a  position 
of  strength  while  the  magazine  industry 
appears  to  be  doing  the  same  more  as  a 
reaction  to  economic  problems. 

One  reason  for  newspapers’  strong  posi¬ 
tion,  Dunleavy  remarked,  is  the  “prepon¬ 
derance  of  local  advertising.”  He  said  it 
has  consistently  outpaced  national  adver¬ 
tising  in  the  past  two  decades,  enabling 
newspapers  to  grow  from  a  solid  base  and 
show  consistent  gains. 

He  pointed  out  that  newspaper  ad  re¬ 
venues  have  increased  in  23  out  of  the 
last  25  years  while  national  has  posted  a 
decline  seven  times  in  25  years  and  local 
has  dropped  only  twice. 

He  concluded  with  these  predictions: 


COMPOUNDED  ANNUAL  GROWTH  RATES 
OF  ADVERTISING  EXPENDITURES  BY  MEDIUM 


Total 

News¬ 

papers 

Maga¬ 

zines 

Tele- 

vision 

Radio 

Mail 

1950-55  . 

. +10.1% 

+8.1% 

+7.0% 

+38.0% 

—3.5% 

+10.2 

1955-60  ... 

.  +5.3 

+3.6 

+5.2 

+  9.9 

+7.0 

+  6.7 

1960-65  ... 

.  +5.1 

+4.0 

+5.9 

+  9.4 

+5.1 

+  5.0 

1965-70  ... 

.  4-5.1 

+4.8 

+1.6 

+  7.6 

+7.6 

+  4.0 

1950-71  ... 

.  +6.3 

4  5.3 

+5.0 

+14.6 

+4.1 

6.5 
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“Although  the  industry’s  problems  will 
probably  continue  to  receive  greater  at¬ 
tention  than  its  accomplishments,  I  believe 
the  recent  growth  will  continue. 

“Circulation  is  expected  to  continue  its 
modest  growth  but  circulation  revenues 
will  probably  remain  in  a  strong  uptrend 
reflecting  the  more  aggressive  pricing  pol¬ 
icies. 

“Local  advertising  is  projected  to  out¬ 
pace  national  advertising  and  the  newspa¬ 
per  share  of  the  advertising  market 
should  continue  to  increase  modestly.” 

Dunleavy’s  remarks  were  greeted  with 
mild  applause  from  the  large  delegation 
of  magazine  and  broadcast  executives  in 
the  audience.  Other  than  the  reporters 
covering  the  session,  the  only  newspaper¬ 
man  attending  the  meeting  was  Robert  H. 
Lambert,  president.  Story  &  Kelly-Smith 
Inc.  A  spokesman  for  the  ANA  said  he 
was  surprised  by  the  poor  newspaper 
turnout. 


Broadcasting  outlook 

An  investor’s  view  of  the  broadcasting 
industry  was  presented  by  Peter  Ender- 
lin,  also  a  specialist  with  Merrill  Lynch. 
He  noted  that  broadcasting  had  recovered 
from  the  cigarette  ad  ban  and  was  enjoy¬ 
ing  a  good  year  due  to  the  strengthening 
of  the  economy,  new  product  introduc¬ 
tions,  and  political  advertising. 

While  considerable  uncertainty  still  re¬ 
mains  about  the  Phase  II  price-wage 
guidelines,  Enderlin  said  most  analysts 
believe  that  Phase  II  will  act  as  stimulus 
to  advertising. 

“The  Price  Commission  has  no  quarrel 
with  sales  growth,  and  if  this  can  be 
achieved  through  increased  costs  it  may 
well  keep  the  company  from  violating  its 
margin  limit,”  he  said.  “Talk  about  spend¬ 
ing  more  to  increase  volume  and  you’re 
talking  about  advertising,  among  other 
things.” 

He  said  Merrill  Lynch  is  looking  for  a 
12%  increase  in  corporate  profits  next  year 
and  it  should  be  a  good  year  for  new 
product  introductions. 

He  took  some  of  the  edge  off  Dunleavy’s 
remarks  by  asserting  that  “there  is  a  gut 
feeling  among  analysts  that,  despite  all 
the  arguments  about  demographics,  selec¬ 
tivity,  and  clutter,  broadcast  advertising 
is  more  effective  than  other  media.” 

• 

In  publisher’s  post 

Lucien  A.  Lalonde,  52,  has  been  ap¬ 
pointed  president  and  general  manager  of 
the  Ottawa  Journal.  R.  S.  Malone,  pres¬ 
ident  of  FP  Publications,  announced  that 
Lalonde  would  succeed  1.  Norman  Smith 
who  retired  November  1.  Lalonde  has  been 
vicepresident  and  general  manager  of  the 
Journal  since  1959.  He  joined  the  paper  in 
1945. 


Scroggins  heads  KTA 

Dean  A1  Scroggins  Jr  of  the  University 
of  South  Carolina  College  of  Journalism, 
has  been  elected  president  of  Kappa  Tau 
Alpha,  national  journalism  scholarship  so¬ 
ciety,  for  1973-75. 
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Financial  Notes  By  Robert  C.  Davis 


Domtar  Ltd,  the  diversified  forest 
products  company  that  serves  many 
newsprint  customers,  reported  net  in¬ 
come  of  $12  million  on  $416.2  million  sales 
in  the  nine  months  of  1972.  This  compared 
with  $6  million  net  income  on  $381.9  mil¬ 
lion  sales  a  year  ago.  In  the  third  quarter 
the  company  had  net  income  of  $4.3  mil¬ 
lion  on  $141.5  million  sales,  against  $2.1 
million  and  $132.1  million  in  1971. 

Photon  Inc.  reported  to  SEC  that  Mor¬ 
gan  Guaranty  Trust  Co.  of  New  York  as 
trustee  of  its  commingled  pension  trust 
fund.  Beneficial,  owner  of  Photon’s  6  Vi 
percent  convertible  promissory  notes  due 
September  1,  1983,  had  disposed  of  49,000 
shares  reducing  holdings  to  83,000  shares. 

Wood  Industries  Inc.,  the  Wood-Hoe 
press  manufacturer,  had  net  income  of 
$370,391  on  sales  of  nearly  $6  million  in 
the  third  quarter  to  September  30,  com¬ 
pared  with  $175,552  on  $3.2  million  sales 
in  the  same  period  of  1971. 

Southwest  Forest  Industries,  a  news¬ 
print  supplier,  reported  net  income  of  $6.7 
million  for  nine  months  on  sales  of  $243.1 
million.  Year  ago  figures  were  $4.7  mil¬ 
lion  and  $157.3  million. 

Price  Co.  Ltd  revenues  went  up  from 
$132.8  million  to  $153.3  million  for  nine 
months  and  income  climbed  from  $70,000 
to  $4.3  million. 

♦  ♦  ♦ 

Harte-Hanks’  offering — A  combination 
offering  of  798,200  shares  of  Harte-Hanks 
stock,  traded  over-the-counter,  reached  the 
public  last  week  at  $22.75  a  share,  after 
trading  at  $22.25  a  share  bid,  previously. 
Of  the  total  offering,  274,400  shares  were 
sold  to  reduce  debt  incurred  in  the  acquisi¬ 
tion  of  V^an/De  Publishing  Co.,  and  523,- 
800  were  sold  by  stockholders  (E&P  Sep¬ 
tember  30). 

«  «  ♦ 

American  Financial  Corp.,  a  diversified 
insurance  company  which  owns  the  Cin¬ 
cinnati  Enquirer,  has  increased  its  hold¬ 
ings  in  National  General  of  Los  Angeles 
to  1,050,000  shares  of  common  stock  and 
50,000  convertible  preferred  shares.  The 
company  plans  to  acquire  a  20%  equity 
position  in  National  General,  according  to 
Carl  H.  Lindner,  chairman  of  American 
Financial. 

*  *  * 


International  Paper  Co.’s  net  income 
for  the  nine-month  period  i-ose  44%  to  $72 
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COLDTYPE  PAPERS 

Orders  shipped  via  UPS  same  day  re¬ 
ceived. 

Kodak  Photomechanical  Paper 
Grade  S  for  all  Compugraphics. 
Headliner  Papers, 

Regular  or  Stabilization. 
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PMT  Paper  and  Chemicals 
All  poper  orders  over  $30  prepaid. 
Chemicals  prepaid  only  if  ordered  with 
paper. 
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million  or  $1.61  a  share  from  $50.1  million 
or  $1.12  a  share  for  the  same  period  a 
year  ago.  Sales  rose  7%  to  $1.6  billion  fiom 
$1.5  billion.  For  the  quarter,  the  net  rose 
78Vr  to  $25  million  or  56  cents  a  share, 
from  $14  million  or  31  cents  a  share,  on  a 
sales  gain  of  2';<  to  $520.1  million  from 
$511.2  million. 

Kimberly-Clark  Corp.  noted  an  increase 
in  earnings  for  the  nine-month  period  to 
$40.3  million  or  $1.73  a  share  from  $25.2 
million  or  $1.07  a  share  on  a  sales  in¬ 
crease  to  $750  million  from  $700  million 
for  the  same  period  a  year  ago. 

Quarterly  earnings  rose  to  $12.4  million 
or  53  cents  a  share  from  $6.8  million  or  28 
cents  a  share,  a  year  ago.  Sales  increased 
to  $45.3  million  from  $37.4  million  a  year 
ago. 

Great  Lakes  Paper  Co.  saw  new  income 
for  the  nine-month  period  ending  Septem¬ 
ber  30  drop  from  $2.2  million  or  62  cents 
a  share  to  $911,000  or  25  cents  a  share. 

*  * 

Southland  Paper  Mills  Inc.  reported  net 
income  for  the  first  nine  months  of  1972 
rose  7  percent  while  total  revenues  for  the 
same  period  climbed  14  percent.  Income 
for  the  nine  months  reached  $9,129,000  or 
86  cents  per  share,  compared  with  $8,519,- 
000,  or  83  cents  a  share,  a  year  earlier. 
Revenues  for  the  nine  months  climbed  to 
$67,442,000  fi’om  $59,110,000  a  year  ago. 

*  *  * 

Capital  Cities  Broadcasting,  parent 
company  of  Fairchild  Publications  and 
owner  of  other  newspapers,  reported 
earnings  for  the  nine-month  period  ending 
September  30,  rose  to  $11.9  million  or 
$1.55  a  share  (fully  diluted),  compared  to 
$8.8  million  or  $1.16  a  share  (fully  di¬ 
luted)  . 

For  the  quarter,  net  income  rose  to  $3.3 
million  from  $2.7  million  or  43  cents  a 
share  (fully  diluted)  from  35  cents  a 
share  (fully  diluted)  for  the  same  period 
a  year  ago.  Revenues  rose  in  nine  months 
to  $86  million  from  $70.1  million  and  for 
the  quarter,  to  $3.3  million  from  $2.7  mil¬ 
lion. 

Compuscan  Inc.,  makers  of  optical  char¬ 
acter  reading  systems,  expects  sales  and 
earnings  for  the  quarter  ending  November 
30  to  exceed  first  quarter  totals  of  $106,- 
864  or  eight  cents  a  share,  according  to  its 
president  Robert  A.  Leonard. 

Abitibi  Paper  Co.  has  declared  a  7c  per 
share  special  dividend  payable  December  1 
to  stockholders  of  record  November  1,  its 
first  since  January  1971  when  it  paid  5c  a 
share.  However,  the  company  said  regular 
quarterly  dividends  paid  up  to  October 
1970  will  not  be  resumed  as  yet. 

Struck  paper  issues 
a  ‘shoppers’  guide’ 

The  Adrian  (Mich.)  Telegram  is  pub¬ 
lishing  what  editor  Donal  Frazier  de- 


Past  week’s  range 
of  stock  prices 

NEWSPAPERS 


American  Einancial  Corp.  (OTC) 

Booth  Newspapers  (OTC)  . 

Capital  Cities  Bdcstq.  (NYSE)  . 

ComCorp.  (OTC)  . 

Cowles  Comm  (NYSE)  . 

Dow  Jones  (OTC)  . 

Downe  Comm  (OTC)  . 

Gannett  (NYSE)  . 

Harte  Hanks  (OTC)  . 

Jefferson-Pilot  (NYSE)  . 

Knight  (NYSE)  . 

Lee  Enterprises  (AMEX)  . 

Media  General  (AMEX)  . 

Multimedia  (OTC)  . 

New  York  Times  (AMEX)  . 

Pana>  (OTC) . 

Post  Corp.  (Wise.)  (OTC)  . 

<Puebecor  (OTC)  . 

Ridder  Publications  (NYSE)  .... 
Southam  Press  (CE) 

Thomson  Newspapers  (CE)  . 

Time  Inc.  (NYSE)  . 

Times  Mirror  (NYSE)  . 

Toronto  Star  (CE)  . 

Washington  Post  (AMEX)  . 

SUPPLIERS 


Abitibi  (CE)  . 

Addressograph  Multi  (NYSE)  . 

Alden  Electronics  (OTC)  . 

Altaic  (OTC)  . 

B.  C.  Forest  (CE)  . . . 

Berkey  Photo  (NYSE)  . 

Boise  Cascade  (NYSE)  . 

Compugraphic  (AMEX)  . 

Compuscan  (OTC)  . 

Crown  Zellerbach  (NYSE)  . 

Cutler-Hammer  (NYSE)  . 

Datascan  (OTC) 

Dayco  (NYSE)  . 

Digital  Equipment  (NYSE)  . 

Domtar  (AMEX)  . 

Dow  Chemical  (NYSE)  . 

ECRM  (OTC)  . 

Eastman  Kodak  (NYSE)  . 

Ehrenreich  Photo  (AMEX)  . 

Eltra  (NYSE)  . 

General  Electric  (NYSE)  . 

Georgia  Pacific  (NYSE)  . 

Grace.  W.  R.  (NYSE)  . 

Great  Lakes  Paper  (CE)  . 

Great  No.  Nekoosa  (NYSE)  . 

Harris  Intertype  (NYSE)  . 

Inmont  (NYSE)  . 

International  Paper  (NYSE)  . 

Itek  Corp.  (NYSE)  . 

Kimberly  Clark  (NYSE)  . 

LogEtronics  (OTC)  . . 

MacMillan.  Bloedel  (CE)  . 

Milgo  Electronics  (AMEX) 

Millmaster  Onyx  (AMEX)  . 

Minnesota  Min.  &  Mfg.  (NYSE)  . 

No.  American  Rockwell  (NYSE)  . 

Photon  (OTC)  . 

Richardson  (NYSE)  . 

Singer  (NYSE)  . 

Southland  Paper  (OTC)  . 

Southwest  Forest  Ind.  (NYSE)  . 

Sun  Chemical  (NYSE)  . 

Wheelabrator-Frye  (NYSE)  . 

White  Consolidated  (NYSE)  . 

Wood  Industries  (AMEX)  . 

ADVERTISING  AGENCIES 

Doremus  (OTC)  . 

Doyle.  Dane,  Bernbach  (OTC)  . 

Foote.  Cone.  Belding  (NYSE)  . 

Grey  Advertising  (OTC)  . 

Interpublic  Group  (NYSE) 

Needham,  Harper  t  Steers  (OTC)  . 

Ogiivy.  Mather  (OTC)  . 

PKL  Co.  (OTC)  . 

J.  W.  Thompson  (NYSE)  . 

Tracy-Locke  (OTC)  . 

Wells  Rich  Greene  (NYSE)  . 
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15 
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.  28 

27% 

4 

5% 

.  18% 
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scribed  as  a  shoppers’  guide  while  a  strike 
of  printers  and  a  walkout  by  guild  mem¬ 
bers  remained  in  progress. 

About  25  compositors  went  on  strike 
(October  10)  in  a  dispute  over  guaranteed 
employment  because  of  installation  of  la¬ 
bor-saving  devices.  The  guild,  refusing  to 
cross  the  ITU  picket  line,  walked  out. 
About  25  employees  were  involved. 

Frazier  said  the  paper  being  mailed  to 
subscribers  was  being  produced  by  super¬ 
visory  help.  Its  news  content  is  about  50 
percent  of  a  12-page  paper,  Frazier  said. 
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This  announcement  is  neither  an  offer  to  sell  nor  the  solicitation  of  an  offer  to  buy 
any  of  these  securities.  The  offering  is  made  only  by  the  Prospectus. 


798,200  Shares 


Harte-Hanks  Newspapers,  Inc. 


rrn 


Common  Stock 

(Par  Value  $1 .00  Per  Share) 


Price  $22.75  per  Share 


Copies  of  the  Prospectus  may  be  obtained  in  any  State  only  from  such  of 
the  several  underwriters  as  may  lawfully  offer  these  securities  in  such  State. 


White,  Weld  &  Co. 

Incorporated 

Blyth  Eastman  Dillon  &  Co.  duPont  Glore  Forgan  Goldman,  Sachs  &  Co. 

Incorporated  Incorporated 

Hornblower  &  Weeks-Hemphill,  Noyes  Kidder,  Peabody  &  Co. 

Incorporated  Incorporated 

Kuhn,  Loeb  &  Co.  Lazard  Freres  &  Co.  Lehman  Brothers 


Kuhn,  Loeb  &  Co. 
Loeb,  Rhoades  &  Co. 


Paine,  Webber,  Jackson  &  Curtis 

Incorporated 


Incorporated 


Merrill  Lynch,  Pierce,  Fenner  &  Smith 

Incorporated 

Smith,  Barney  &  Co. 

Incorporated 


Dean  Witter  &  Co.  E.F.  Hutton  &  Company  Inc.  Shearson,Hammill&Co. 


Incorporated 


Incorporated 


A.  G.  Becker  &  Co.  Clark,  Dodge  &  Co.  Dominick  &  Dominick, 

Incorporated  Incorporated  Incorporated 


Incorporated 


Harris,  Upham  &  Co.  Hayden  Stone  Inc.  W.  E.  Hutton  &  Co. 

Incorporated 

F.S.  Moseley  &  Co.  R.W.Pressprich&Co.  Shields  Securities  Corporation 

Incorporated 

Thomson  &  McKinnon  Auchincloss  Inc.  G.  H.  Walker  &  Co. 

Incorporated 


W.  E.  Hutton  &  Co. 


Thomson  &  McKinnon  Auchincloss  Inc. 


Walston  &  Co.,  Inc. 


Edwards  &  Hanly 


Halle  &  Stieglitz,  Inc. 


Mitchell,  Hutchins  Inc. 


William  D.  Witter,  Inc. 


October  26.  1 972 


MORE  AWARDS  from  advertising  and  marketing  professionals  are  being  collected  by  the 
Baltimore  News  American  for  its  "Mighty-Mini"  classified  ad  program  that  resulted  in  a  70% 
increase  in  linage  over  the  past  four  years.  In  the  picture  are  Kitty  Vance,  phoneroom  super¬ 
visor,  and  Ray  Greene,  CAM. 


Columbia  presents 
Cabot  prizes  to  3 

Two  journalists  from  Latin  America 
and  one  from  the  United  States  were  hon¬ 
ored  (Octolier  31)  at  the  34th  annual 
jiresentation  of  the  Maria  Moors  Cabot 
Prizes  at  Columbia  University. 

The  pold  medalists  for  1972  are: 

Tom  Streithorst,  Latin  America  corre¬ 
spondent  for  NBC  News. 

Di'.  Arturo  Uslar  Pietri,  editor  in  chief 
of  El  Nncionnl  of  Caracas,  Venezuela, 
and  writer  of  a  weekly  column  which  ap¬ 
pears  in  more  than  40  newsi)apers. 

X  special  citation  was  awarded  to  Pedro 
G.  Beltran  in  recognition  of  “his  loiif?  and 
distinguished  career  as  a  journalist  and 
his  courapeous  defense  of  the  freedom  and 
indejiendence  of  the  press.”  Dr.  Beltran 
was  editor  and  publisher  of  La  Proim  of 
Lima,  Peru,  until  February  1972,  when  he 
was  removed  from  his  post  by  the  Peru¬ 
vian  povernment  and  ordered  to  dispose  of 
his  shares  in  the  comi)any  that  owns  the 
l)a)ier. 

Each  prize  consists  of  an  18-karat  pold 
medal,  an  honorarium  of  $1,000  and  travel 
expenses. 

NBC  News  leceived  a  silver  plaque  on 
ebony,  and  El  Nacional  received  a  silver 
bai-  to  be  added  to  the  Cabot  jdaque  it  was 
awaided  in  1967  when  editor  Ramon  Jose 
Vela.scpiez  Mujica  was  a  Cahot  medalist. 

Beltran  also  j-eceived  the  Americas 
Foundation  .Award  recently. 

• 

New  York  journalism 
review  wins  award 

(MORE),  a  monthly  journalism  review, 
is  th(‘  first  rpcii)ient  of  the  Don  Hollen¬ 
beck  Awai'd,  which  is  to  be  piven  annually 
by  New  York  University’s  dei)artment  of 
journalism. 

The  award,  which  was  established  by  a 
prant  from  the  Irvinp  Cae.sar  Foundation, 
honors  the  best  newspaper  article,  mapa- 
zine  story,  radio  or  television  script  or 
book,  evaluatinp  the  mass  media  or  any 
jiarticular  publication  or  news  orpaniza- 
tion. 

(MORE),  which  published  its  first  issue 
in  October  1971,  won  the  award  on  the 
basis  of  five  articles  by  different  authors 
submitted  by  its  editor,  Richard  Poliak. 
The  mapazine  will  receive  a  check  for 
$',00  and  a  i)laque  at  a  luncheon  next 
month. 


Prof.  Moeller  honored 

The  first  John  Murray  Piofessor  of 
Journalism  has  been  named  at  the  Uni¬ 
versity  of  Iowa’s  School  of  Journalism. 
Le.slie  G.  Moeller,  for  26  years  a  member 
of  the  faculty,  has  been  named  to  the  new 
post.  He  will  continue  to  head  Mass  Com¬ 
munications  and  Modern  Society  studies 
at  the  J-School.  The  Muriay  professorship 
provides  $3,000  .stipends  to  be  paid  faculty 
members  in  journalism,  law  and  business. 


U.  of  Michigan  sets  up 
political  article  prize 

Annual  recopnition  and  a  prize  for  “the 
best  jtiece  of  jiolitical  journalism  produced 
in  Michipan  each  year”  will  be  adminis¬ 
tered  by  the  University  of  Michipan  de- 
l)ai  tment  of  journalism. 

The  Michipan  Repents  have  authorized 
the  establishment  of  the  “Morpan  O’Leary 
Fellowship  Prize  for  Political  Journal¬ 
ism.”  The  request  came  from  Philip  A. 
Power,  publisher  of  Observer  Newspapers 
of  Livonia. 

The  fellowship  prize  honors  O’Leary, 
former  director  of  public  relations  for  the 
Michipan  Democratic  State  Central  Com¬ 
mittee  and  public  information  officer  for 
the  Livonia  public  schools.  He  was  killed 
in  a  1971  plane  ci’ash. 

• 

College  library  named 
in  publisher’s  honor 

Dean  S.  Lesher  has  been  honored  with 
dedication  of  a  $1  million  library  at 
Merced  Collepe  which  bears  his  name  and 
that  of  his  late  wife. 

Moie  than  500  students,  teachers  and 
community  leaders  attended  the  dedication 
ceremonies  for  the  Dean  S.  and  Kathryn 
C.  Lesher  Library,  three-story,  16-sided 
structure  which  dominates  the  junior  col¬ 
lepe  campus  just  north  of  Merced,  Calif. 

Lesher,  president  and  publisher  of 
Lesher  Newspapers,  a  proup  of  newspa¬ 
pers  in  the  San  Joaquin  Valley  and  the 
East  Bay  area,  was  a  leader  in  establish¬ 
ment  of  the  collepe. 

• 

No.  101  for  Parade 

The  Greensboro  (N.C.)  Daily  News  be- 
pins  distribution  of  Parade  on  November 
12.  This  brinps  Parade’s  total  circulation 
to  17,880,357  in  101  newspapers. 


Conference  to  study 
welfare  programs 

The  Washinpton  Journalism  Center  will 
sponsor  a  Conference  for  Journalists  on 
Welfare  Proprams  and  the  Poor  from  De¬ 
cember  4-7,  1972,  in  Washinpton. 

The  Conference  will  look  at  the  causes 
of  poverty  in  the  midst  of  plenty  in  the 
United  States  and  examine  critically  the 
efforts  made  over  the  last  decade  to  re¬ 
duce  poverty. 

Speakers  will  include  not  only  Federal 
officials  but  also  experts  from  outside  the 
povernment  and  critics  of  the  govern¬ 
ment.  All  i)oints  of  view  will  be  ex¬ 
pressed. 

The  Conference  will  be  limited  to  twen¬ 
ty  participants. 

Emphasis  will  be  given  at  the  sessions 
to  likely  future  developments  in  the  area 
of  welfare  programs  and  other  efforts  to 
help  the  poor. 

• 

New  daily  in  Wyoming 

Mr.  and  Mrs.  Lee  Smathers  have  begun 
publishing  a  small  tabloid  offset  newspa¬ 
per,  The  Mirror,  on  a  Monday-through- 
Friday  schedule  for  Douglas,  Wyoming. 
The  paper  is  printed  on  a  press  w’hich 
Smathers  bought  two  years  ago  for  his 
Cowboy  State  Enterprises,  which  makes 
branding  irons  and  art  objects.  Mrs. 
Smathers  is  the  editor  and  several 
Douglas  residents  are  helping  to  gather 
and  write  news. 

• 

Awards  honor  H.M.  Ellis 

Temple  University,  Philadelphia,  has 
received  a  bequest  of  $23,500  to  establish 
annual  awards  to  a  journalism  student 
and  a  faculty  member  in  memory  of  the 
late  Herman  M.  Ellis,  editor  and  publish¬ 
er  of  the  Philadelphia  Dispatch. 
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Newhouse  paper 
notes  50th  year 
of  his  ownership 

The  Staten  Island  (N.Y.)  Adva}ice 
made  special  note  (October  19)  that  it 
was  just  50  years  ago  that  Samuel  I. 
Xewhouse  actiuired  controlling  interest  in 
the  paper  and  started  his  advance  to  the 
head  of  one  of  the  nation’s  largest  pub¬ 
lishing  organizations. 

“For  a  man  27  years  of  age,  who  had 
worked  hard  to  become  a  lawyer,”  the 
Advance  story  liegan,  “it  was  a  bold 
move.  For  a  less-skilled  man  it  might 
have  been  the  end  of  a  dream.  For  S.  I. 
Xewliouse  it  was  the  beginning  of  a  pub¬ 
lishing  empire.” 

On  the  golden  anniversary  of  this  first 
purchase  in  the  newspajjer  business,  the 
.\dvance  related,  “S.  I.”  can  i)roudly  look 
across  the  country  and  watch  the  success¬ 
ful  operations  of  the  two  dozen  newspa¬ 
pers  he  owns  in  15  cities.  He  also  has 
broadcast  stations  and  the  Conde  Nast 
magazines,  including  Vogae. 

On  the  first  day  he  took  ownership, 
Newhouse  said  in  an  Advance  editorial  it 
was  his  aim  “to  publish  a  good  newspa¬ 
per,  clean,  truthful  and  fearless  without 
l)iejudice  as  to  lace,  creed  or  politics; 
standing  always  for  justice  and  fair  play; 
working  for  the  growth  of  the  nation, 
state  and  community.” 

The  Advance  went  on  with  this  capsule 
hiograi)hy  of  its  publisher: 

♦  *  * 

Hiogrupliical  notes 

.\s  a  boy  he  became  intrigued  with  law 
and  .studied  hard  to  learn  the  trade.  It 
was  dui'ing  this  time  that  Lazarus  found 
himself,  through  jio  fault  of  his  own,  the 
owner  of  the  Bayonne  Times,  a  newspa¬ 
per  financially  troubled  and  losing 
ground  to  a  powerful  rival. 

-\fter  watching  one  of  his  friends  fail 
at  the  task,  Lazarus  finally  decided  to  let 
young  Newhouse  take  over  as  publisher 
of  the  floundering  daily.  His  choice  was 
18  at  the  time,  the  youngest  publisher  in 
the  country. 

Within  two  years,  the  Bayonne  Times 
was  making  money.  Even  while 
Newhouse  attended  Newark  Law  School 
at  night  and  went  on  to  jiass  the  New 
.Jersey  Bar  exam  in  1916,  the  newspaper 
fiou  rished. 

The  newly  admitted  lawyer  still  had  his 
heart  set  on  a  career  in  law.  He  tried  one 
case  and  won  it.  It  was  his  only  case.  He 
became  too  valuable  at  the  Times  and 
committed  him.self  full-time  to  his  task  of 
printing  the  news. 

With  a  new  career  directing  his  life, 
Newhouse  went  to  New  York  University 
and  crammed  in  every  journalism  and 
business  course  that  could  possibly  be 
helpful  to  a  publisher.  In  1921,  he  began 
looking  for  a  newspaper  to  buy. 

He  made  an  offer  to  the  then-publisher 
of  the  Advance,  William  Willcox.  The 
offer  was  rejected,  but  a  year  later,  when 
Willcox  realized  he  was  losing  too  much 
of  his  money,  a  new  offer  was  accepted. 
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At  that  time,  Newhou.se  saw  a  tremen¬ 
dous  potential  for  the  Advance  since 
there  was  talk  that  the  tunnel  would  be 
built  linking  Staten  Lsland  with  Brook¬ 
lyn. 

The  Advance,  which  had  begun  publica¬ 
tion  in  1886  by  selling  250  copies  the  first 
day,  could  boast  a  circulation  of  only 
about  10,000  in  1922  when  the  transaction 
was  comjdeted. 

Though  the  tunnel  was  never  built, 
Newhouse  doubled  the  circulation  in  five 
years;  in  15  years  it  had  triided  .  .  . 


The  Advance  has  matured  since  that 
day  50  years  ago,  not  only  in  the  circula¬ 
tion  size  but  in  the  size  and  presentation 
of  the  newspaper. 

In  1936,  Newhouse  was  interviewed 
about  the  success  of  his  newspapers  and 
he  simply  said,  “Lady  Luck  has  smiled  on 
me.” 

“It  is  obvious  now,  on  this  his  golden 
anniversary,  that  S.  1.  Newhouse  has 
smiled  on  the  newsjjaper  business  and  the 
industry  has  been  lucky  to  have  him,”  the 
.\dvance  concluded. 


Cincinnati  Press  Club 
demolition  is  planned 

Cincinnati’s  ornate  Cuvier  Piess  Club 
may  be  demolished  and  the  site  used  as  a 
liarking  lot  unless  funds  are  raised  to 
save  the  building. 

Samuel  J.  Ginsburg,  club  president,  said 
the  old  mansion,  built  in  1861,  needs 
repairs  to  its  roof  and  kitchen  and  that 
the  club  lacks  the  funds,  estimated  be¬ 
tween  $50,000  and  $75,000. 

The  club  would  move  to  the  14th  floor 
of  the  former  Federal  Reserve  Bank 
Building,  and  the  former  site  would  be 
leased  to  Airport  Parking  Corp.  of 
America  Division  of  International  Tele¬ 
phone  and  Telegraph  for  a  parking  lot, 
the  Cincinnati  Enqnicer  reported. 


Manila  press  club  vote 

The  Manila  Overseas  Press  Club  an¬ 
nounced  Thursday  it  elected  Gil  Santos  of 
the  AP,  Manila  bureau,  as  president  for 
the  year  1972-1973.  Vic  Maliwanag  of  the 
UPI  was  elected  vice  i)resident,  while 
Mrs.  Betty  Go-Belmonte  of  the  Fookien 
Times  and  retired  World  Health  Organi¬ 
zation  Controller  Richard  W.  Ander.son  as 
secretary  and  treasurer,  respectively. 


WELCOMED — Margot  Sherman,  r,  president  of 
Women  in  Communications  Inc.  (formerly  Theta 
Sigma  Phi),  accepts  membership  application  from 
Robert  S.  Marker,  I,  McCann-Erickson  ad  agency 
chairman. 


Women’s  group  votes 
for  male  membership 

A  new  name  was  chosen  (October  8) 
for  Theta  Sigma  Phi,  national  profession¬ 
al  society  for  women  in  journalism  and 
communications. 

Voting  at  the  organization’s  40th  annu¬ 
al  meeting  in  Houston,  delegates  changed 
their  Greek  letter  name  to  Women  In 
Communications  Inc. 

Nearly  300  representatives  of  the 
()400-memher  organization  attended  the 
meeting. 

“The  name.  Women  in  Communications, 
reflects  the  changing  emphasis  from  a 
G reek-letter  and  social  sorority  image  to 
one  of  professionalism,”  said  president 
F ran  Harris,  features  coordinator  for  the 
WWJ  stations,  Detroit. 

President-elect  is  Margot  Shei’man, 
foimer  senior  vicepresident  of  McCann- 
Erickson  advertising  agency,  of  New’ 
York. 

The  organization  also  voted  to  admit 
men  by  accepting  applications  for  mem- 
bershij)  from  five.  'They  are  Edward  L. 
Bernays,  public  relations  pioneer;  John 
Mack  Cartel',  editor  of  the  Ladies  Home 
Jonnuil;  Robert  S.  Marker,  chairman  of 
the  board  of  McCann-Erickson;  Walter 
Schwartz,  president  of  ,\BC-TV;  and  Al¬ 
len  H.  Neuharth,  president  of  Gannett 
Newspapers. 


Tax  shelter  seminar 

The  Kicerside.  (Calif.)  Bri'ss-Enter- 
/irise  w'ill  offer  local  businessmen  advice 
on  tax  shelters  at  their  next  tax  seminar 
November  21-22.  The  conference  is  co¬ 
sponsored  by  the  Society  of  California 
Accountants  in  cooperation  with  the  In¬ 
ternal  Revenue  Service,  and  the  Riverside 
County  Board  of  Realtors.  A  $7.50  regi.s- 
tration  fee  is  charged. 


$1  million  for  Nixon 

Richard  Mellow  Scaife,  principal  heir  to 
the  Mellon  fortune  and  owner  of  the 
(ireenhnry  (Pa.)  Tribune  Review, 
confirmed  a  Washington  l‘ost  story  that 
he  had  donated  nearly  $1  million  to  Pres¬ 
ident  Nixon’s  re-election  fund.  Scaife  said 
he  wrote  about  330  .separate  checks  to 
various  units  of  the  Committee  to  Re-elect 
the  President  before  the  new’  law  requii’- 
ing  disclosure  of  contributions  became 
effective  last  April  7. 
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Six  main  issues 
get  almost  equal 
editorial  weight 

No  single  leading  issue  dominated  edi¬ 
torial  opinion  in  the  nation’s  “prestige” 
daily  newspapers  m  June,  July  and  Au¬ 
gust,  according  to  a  continuing  study  of 
media  opinion  conducted  by  the  Public 
Issues  Research  Bureau  of  New  York. 

For  the  first  time  in  two  years,  edito¬ 
rial  concern  with  rights,  economy,  envi¬ 
ronment,  crime,  urban  issues  and  Vietnam 
received  virtually  equal  editorial  atten¬ 
tion  in  the  papers  surveyed  by  the  Bu¬ 
reau,  Burton  Holmes,  president  reported. 

“The  stabilizing  of  interest  in  these  ar¬ 
eas,”  he  said,  “represented  a  recent  de¬ 
cline  in  editorial  comments  on  environ¬ 
ment,  economy  and  rights  but  increasing 
concern  with  crime,  Vietnam  and  urban 
issues.” 

1,836  editorials  were  monitored  in  six 
issues,  according  to  the  bureau.  Only  27 
separated  the  highest  concern  topic, 
rights,  from  the  sixth- ranked  one,  Viet¬ 
nam.  The  difference  rei)resents  on  average 
only  about  one  editorial  in  each  of  the  21 
newspapers  over  the  three-month  period. 

There  were  317  editorials  on  rights,  315 
on  economic  issues,  307  on  environment, 
306  on  crime,  301  on  urban,  and  290  on 
Vietnam. 

When  the  bureau  survey  began  two 


years  ago,  environment  ranked  at  the 
highest  area  of  concern,  and  remained  so 
for  three  quarters. 

Economic  matters  scored  highest  in  the 
next  two  quarters,  and  rights  concern  led 
in  the  subsequent  two  quai'ters. 

In  the  most  recent  quarter,  rights, 
economy,  environment  and  crime  each 
.shared  about  17  percent  of  editorial  con¬ 
cern,  while  urban  issues  and  Vietnam  each 
commanded  about  16  percent  of  total  edi¬ 
torial  comment  on  the  six  leading  issues. 

The  newspapers  surveyed  are  in  Atlan¬ 
ta,  Boston,  Chicago,  Denver,  Detroit, 
Houston,  Kansas  City,  Los  Angeles, 
Louisville,  Miami,  Milw’aukee,  New  York, 
San  Francisco,  St.  Louis,  Seattle,  and 
Washington. 

• 

Shopper  is  started 
by  W.Va,  publisher 

Greenbrier  Daily  Newspapers  Inc.,  pub¬ 
lishers  of  the  U'c.sf  Virginia  Daily  .Vctc.s, 
began  distribution  of  a  controlled  circula¬ 
tion  luiper,  called  the  Valley  Digest  on 
October  19. 

The  Digest  is  being  sent  by  mail  free  to 
12,600  homes  in  the  Greenbrier,  Pocahon¬ 
tas  and  Monroe  counties  on  a  bi-monthly 
basis. 

According  to  Jack  Moffitt,  publisher  of 
the  Daily  News,  the  daily’s  circulation 
(3,300  j)aid)  is  up  11  fr  over  two  years  ago 
and  advertising  revenues  are  up  48%. 


N.Y.  weekly  group 
sold  to  Cleveland  firm 

Courtland  Communications  Corp.,  a 
Cleveland  based  multi-media  chain,  has 
announced  the  acquisition  of  the  Photo 
News  newspaper  group  published  by  Wa- 
wayanda  Publishing  Corporation  of  War¬ 
wick,  N.Y. 

According  to  a  joint  announcement  by 
Eldon  C.  (Jensheimer,  executive  vicepres¬ 
ident  of  Courtland,  and  Edward  N.  Klein, 
I)resident  of  Wawayanda,  the  group  in¬ 
cludes  four  publications  covering  War¬ 
wick,  Monroe- Woodbury-Vails  Gate,  Mid¬ 
dletown- Wallkill-Port  Jervis,  all  New 
York;  and  northern  Sussex  County,  New 
Jersey,  with  a  paid  circulation  in  excess 
of  18,000. 

• 


Owner  of  daily  buys 
weekly  and  its  plant 

Todd  Clay,  owner  of  the  Daily  Revictv 
in  Clifton  Forge,  Virginia,  since  June, 
1971,  has  acquired  the  Star,  a  10-year  old 
weekly  in  White  Sulphur  Springs,  West 
Virginia,  which  is  40  miles  away.  The 
Star  has  an  offset  plant. 

The  former  owners,  Mr.  and  Mrs.  Rob¬ 
ert  Volpitto,  have  not  announced  their 
plans. 

W.  B.  Grimes  &  Co.,  Washington  media 
brokers,  handled  negotiations. 


That’s  a  lot  of  groceries.  And  the  Buffalo  Evening  News 
totals  it  up  with  900,000  hungry  readers  every  day. 

This  market,  of  almost  half  a  billion  food  dollars  in  Erie 
County  alone,  is  greater  than  food  sales  in  17  of  50  states. 
It  has  a  potential  26th  in  the  nation.  And  it’s  one  of  the  best 
test  markets  in  the  country;  the  high  consumption  of  food, 
good  cross-section  of  food  markets,  population  and  media 
control  are  ideal  for  product  testing. 

Hungry  for  a  bigger  share?  Ring  up  more  sales  with  the 
Buffalo  Evening  News.  Second  in  the  nation  in  general  food 
advertising. 

The  Buffalo  Evening  News  reaches  57%  of  this  great  bread 
basket  of  a  market  in  7  counties.  There’s  a  new  brochure 
entitled  “Buffalo’s  Food  Sales,  A  Paper  Market.”  Send  for  it. 
You’ll  eat  it  up. 

Write;  Hugh  G.  Monaghan,  Manager 
General  Advertising  Department,  Buffalo  Evening  News 
218  Main  St.,  Buffalo,  New  York  14240 

Buffalo  Evening  News 

Represented  Nationally  by  Story  &  Kelly- Smith 


IUPA$«88 
MILUON  DOLLAR 
FOOD  NARKEf. 
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The  Union  Pacific’s 
new  slogan  applies 
to  the  PR  people,  too: 


We  can  handle  it. 


call  us  anytime 
for  news  of  the 
railroad. 


General  Director  of 
Public  Relations  and  Advertising 
Omaha.  Nebraska  68102 


the  Union  Pacific 
raiiroad  people 


news-people 


William  F.  Thomas,  editor  of  the  Lo.s 
Angeles  Times  since  Auprust,  1971,  has 
been  named  executive  vicepresident  and 
editor  .  .  .  Gixirge  Cotliar,  assistant  man¬ 
aging  editor,  returns  to  the  Los  Angeles 
office  from  the  Times’  Orange  County 
edition  to  be  senior  assistant  managing 
editor  .  .  .  Thomas  (Matt)  Goree,  city 
editor  at  Orange  County  since  July,  1971, 
was  appointed  Orange  County  Edition 
editor,  and  staff  writer  William  B. 
R(X)D  was  named  city  editor. 

t  *  * 

Bob  GiNTHim  has  been  appointed  as 
travel  editor  of  the  Pasadena  (Calif.) 
Star-News.  He  replaces  Russ  Leada- 
BRAND,  who  is  assuming  other  duties. 

jjc  de 

Joe  H.  Stroud — from  associate  editor 
of  the  Detroit  Free  Press  to  editor  of  the 
editorial  page  of  the  Akron  Deacon  Jour¬ 
nal  next  June.  In  the  interim  he  will  be 
on  special  assignment  at  the  Fi-ee  Press 
— Robert  Stopher  is  retiring  from  the 
Beacon  Journal. 

*  *  * 

Virgil  Fassio,  circulation  director  of 
the  Chicago  Tribune,  received  the  Frank 
Thayer  Award  of  the  University  of  Wis¬ 
consin. 


Paul  S.  Plumer  Sr.,  editor  and  gen¬ 
eral  manager  of  the  Daily  Kennebec  Jour¬ 
nal,  Augusta,  Maine,  will  retire  at  the 
end  of  November.  He  started  his  career 
with  Maine’s  oldest  daily  newspaper,  a 
division  of  the  Guy  Gannett  Publishing 
Co.,  Portland,  as  a  reporter  in  1931  and 
served  in  sev’eral  editorial  positions  prior 
to  Ireirrg  named  general  manager  in  1956. 

Plumer  has  Ireen  a  vicepresident  of  the 
Guy  Gannett  Publishing  Co.  since  1951. 
He  .served  as  president  of  the  Maine  Daily 
Newspaper  Publishers  Association,  the 
New  England  Associated  Press  News  Ex¬ 
ecutives  Association,  the  Maine  Associated 
Press  Editors  Association  and  is  a  mem- 
Irer  of  the  New  England  Daily  Newspaper 
.Association. 

He  and  his  wife,  Claire,  have  a  summer 
home  at  Long  Pond,  Belgrade  Lakes, 
Maine  and  plan  to  spend  their  winters  in 
Florida. 

* 

Bill  Ott — from  courthouse  beat  to  fi¬ 
nancial  writer,  San  Diego  (Cal.)  Fnion, 
succeeding  Wayne  Carpenter,  who  left 
on  ocean  cruise  in  sailing  vessel  .  .  .  James 
ScHELLiiAMMER,  from  Houston  (Tex.) 
Post,  to  Union  copy  desk. 


W.  J.  Morrlsey,  circulation  director  of 
the  Long  Beach  Independent,  Press-Tele¬ 
gram — elected  president  of  the  California 
Newspaperboy  Foundation  Inc. 

9l(  4: 

Bob  Johnson,  a  former  articles  editor 
for  the  National  Inquirer — to  city  desk 
of  the  Long  Beach.  (Calif.)  Independent, 
Press-Telegram  .  .  .  Wesley  G.  Hughes 
— from  managing  editor  of  the  Redding 
(Calif.)  Record-Searchlight  to  Independ- 
copy  desk  .  .  .  JiM  Hunter — to  the  Inde¬ 
pendent  copy  desk  from  the  Hartford 
(Conn.)  Courant. 
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Susan  Watkins  has  lieen  named  wom¬ 
en’s  editor  of  the  Colorado  Springs  Ga¬ 
zette  Telegraph  here.  .4  staff  writer  in 
the  women’s  department  since  January, 
she  succeeds  Mrs.  Peggy  James,  who  re¬ 
signed  to  devote  full  time  to  free  lance 
writing. 

*  ♦  * 

Bob  Dellinger — -from  special  projects 
editor  of  the  Oklahoma  City  Times  and 
Daily  Oklahoman  to  assistant  director  of 
the  United  States  Wrestling  Federation. 

4e  4:  4; 

Don  Reid  Jr. — from  executive  editor 
to  publisher  of  the  Huntsville  (Tex.) 
Item,  replacing  Cliff  Brown  who  is  be¬ 
ing  transferred  to  another  Harte-Hanks 
newspaper. 

sji  * 

R.  Howard  Webster,  chairman  of  the 
Toronto  Globe  and  Mail  has  been  elected 
chairman  of  F.P.  Publications  succeed¬ 
ing  the  late  Max  Bell  of  the  Calgary 
Albertan.  The  Globe  is  one  of  eight  daily 
newspapers  in  the  F.P.  group. 

4(  4:  4; 

W.  Thomas  Wilker.son,  a  Florida  and 
Alabama  newspaperman  for  10  years,  has 
joined  Barnett  Banks  of  Florida  Inc., 
Jacksonville,  as  press  relations  manager. 
He  has  been  managing  editor  of  internal 
communications  for  Celanese  Corporation, 
New  York  City. 

♦  ♦  ♦ 

John  Parsons,  editor  and  publisher  of 
the  Zionsville  (Indiana)  Main  Street,  a 
tri-weekly  newspaper  founded  in  August, 
is  publishing  a  16-page  monthly  magazine, 
also  called  Main  Street,  which  is  distrib¬ 
uted  free  to  residents  of  Zionsville  and 
Whitestown  areas.  The  magazine  contains 
feature  stories  about  the  area. 
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Thomas  J.  McCollow 


Controllers  elect  writer  for 

Journal  fo 

McCollow  president 

Thomas  J.  McCollow,  vicep resident  of 
finance  and  corporate  planning  of  the  .  ' 

Journal  Company,  Milwaukee,  was  elected  religiou 

president  of  the  Institute  of  New’spaper  opmei 

Controllers  and  Finance  Officers  this  clirec  or  o 
week.  He  succeeds  Franklin  I).  Schurz  'orsitj,  i 
Jr.,  editor  and  publisher  of  the  South  ° 

Bend  (Ind.)  Tribune,  who  became  a  direc-  °  e  e 

correspond 

The  election  INCFO  officers  took  place  p  featu^ 
at  the  Institute’s  25th  annual  meeting,  in  * 

Seattle.  „ 

Lawrence  D.  Guelfo  III,  Baton  Rouge  ^haei 

State-Times  and  Advocate,  progressed  ®  ormoi 
from  second  vicepresident  to  first  f 

vicepresident,  and  Ned  J.  Bradley,  Colum- 
bus  (Ind.)  Republic,  to  second  vicepres-  ,  ,  % 

ident.  For  secretary,  the  board  chose  Lois  . 

Ann  Kania,  Green  Bay  (Wis.)  Press 

Gazette.  The  new-  treasurer  is  Frank  E.  j  awrfn 

Russell,  Imlianapolis  Star  and  News.  business  r 

The  incoming  president,  whose  company  , ,  Tmvpl 
publishes  the  Milwaukee  Journal  and  Sen-  Swartzeli 
tinel,  began  with  the  newspapers  in  1951  Travel 

as  assistant  office  manager. 

Other  new  directors  of  INCFO  are:  Four  ne 

Philip  Block,  Lemer  Home  Newspapers,  rip^jph 

Chicago;  Joseph  H.  Bright,  Bucks  County  tuittfr  Cr 
Courier  Times,  Levittown,  Pa.;  William 
H.  E?iglish,  Winona  (Minn.)  Daily  News; 

Martin  L.  Fleming,  Hartford  (Conn.) 

Courant,  and  Ralph  L.  Saunders,  Nash¬ 
ville  Tennessean, 

Nearly  300  newspaper  executives  at¬ 
tended  the  convention. 

1^  *  « 

Stan  Fedorowski  has  been  named  ad¬ 
vertising  manager  and  Joseph  Char- 
noski  manager  of  the  classified  and  cir¬ 
culation  departments  at  Sun  Newspapers, 

Inc.,  Edina,  Minnesota. 

♦  *  *  .  I 

Earl  Ubell,  science  writer  for  the  de- 

funct  New  York  Herald  Tribune  and 
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lately  science  editor  of  WCBS-tv,  has  ac¬ 
cepted  appointment  as  director  of  televi¬ 
sion  news  at  WNBC,  New  York. 

*  *  * 

David  Lyons — from  national  advertis¬ 
ing  director  of  the  Rio  Grande  Valley 
Group  of  Freedom  Newspapers  to  gen¬ 
eral  manager  of  the  Columbus  (Nebr.) 
Telegram,  also  a  Hoiles  paper. 

i)c  * 

CoiT  T.  Hendley  Jr.,  former  editor  of 
the  Camden  (N.J.)  Courier-Post — to  the 
Passaic  (N.J.)  Herald-News  as  assistant 
to  the  executive  editor. 

♦  ♦  * 

Dr.  RoBiaiT  J.  Croan,  associate  profes¬ 
sor  of  music  historj^  and  literature  at  Du- 
quesne  University,  has  been  named  music 
critic  for  the  Pittsburgh  Post-Gazette, 
succeeding  the  late  Donald  Steinfirst. 
He  recently  returned  from  a  sabbatical 
absence  during  which  he  performed  as  a 
vocalist  in  Europe  and  worked  with  the 
Danish  tenor  Aksel  Schiotz. 

*  9(c 

Michael  C.  Godwin  has  joined  the  Del¬ 
tona  Corporation  at  Miami  as  public  rela¬ 
tions  associate.  He  was  a  governmental 
writer  for  the  Pensacola  (Fla.)  News- 
Journal  for  the  past  year. 

itH  Hfl  * 

William  Sonzski,  most  recently  cre¬ 
ative  director  for  Folio  Communications 
Service,  Boston,  public  affairs  consultants 
in  religious  and  educational  institutional 
development,  has  been  named  assistant 
director  of  development  at  Duquesne  Uni¬ 
versity,  Pittsburgh.  He  served  as  an  aide 
to  Sargent  Shriver  when  he  was  director 
of  the  Peace  Corps  and  as  Washington 
correspondent  for  Newsweek.  Earlier  was 
a  feature  writer  and  reporter  for  the 
Boston  Herald-Traveler, 

9|(  ♦ 

Michael  J.  Dundore,  a  copy  editor  on 
the  Roanoke  (Va.)  World-News,  has  been 
appointed  city  editor  to  succeed  James  W. 
Thacker  Jr.,  now  news  editor.  Dundore 
was  city  editor  of  the  Staunton  (Va.) 
Leader  before  joining  the  Roanoke  staff 
in  1968. 

i(s  ilf 

Lawrence  J.  O’Connell,  formerly 
business  manager,  Boston  (Mass.)  Her¬ 
ald  Traveler — appointed  assistant  to  A.  H. 
SwARTZELL,  general  manager,  Boston  Her¬ 
ald  Traveler-Record-American. 

ihi  iii  * 

Four  new  faces  are  being  seen  around 
the  Cleveland  Press  city  room  .  .  .  Innette 
Miller  Conte,  a  native  of  Baltimore  and 
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graduate  of  the  University  of  California 
at  Berkely,  is  medical  writer.  She  had 
been  working  in  the  Saigon  bureau  of 
Time  .  .  .  Ronald  Royhab,  investigative 
reporter,  formerly  worked  at  the  Lorain 
(O.)  Journal,  Ohio  Scripps-Howard  News 
Bureau  and  Cincinnati  Post  and  Times 
Star  .  .  .  Anthony  Thomson  covers  the 
federal  beat.  He  is  a  native  of  Dundee, 
Scotland  and  is  the  former  city  editor  of 
the  Sandusky  Register  .  .  .  Diana  Mc- 
Nees,  who  is  on  a  10-week  internship,  is 
a  junior  photography  major  at  Kent  State 
University. 

*  *  ♦ 

Theda  Long,  Centerville  lowegian  — 
elected  president  of  the  Iowa  Associated 
Press  Telegraph  Editors  Association. 

it:  *  * 

Morris  Hooton,  senior  internal  auditor 
of  Blue  Cross,  Jacksonville,  Fla.  for  the 
past  one  and  a  half  years,  has  been 
named  assistant  internal  auditor  for 
Florida  Publishing  Company,  publishers 
the  Florida  Times-Union  and  Jacksonville 
Joumial  and  St.  Augiistine  Record. 

:lli  m  in 

William  0.  Dobler,  editor  of  the  Lin¬ 
coln  Star — elected  president  of  the  Ne¬ 
braska  Associated  Press  Association. 

9|(  *  * 

Les  Reitan,  advertising  manager  of 
The  Dalles  (Ore.)  Chronicle  for  the  last 
five  years,  has  been  named  publisher  of 
the  Woodburn  (Ore.)  Independent  by 
Dennis  Smith,  president  of  the  Blue 
Mountain  Eagle  (Ilorp.,  Salem,  Ore.  Reitan 
began  his  newspaper  career  with  the  Blue 
Mountain  Eagle  at  John  Day. 
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Promotion 


By  Georfie  Wilt 


OUT  Vi  KST  THEY'RE  CONSULTANTS 


Newspaper  pi-omotion  sjiecialists  re¬ 
sponded  enthusiastically  to  an  experiment 
in  group  consultation  at  the  INPA 
Western  Regional  Workshop. 

67  newspapers  were  represented  at  the 
gathering  at  the  Del  Monte/ Mark  Thomas 
Hyatt  House  in  Monterey,  Calif. 

“Offering  free  advice  and  exchanging 
ideas  has  long  been  the  mo.st  valuable 
asset  of  the  INPA,  and  we  were  pleased 
that  newsjiapers  brought  problems  in  cir¬ 
culation  and  advertising  to  the  workshop. 
-A.  lot  of  advice  and  some  great  news 
ideas  were  generated  for  the  problems 
presented,”  said  Rikk  Taylor,  publisher  of 
the  Coliunitinn,  New  Westminster,  R.C., 
region  president. 

In  the  circulation  consulting  area,  con¬ 
clusions  were  that:  Circulation  promotion 
can  fall  flat  on  its  face  unless  the  circula¬ 
tion  department  is  sales  oriented,  and  has 
a  direct  .sales  function;  and  a  sales  oper¬ 
ation  is  only  possible  where  the  district 
managers  are  relieved  of  some  of  their 
route  supeivision  to  allow  for  more  sales 
supervision. 

New  carrier  motivations  were  uncov- 
ei'cd  in  the  broad  general  areas  of  food 
and  music,  immediate  reward,  and  long 
range  accumulation  of  benefits,  in  sam¬ 
pling,  and  in  high  rise  sales. 

The  advertising  consulting  group  under 
the  leadership  of  Dick  Millison,  Portlmul 
Orif/oniiin  i)ublic  I'elations  director, 
tackled  the  i)roblems  of  a  downtown  shop- 
I)ing  center  and  promotion’s  role  in  in¬ 
creasing  the  ad  budget  of  a  suburban 
deiiartment  store.  Their  report  was  that 
the  newspaper  would  approach  the 
downtown  merchants  with  a  separate 
sales  team,  armed  with  research  and  a 
presentation  to  promote  the  specific  image 
of  tradition  in  the  downtown  service  cen¬ 
ter.  In  the  case  of  the  suburban  store,  the 
local  paper  was  encouraged  to  seek  a  sep¬ 
arate  ad  budget  to  sell  inci-eased  merchan¬ 
dise,  I'ather  than  try  to  divert  budget 
from  existing  assessments  spent  in  the 
metropolitan  newspapers. 
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Ray  Jackson,  San  Diego  Union,  and  Bill 
Shover,  Phoenix  Rcimhlic  and  Gazette,  led 
a  group  through  detailed  discussions  of 
what  a  promotion  department  should  do 
on  a  large  or  small  ncwsi)ai)er.  The  group 
defined  the  purpose  and  function  of  news- 
Itaper  promotion,  and  much  of  their  re¬ 
sults  will  be  included  in  an  upcoming 
INPA  handbook,  “Your  Future  in  News¬ 
paper  Promotion.” 

Serving  with  Taylor  on  the  workshop 
committee  were  Bill  Northrop,  Salt  Lake 
Newspai)er  Agency  Corporation;  R.  B. 
Gifford,  Monterey  Peninsula  Herald,  Phil 
Geyer,  San  Francisco  Newspaper  Printing 
Company,  and  Bob  Herriman,  Kedieood 
City  Tribune. 

Special  sessions  at  the  workshop  in¬ 
cluded  i)anels  on  the  travel  industry,  and 
newspaper  research,  by  Cecil  B.  Phillips. 

New  officers  named  at  the  Western 
Regional  were:  President,  Rill  Northi-op, 
Salt  Lake  City  Newspaper  Agency  Corju)- 
ration;  Fir.st  vicepresident,  Ray  Jack.son, 
San  Diego  Union',  second  vicepresident, 
Jim  Roebuck,  Edmonton  Journal.  Seattle 
was  named  as  site  for  the  lOT-”  workshop. 

th 

Sections  are  included  on:  (1.)  Ranking 
and  population;  (2.)  Sunday  coverage  and 
Magazine;  (.3.)  Food  advertising  and 
merchandising  services;  (4.)  Drug  store 
product  advertising,  and  including  a  mar¬ 
ket  survey  of  drug  sales;  (.3.)  Automo¬ 
tive,  showing  number  of  dealers,  by  car, 
for  all  counties  in  the  market,  and  p:issen- 
ger  car  legistrations  for  the  top  8.3  U.S. 
markets,  showing  Spokane  ranking  60th. 
*  *  * 

ELECTION  GUIDE  —  A  32-page  tab¬ 
loid  Election  Guide,  with  10,01)0  lines  of 
advertising,  was  pioduced  by  the  Albany 
(N.Y.)  K}iieke I  barker  Sews-l'nio7i  Star, 
in  cooperation  with  the  League  of  Women 
Voters. 

The  guide  provided  information  on  elec¬ 
tion  contests  in  a  .seven-county  area,  from 
U.S.  i-epresentative  to  town  assessor,  j)lus 
state-wide  races  and  the  presidential  elec¬ 
tion. 

The  .section,  published  October  24,  con¬ 
tained  material  compiled  by  tbe  League 
through  questionnaires  sent  to  all  candi¬ 
dates.  A  .sf)ecial  run  of  l.'),()()0  copies  was 
given  the  League  for  additional  di.stiibu- 
tion  as  a  substitute  for  voter  guides  previ¬ 
ously  i)ublished  by  the  League. 
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SALUTE  to  newspaper  carriers  appeared  on  their 
"day"  (October  14)  at  South  Burlington, 
Vermont. 


BILLBOARD  —  As  part  of  Newspaper 
Week  observance,  the  Muneie  (Ind.)  Star 
and  Eretnng  Press  installed  a  giant  post¬ 
er  in  the  Muneie  Mall.  Headlined  “Cel¬ 
ebrating  Newsiiajier  Week  ’72”,  the  poster 
reproduced  front  pages  of  both  Star  and 
Evening  Press  for  the  past  year,  and  copy 
telling  of  the  paper’s  26.3  regular  and 
part-time  employees  and  more  than  700 
“little  meichant”  carriers.  An  eight-page 
tabloid  on  the  operations  of  the  Muneie 
newspapers  was  al.so  distributed. 

:i<  *  * 

AUTO  SHOW  —  The  greater  New 
York  Auto  Show,  and  the  \ew  York 
Times’  Automobile  Show  Section  are  pro¬ 
moted  with  a  jumbo  six-jiage  foldout  pro¬ 
duced  and  distributed  by  the  Times  to 
-Automotive  adverti.sers  and  agencies. 
Printed  in  black  and  turquoise  on  Krome- 
kote  Cover,  the  jiiece  details  show  content. 
Times  coverage  and  demogaphics  of  auto 
buyers,  repeat  readership.  Aid  theme  uses 
circles,  including  a  gearknob,  wheel, 
headlight,  steering  wheel  and  odometer. 
*  *  * 

OPPORTUNITY  ’73  —  A  market  data 
portfolio  for  1973  has  been  produced  by 

the  Syokane  (Wash.)  Spokesman-Ilevieu' 

and  Daily  Cln-oniele,  describing  its  “mil¬ 
lion  people  market.”  A  canary  folder  en¬ 
closes  five  tabbed  index  sections,  each 
printed  on  different  color  antique  cover 
stocks. 

* 

BRIDGE  TOURNEY  —  The  second  an¬ 
nual  Michigan  Rubber  Bridge  Champion¬ 
ship,  cosponsored  by  the  Detroit  Sews  and 
the  Dallas  Aces,  is  scheduled  for  Dec.  2  in 
the  ballroom  of  Cobo  Hall.  The  tourna¬ 
ment,  open  to  novices  and  experts,  was  a 
sellout  last  year,  with  400  contestants. 
This  year’s  winners  will  receive  Detroit 
News  championship  trophies  and  a  trip  to 
the  Flamingo  Hotel  in  Las  Vegas  for  the 
three-session  finals.  First  prize  for  the 
national  winners  will  be  a  trip  to  the 
Super  Bowl. 
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FIRST  IN  GIRLS'  LIB— Brenda  Granfham  and 
Susan  Maloy  are  the  first  girls  to  carry  paper 
routes  for  the  Birmingham  News,  following  the 
lifting  of  restrictions  on  work  permits  under 
Alabama  labor  laws. 


Big  gains  forecast 
in  television  income 

Revenues  of  the  television  broadcasting 
industry  are  “heading  for  an  all-time 
high’’  in  1972  and  are  expected  to  exceed 
$3  billion,  an  increase  of  nearly  10  per¬ 
cent  compared  with  1971,  according  to  the 
“Interim  Review  of  the  Economy:  The 
Exi)anding  Economy  of  1972,”  just  issued 
by  the  U.  S.  Department  of  Commerce. 

The  outlook  for  1973  is  “for  another 
healthy  gain  of  9  percent  to  a  level  of  $3.3 
billion”  the  review  projects. 

Earnings  of  the  television  industry  in 
1972  are  expected  to  rise  sharply  to  about 
$.525  million,  35  percent  up  from  the  1971 


low  of  $389  million.  The  prediction  for 
1973  is  a  continued  upswing  approaching 
$590  million,  eclipsing  1969’s  record  high 
of  $554  million. 

The  cable  industry  is  expected  to  be¬ 
come  an  important  source  of  revenue,  es¬ 
pecially  in  the  larger  metropolitan  mar¬ 
kets,  largely  through  expansion  of  pay 
TV. 

“An  estimated  6  million  subscribers 
providing  approximately  $360  million  in 
subscriber  revenues  were  being  served  by 
cable  television  at  the  beginning  of  1972,” 
the  Commerce  Department  reported. 

Cable  tv  revenues  were  about  $340  mil¬ 
lion  in  1971,  and  are  expected  to  rise 
about  10  per  cent  to  $375  million  in  1972.” 


WHY  COMPANIES  HIRE 
THE  WRONG  EXECUTIVE! 


Paper  donates  space 
for  J-students’  work 

Journalism  students  at  Middle  Ten¬ 
nessee  State  University  soon  will  have  a 
showcase  for  their  work  in  the  commer¬ 
cial  press,  thanks  to  the  generosity  of  the 
Murfreesboro  (Tenn.)  Daily  News  Jour¬ 
nal. 

Each  Tuesday,  beginning  November  7, 
the  News  Journal  will  provide  an  entire 
ad-free  page  to  the  school’s  journalism 
department  for  the  display  of  student 
writing,  photography  and  graphic  design 
efforts. 

Dr.  Edward  Kimbrell,  journalism  chair¬ 
man,  and  Douglas  Sparks,  editor  of  the 
News  Journal,  arranged  the  program. 
Coordinator  will  he  Glenn  A.  Himebaugh, 
assistant  professor  of  journalism. 

• 

Dole  buys  another 

William  P.  Dole,  publisher  of  four  Bos¬ 
ton-area  weekly  newspapers,  has  acquired 
the  Merrimack  Valley  .Advertiser,  a 
regional  weekly  with  a  circulation  of  24,- 
000  based  in  'Tewksbury,  Mass.  Ralph  W. 
Peters,  who  founded  the  Advertiser  in 
1955  as  a  three-town  paper  covering 
Tewksbury,  Wilmington  and  Billerica, 
sold  its  assets  for  an  undisclosed  amount. 

• 


Many  newspapers  err  in  their  se¬ 
lection  procedures  because 
they  do  not  obtain  an  adequate 
number  of  candidates  at  the  out¬ 
set.  This  is  because  recruitment  is 
costly,  time-consuming,  often  frus¬ 
trating,  and  frequently  fruitless, 
particularly  when  men  are  being 
sought  for  higher  level  positions. 

It  is  not  that  many  candidates 
are  not  men  of  good  character  who 
are  anxious  to  do  a  good  job. 
Rather  it  is  that  very  few  men  have 
the  precise  constellation  of  qualifi¬ 
cations  needed  for  the  work.  (Se¬ 
lection  here  is  analogous  to  finding 
a  good  left-handed  pitcher  who  can 
also  bat  .300.)  For  this  reason  it  is 
usually  necessary  to  obtain  propor¬ 
tionately  more  candidates  for  these 
more  sophisticated,  higher  level 
positions. 

Too  much  readily  available  talent 
is  mediocre.  The  market  is  glutted 
with  people  who  have  already  been 
filtered  out  elsewhere.  Executives, 


the  kind  who  make  things  happen 
for  their  companies,  are  hard  to 
find;  harder  to  move. 

The  executives  a  newspaper 
wants  (and  needs)  to  hire  are  not 
easily  attracted  by  word-of-mouth 
or  by  the  “mine  sweeping”  tech¬ 
niques  of  trade  publication  employ¬ 
ment  ads.  Personal  referrals  from 
trade  sources  and  industry  friends 
also  tend  to  attract  resumes  from 
many  marginally  qualified  men  and 
only  a  few  at  most,  from  the  very 
men  a  newspaper  seeks  to  hire. 

Such  men  must  be  sought  out  in¬ 
dividually  and  confronted  person¬ 
ally  with  a  skilled  presentation  of 
the  opportunity  a  company  can  of¬ 
fer  them. 

For  more  information  on  how 
Ron  Curtis  &  Company  can  help  you 
hire  the  right  executive  in  your 
General  Management  &  Business, 
Advertising,  Mechanical,  Circula¬ 
tion,  and  Editorial  Areas,  please 
call  Carl  Young,  312-693-6171 . 


Boston  Globe  directors 

The  Boston  Globe  has  announced  the 
election  of  two  new  directors:  Robert  T. 

H.  Davidson,  a  New  York  City  lawyer, 
and  William  0.  Taylor,  the  company’s  j 
treasurer.  Davidson,  47,  is  the  son  of 
Sidney  Davidson,  also  a  Globe  director, 
and  specializes  in  estate  planning.  Taylor  | 
is  the  son  of  William  Davis  Taylor,  Globe 
publisher  and  chairman. 
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The  Weekly  Editor  By  Oaifi  Tonikinson 


GRASSROOTS  WKEKKY  ...  IN  NEVi  YORK  CITY 


“Grassroots”  is  a  word  not  generally 
applied  to  things  in  New  York  City, 
where  grass,  and  roots,  are  rare  commodi¬ 
ties.  Yet  grassroots  journalism  thrives 
there  in  the  form  of  community  newsjia- 
pers  that  operate  out  of  all  kinds  of  quar¬ 
ters,  from  jilush  to  the  cramped  store 
front  variety.  The  weekly.  Our  Towu,  is  a 
l)roduct  of  the  latter. 

Outsiders  who  view  New  York  only  in 
terms  of  one  large,  impersonal,  metropolis 
that  varies  only  in  the  type,  size  and 
quality  of  its  buildings  and  the  vastness 
of  its  crime  problem,  miss  the  local  flavor 
of  the  natives  who  come  from  sections 
called  Kips  Bay,  Gramercy  Park, 
Yorkville,  \Vest  Village,  Chelsea,  Bedford- 
Stuyvesant,  and  scores  of  others.  Our 
Town,  as  well  as  the  other  city  weeklies 
doing  their  job,  give  voice  to  the  individu¬ 
als  who  live  and  raise  families  in  these 
distinct  areas. 

No  one  weekly,  with  perhaps  the  excep¬ 
tion  of  the  Villdf/e  Voire,  which  has  na¬ 
tional  distribution,  covers  all  of  the  areas 
that  make  uji  New  Yoi-k’s  three  boroughs 
and  some  remain  strictly  within  single 
defined  neighborhoods. 

Our  Town,  limits  its  .'5.5,000  fiee  circula- 
ti(ui  to  Manhattan’s  East  Side  but  covers 
from  OTth  Street  uptown  to  Greenwich 
Village  downtown.  A  sizable  chunk  of  the 
city. 

A  good  weekly  newspaper  is  a  mirror  of 
the  community  it  serves  so  its  not  surpris¬ 
ing  that  New  York’s  local  papers.  Our 
Town  included,  have  two  main  news 
themes,  housing  and  crime — the  two  major 
problems  of  the  city. 

Kiilorlainnicnt  sheets 

But  in  the  opinion  of  Edward  Kayatt, 
.50,  founder-editor-publisher  of  Our  Town, 
too  many  of  the  community  weeklies  in 
New  York  are  shirking  their  responsibili¬ 
ties.  “So  many  of  them,”  he  said,  “are 
nothing  but  entertainment  sheets.  They 
avoid  their  rightly  duty  of  reporting 
what’s  going  on  because  it’s  easier  and 
cheaper  for  them  to  rely  on  the  entertain¬ 
ment  industry.” 

The  “duty”  Kayatt  referred  to  is  to 
champion  the  rights  of  individuals  in  a 
city  where  the  individual  is  too  often  a 
forgotten  entity.  He  verbally  constructed 
an  image  of  the  New  York  local  newspa¬ 
per  as  the  voice  of  the  people,  covering 
events  the  large  dailies  haven’t  the  space 
to  devote  to. 

“A  small  newspaper  in  New  York,” 
Kayatt  remarked,  “can  keep  the  city  gov- 
ei  nment  on  its  toes.”  He  added  that  he’s 
always  gotten  good  responses  from  all  city 
officials  with  the  exception  of  the  highest. 
Mayor  John  V.  Lindsay.  “Perhaps  Lindsay 
is  disinterested  in  our  local  problems,” 
Kayatt  suggested,  “or  perhaps  he  does  not 
consider  Our  Town  important  enough.” 

Public  officials  in  New  York  City  seem 
to  play  a  much  greater  part  in  the  w'ork- 
a-day  problems  of  the  communities  than 
they  do  in  suburban  and  rural  locales. 

For  instance  when  a  furnace  was  stolen 


from  an  apartment  building  (that  in  itself 
could  only  haiipen  in  New  York)  and  the 
landlord  wouldn’t  take  the  steps  necessary 
to  i'ei)lace  it  (he  was  suspected  of  having 
something  to  do  with  the  theft  because  he 
wanted  the  building  vacated)  a  local  as¬ 
semblyman  was  called  by  Kayatt  for  as¬ 
sistance.  Theie  was  heat  the  next  day. 

In  suburbia  chances  are,  a)  a  furnace 
wouldn’t  he  heisted;  b)  if  it  were,  chances 
are  the  newspaiier  would  not  be  called  for 
helj);  and  c)  if  it  were  chances  are  that  it 
would  not  call  a  politician  for  assistance. 

Much  of  the  copy  that  api>ears  in  Our 
Town  is  either  devoted  to  the  workings  of 
public  officials,  private  and  governmental 
organizations,  and  to  columns  penned  by 
the  local  rei)resentatives  themselves. 

But  Kayatt  pinpointed  crime  and  hous¬ 
ing  as  the  two  main  issues  for  readers  of 
Our  Town. 


No  journuliMii  background 


Kayatt  is  a  good  argument  for  the  theo¬ 
ry  that  many  attributes  of  a  good 
newsman  are  instinctive  rather  than 
learned.  He’s  only  been  publishing  a 
newspai)ei-  a  little  over  a  year,  but  has  no 
formal  journalistic  training. 

He’s  a  native  New  Yorker  hut  has 
spent  much  time  living  in  other  parts  of 
the  country.  His  background  until  three 
years  ago  was  in  sales  promotion  and 
public  relations. 

Three  years  ago  he  started  a  shopper 
with  the  less  than  unique  name  of  Pevvy 
Saver.  Gradually,  he  related,  he  saw  a 
need  for  a  community  newspaper  in  his 
pai  t  of  Manhattan,  Yorkville,  and  so  con¬ 
verted  the  half-tabloid  shopper  into  a  full 
blown  weekly  newspaper  a  year  ago. 

The  tabloid  is  free  as  are  a  goodly 
portion  of  New  York  City  weeklies,  and  is 
delivered  by  carriers  in  bundle  lots  to 
about  1,200  apartment  buildings,  all  with 
doormen. 

The  reason  for  the  doormen-only  apart- 
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ment  building  circulation  is  that  generally 
buildings  with  doormen  have  mailrooms 
where  bundles  can  he  dropped  for  jiickup 
by  tenants  and  liecause  friendly  doormen 
can  assure  that  newspapers  get  placed  in 
advantageous  i)ositions  and  do  not  get 
vandalized. 


C.liristnias  clii'cr 

Keeping  circa  1,200  doormen  friendly  is 
a  necessary  task.  The  newsi)aper’s  office 
is  currently  stocked  high  with  wine  cases 
awaiting  Christmas  distribution  in  order 
to  insure  the  continued  friendly  relation- 
shi)). 

The  i)aper  also  offers  free  classified  ad 
space  to  building  management  in  return 
for  being  allowed  to  leave  newspapers  for 
tenants. 

That  many  cases  of  wine  (divide  12  into 
1,200)  wouldn’t  be  much  of  a  problem  for 
some  newspapers  to  have  lying  around  but 
at  Our  Town  they  u.se  vital  space  in  an 
alieady  ciamped  office  (notice  that’s  not 
|)lural). 

Situated  on  Manhattan’s  East  84th 
Street,  the  office,  formerly  a  store,  is  not 
much  larger  than  the  sjiace  some  people 
devote  to  a  closet. 

In  addition  to  the  wine,  the  office,  on  a 
busy  day,  houses  four  or  five  people,  as 
many  desks,  chairs,  and  other  assorted 
furniture:  three  cats;  stat  and  copying 
machines;  a  headliner  and  all  the  other 
paraphernalia  needed  to  get  a  weekly 
camera  ready — all  in  one  room. 

To  one  side  of  that  room,  sandwiched 
between  wine  cases  and  the  copier,  is 
Kayatt’s  desk.  On  the  wall  behind  it  a 
bronze  plaque  with  a  relief  of  President 
John  F.  Kennedy  sets  not  the  political 
tone  but  the  moral  tone  of  what  goes  on  in 
the  room. 

Diiectly  across  the  lOom,  about  ten  feet 
away,  sits  Kayatt’s  son  Richard,  27,  who, 
according  to  his  father,  handles  a  plethora 
of  duties  at  the  weekly. 

For  the  size  of  the  office  the  paper’s 
masthead  has  a  surprisingly  long  list  of 
staff  members  and  contributors — 21  in  all. 
If  all  of  them  ever  showed  up  at  the  office 
at  the  same  time  half  would  have  to  w'ait 
on  the  sidewalk. 

Kayatt  has  solved  the  problem  of 
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payioll  overhead — most  of  his  writers 
work  gratis.  “I  knew  we  couldn’t  survive 
if  we  had  a  staff  of  any  size,”  Kayatt 
explained.  “So  we  asked  for  volunteers. 
Journalism  students,  housewives,  etc.  re¬ 
sponded.” 

Fulltimcrs  scarce 

Fulltime,  paid  employees,  are  scarce. 
There  are  the  Kayatts,  and  an  illustrator. 
There  are  also  some  paid  part-timers  in¬ 
cluding  11  carriers. 

On  the  advertising  side  there  is  no  one 
full  or  part  time.  It’s  not  that  Kayatt 
hasn’t  tried  to  fill  the  ad  slot,  but  it’s  that 
he  can’t  find  someone  qualified. 

“I  can’t  seem  to  find  a  person  able  to 
level  with  a  local  .streetcorner  merchant 
as  well  as  the  vicepresident  of  any  one  of 
the  banks,”  he  explained.  “Selling  is  just 
levelling  with  people.” 

The  three  feline  occupants  of  the  Our 
Town  office  materialized  as  the  lesult  of 
a  pets-for-adoption  service  the  paper 
offers.  Pets-for-adojition  ads  arc  run  free 
but  the  paper  asks  people  to  make  dona¬ 
tions  to  pet  charities. 

Readers  at  separate  times  brought  the 
cats  to  Kayatt  asking  him  to  find  them  a 
home.  But  he  adopted  them  when  he  found 
they  somehow  hel|)ed  take  the  pressure 
off  during  peak  pressure  periods.  A  sign 
on  the  door  respectfully  warns  dog  owners 
of  the  feline  domination  of  the  inside. 

The  paper  has  other  services  including 
a  so-called  hot-line  telephone  number 
manned  24  hours  a  day.  The  problems 
people  phone  up  about  run  the  gamut  but 
usually  have  to  do  with  the  major  topics 
of  drugs,  crime  and  housing.  The  stolen 
furnace  complaint  came  over  this  action 
line  tyjie  .service. 

Kayatt’s  invectives  against  New  York’s 
“entertainment  sheets”  does  not  mean  Our 
Town  is  devoid  of  entertainment  news. 

On  the  contrary  the  paper  does  have 
regular  contributors  covering  the  arts  and 
associated  fields. 

Each  new  restaurant  in  the  area  gets 
the  once  over  by  Our  Town’s  critic  but 
restaurant  critiques  are  one  sided  in  that 
Kayatt  won’t  print  material  about  bad 
eateries,  just  good  ones. 

Kayatt  is,  in  his  own  words,  “a  fuss  j)ot 
when  it  comes  to  keeping  the  appearance 
of  the  paper  neat.”  The  pages  are  well 
formatted  and  easy  to  read.  Despite  its 
cold-type  and  offset  origins  (job  printed 
on  Long  Island)  column  rules  are  used, 
and  attractive  artwork  is  provided  by  the 
staff  illustrator  and  contributing  artists. 

• 

Employee  group  buys 
F  ar  mer-  Stockman 

Oklahoma  Publishing  Co.,  Oklahoma 
City,  has  sold  the  Farmer-Stockmnn  mag¬ 
azines,  Edward  L.  Gaylord,  executive 
vicepresident,  announced.  The  new  owners 
— all  employees  of  the  magazines — are 
Alex  M.  McCommas  Jr.,  advertising  man¬ 
ager;  P’erdie  J.  Deering,  editor  and  man¬ 
ager;  Jim  G.  Bray,  circulation  manager; 
and  Jack  B.  Blakeney,  assistant  circula¬ 
tion  manager.  McCommas  will  be  the  pub¬ 
lisher. 

More  than  a  million  dollars  was  in¬ 
volved  in  the  transaction. 


Weeklies  in  Canada 
propose  a  federation 

British  Columbia  Community  Newsjja- 
pers  Association  voted  in  favor  of  a  fed¬ 
eration  of  such  papeis  across  Canada  dur¬ 
ing  the  annual  convention  recently  at  the 
Airport  Inn,  Richmond,  B.C. 

In  the  past  there  was  a  weekly  press 
association  in  all  Canadian  provinces  and 
also  the  Canadian  Weekly  Press  Associa¬ 
tion.  The  new  move  is  to  make  the  nation¬ 
al  body  into  a  federation  of  the  provincial 
groups. 

Alan  Black,  co-owner  of  the  Tribune, 
Williams  Lake,  was  elected  president  of 
the  British  Columbia  Community  Pi’ess 
succeeding  Stan  Stodola,  founder  and  ))ub- 
lisher  of  the  Osoyoos  Times. 

Each  morning  dining  the  convention,  a 
soft  voice  telephoned  each  conventioner 
and  quietly  suggested  that  “you  get  to 
hell  out  of  bed”.  This  insured  record  eai-ly 
attendance  and  there  were  prizes  for 
those  on  time  at  business  meetings  and  a 
drawing  for  the  grand  prize  of  a  flight 
for  two  to  the  Orient. 

For  the  10th  year,  MacMillan  Bloedel 
Ltd.  presented  four  awards.  Mrs.  Rose 
Tatlow,  editor  of  the  S<iiiiimisli  Hnire- 
SoiDid  Times,  received  $fi00  for  a  series  of 
articles  explored  and  analyzed  the  futui'e 
growth  of  Squamish. 

Cheis  Foster,  editor  of  lOO  Mile  Honse 
Free  Press,  received  $2.50  for  a  series  of 
articles  about  a  crisis  at  the  Indian  school 
at  Canim  Lake. 

Awaids  of  $100  went  to  Miles  Overend 
of  the  Kelowna  Capital  Sews  and  Dennis 
O’Rouike  of  the  Kamloops  Sews  Adrer- 
tiser. 

Team  of  3  operates 
Atlanta  area  papers 

A  three-man  management  group  to 
head  operations  of  Neighbor  News])ai)ei-s 
Inc.  has  been  named  by  Otis  A.  Brumby 
Jr,  publisher. 

Bobby  Nesbitt  becomes  editoi';  Rudy 
Martin,  oi)ei-ations  manager,  and  Jay 
Whorton  continues  as  advertising  director. 

Nesbitt,  who  will  devote  more  time  to 
planning  and  coordination  of  the  news 
gathering  effort,  will  be  succeeded  as 
managing  editor  by  Steve  Teasley,  editor 
of  the  Sontliside  Seiglihor  for  the  i)ast 
two  years. 

Martin,  foimerly  research  and  i)romo- 
tions  director,  will  handle  cii’culation,  pro¬ 
motions,  market  lesearch  and  surveys  and 
community  lelations  for  the  24  Neighboi' 
Newspapers  in  the  Atlanta  area. 

.Maitin,  a  native  of  Vermont,  served  as 
disiilay  advertising  manager  of  the  Mari¬ 
etta  Itaily  .lonrnal  and  as  general  manag¬ 
er  of  the  Neighbor  Newspapeis  from  1968 
to  1971.  He  started  his  newspaper  career 
with  the  linrlington  (Vt.)  Free  Press. 

He  has  returned  to  the  Daily  Journal- 
Neighbor  Newspapers  from  Courtland 
Management  in  Cleveland,  where  he  was 
vicepresident/sales  and  marketing.  Court- 
land  publishes  suburban  newspapers  in 
Ohio,  New  Jersey,  and  New  York. 


Study  will  probe 
influence  level  of 
suburban  press 

A  national  survey  designed  to  plumb 
the  depth  of  influence  and  acceptability  of 
suburban  newsi)apers  in  the  U.S.  has  been 
launched  by  the  Suburban  Newspai)er  Re¬ 
search  Center,  marketing  and  research 
arm  of  Suburban  Newspai)ers  of  Ameri¬ 
ca. 

The  survey  is  being  conducted  for 
SNRC  by  H.  D.  Ostberg  Associated,  Inc., 
of  New  York  under  auspicies  of  the  Ad¬ 
vertising  Research  Foundation. 

The  survey  will  be  conducted  in  nearly 
70  of  the  nation’s  major  metropolitan  ar¬ 
eas  having  a  poi)ulation  of  a  half  million 
or  more  iiersons.  Results  of  the  survey 
will  be  announced  at  the  1973  annual 
meeting  of  Suburban  Newsjiapers  of 
.America  in  mid-Aiiril  in  San  Francisco. 

William  H.  Over,  president  of  the  Cen¬ 
ter,  made  this  statement  in  conjunction 
with  the  survey  launching: 

“It  has  been  the  conviction  of  suburban 
newspaper  i)ublishers  for  many  years  that 
the  growth  and  acceptance  of  our  newspa¬ 
pers  wari'ants  greater  utilization  in  na¬ 
tional  and  regional  advertising  programs. 
But  not  until  now  has  thei-e  been  any 
definitive  studies  and  research  undertaken 
to  ))rove  our  contention.  Since  the  foima- 
tion  of  SNA  and  its  research  center,  ex¬ 
tensive  meetings  have  been  held  with 
many  of  the  nation’s  toji  advertising 
buyers  and  their  agencies.  They  have  en- 
couiaged  us  to  gather  the  facts  and  in¬ 
formation  they  need  to  include  suburban 
newsi)ai)ers  in  their  advertising  cam¬ 
paigns.  The  Ostberg  survey  is  one  of 
several  major  effoits  in  this  program. 
Others  are  underway  or  are  in  the  jdan- 
ning  stage.” 

MeaMire  reailor>hiii 

Basically  the  national  survey  is  de¬ 
signed  to  measure  the  extent  of  reader- 
sliij)  of  suburban  news)iai)ers,  characteris¬ 
tics  of  readers  and  the  imjiact  of  these 
newspaiiers  on  readers  as  compared  to 
each  area’s  major  metroi)olitan  newsiia- 
per. 

The  final  report  is  exjiected  to  give  the 
suburban  newspaper  j)ublishing  industry 
new  factual  data  useful  in  convincing  ad- 
vei'tisei's  that  their  ))ublications  are  a  ma¬ 
jor  motivating  media  in  the  nation’s 
affluent  suburban  markets. 

.Another  |)rogram  being  offered  subur¬ 
ban  j)ublishers  by  the  research  center  is  a 
Saler.-Action  Manual. 


Oregon  weekly  sold 

The  Jefferson  (Ore.)  Review  weekly, 
operated  for  more  than  40  years  by  Les 
and  Gladys  Shields,  has  been  purchased 
by  Jack  and  Margie  Gillespie,  Simi  Val¬ 
ley,  Calif.  Gillespie  works  for  the  Ventura 
(Calif.)  Star  Free  Press.  The  sale  is 
effective  January  1,  1973. 
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Freer  aeeess 
to  prisoners 
in  New  Jersey 

More  liberalized  news  reporting  policies 
in  New  Jcisey  prisons  have  resulted  in  94 
requests  for  interviews  and  only  12  deni¬ 
als,  it  is  reported  by  the  Department  of 
Institutions  and  Agencies. 

The  jn'ison  reporting  system  was  estab¬ 
lished  on  a  trial  basis  June  27  by  Commis¬ 
sioner  Kobert  L.  Clifford,  who  had  been 
ai)pointed  to  the  jwsition  in  February,  to 
remove  barriers  which  had  become  a 
source  of  some  dissatisfaction  to  the  pub¬ 
lic,  inmates  and  news  media.  Prior  to 
June  27,  news  media  had  access  to  prisons 
but  were  not  permitted  to  interview  in¬ 
mates  or  take  identifiable  photographs  or 
film. 

Under  the  Clifford  guidelines,  individu¬ 
al  jihotographs  and  inter\'iews  with 
pri.soneis  are  allowed,  provided  the  in¬ 
mate  consents,  and  he /she  is  not  under 
indictment  or  up  on  disciplinary  charges. 
For  the  ))resent,  members  of  inmate  nego¬ 
tiating  committees  at  three  prisons, 
where  thei’e  have  been  disturbances,  are 
not  iiermitted  to  be  interviewed. 

Kiiles  for  interviews 

The  guidelines  read  as  follows: 

—  Re()uests  for  interviews  will  be  han¬ 
dled  on  an  individual  basis.  They  must  be 
in  wiiting,  setting  forth  the  reason  for 
the  interview  request.  Permissible  types 
of  intei'views  could  include  a  human  inter- 
e.st  story,  an  interview  with  a  long-time 
inmate,  or  one  with  an  inmate  who  has 
made  a  special  achievement. 

— Media  representatives  may  interview 
inmates,  as  individuals  or  in  groups,  as 
participants  in  institutional  programs, 
about  matters  other  than  prisoners’  legal 
cases. 

— When  an  inmate  is  identifiable,  his 
written  consent  will  be  required. 

— Access  to  prisoners  w'ho  may,  in  the 
jirison  administration’s  opinion  present 
difficult  security  problems,  may  be  res¬ 
tricted  at  any  time  authorities  deem  it 
necessary. 

— Limitations  on  the  number  of  media 
representatives  to  be  admitted  at  one  time 
may  be  imposed  by  the  institutional  head. 

— During  or  immediately  following  in¬ 
stitutional  disturbances,  admissions  may 
be  prohibited,  both  for  the  safety  of  news 
media  and  to  prevent  intei-ference  with 
the  correctional  staff  in  restoring  order  to 
the  prison. 

— Inmates  may  be  photographed  or 
filmed  by  media  representatives  as  indi¬ 
viduals  or  in  groups  participating  in 
j)rison  programs  as  long  as  there  is  no 
interference  with  the  orderly  operation  of 
the  institution. 

— When  an  inmate  is  identifiable  in  a 
picture  or  film,  his  written  consent  will  be 
required. 

Uncensored  mail 

— News  media  may  correspond  with  in¬ 
mates,  both  outgoing  and  incoming  mail 
being  uncensored  by  prison  officials.  In¬ 
coming  mail  is  examined  for  contraband. 


— Matters  of  public  record  will  be  made 
available  on  request.  Confidential  matters, 
such  as  prisoner’s  medical,  psychiatric, 
law  enforcement  reports  or  confidential 
court  records  wdll  not  be  disclosed. 

— Tours  of  prisons  will  continue  to  be 
conducted  to  the  maximum  extent  compa¬ 
tible  with  institutional  needs  and  admin¬ 
istrative  convenience. 

— All  arrangements  for  tours,  inter¬ 
views,  photographs,  radio  tapes  or  TV 
filming  must  be  made  in  writing  to  the 
Bureau  of  Public  Information  and  re¬ 
ceived  by  the  Bureau  at  least  24  hours 
prior  to  the  date  and  time  requested  so 
that  proper  staff  and  prisoner  convenience 
can  be  arranged.  Only  accredited  media 
representatives  will  be  considered  for  ap¬ 
proval. 

— The  Bureau  of  Public  Information 
will  continue  its  expanded  policy  of  alert¬ 
ing  media  immediately  about  news  of  im¬ 
portance.  In  the  event  of  an  emergency, 
the  media  will  be  informed  of  the  exis¬ 
tence  of  a  problem  and  will  be  kept  in¬ 
formed  as  a  clear  picture  of  the  problem 
becomes  available. 

In  an  editorial,  the  New  Brunswick 
Home  News  stated  that  it  thinks  the  ex¬ 
panded  prison  reporting  system  is  a  “good 
program  all  around.” 

• 

Rack  regulation 
ordinance  voted 
for  Los  Angeles 

Los  Angeles  City  Council  has  adopted 
an  ordinance  governing  the  appearance, 
location  and  size  of  new'sracks  on  city 
sidewalks.  It  does  not  contain  provisions 
for  a  permit  system  or  payment  of  fees. 

The  bill  originally  approved  by  a  9  to  4 
vote  contained  the  enforcement  provisions 
but  these  were  dropped  in  an  amended 
veision  after  publishers,  organized  labor 
and  civil  rights  groups  vigorously  object¬ 
ed  to  them. 

The  revised  measui’e  was  voted  by  11  to 
4.  Mayor  Sam  Yorty  vetoed  it  because,  he 
stated,  he  could  not  accept  a  provision 
which  gives  a  city  employee  authority  to 
summarily  remove  and  store  racks  with¬ 
out  notice  to  the  owner. 

On  an  immediate  roll  call,  the  council 
overrode  the  veto  by  a  11  to  3  vote.  Ten 
votes  were  required. 

Coin-operated  racks  may  be  no  more 
than  five  feet  tall,  30  inches  wide  and  two 
feet  thick.  No  more  than  three  racks  may 
be  chained  together  at  any  location  and  no 
rack  may  be  secured  to  any  property  not 
belonging  to  the  owner  of  the  newspaper 
vending  machine. 

The  ordinance  forbids  placement  of 
racks  within  three  feet  of  a  pedestrian 
crosswalk,  bus  bench,  fire  hydrant,  police 
call  box  or  landscaped  area. 

Richard  Volpert,  an  attorney  for  Copley 
newspapers,  and  Marshal  A.  Rutter,  at¬ 
torney  for  the  Los  Angeles  Herald- 
Examiner,  protested  the  section  providing 
for  summary  removal  of  the  racks  found 
in  violation  of  the  regulations.  But  Rutter 
said  the  newspapers  would  wait  to  see 
how  the  ordinance  is  enforced  before  tak¬ 
ing  any  legal  action. 


British  Columbia 
lifts  ad  ban  on 
tobacco,  liquor 

British  Columbia’s  new  government  has 
fulfilled  its  election  promises  and  repealed 
legislation  enacted  two  years  ago,  banning 
advertising  of  tobacco  and  alcoholic  prod¬ 
ucts. 

The  former  Social  Credit  government 
fought  hard  to  retain  the  ban,  but  it  was 
removed.  It  prohibited  liquor  and  tobacco 
advertising  in  B.C.-printed  publications, 
while  allowing  those  which  were  printed 
elsewhere  to  be  sold  with  the  advertising 
included. 

Attorney  General  Alex  Macdonald  said 
the  previous  legislation  was  “un¬ 
workable.”  He  said  that  some  new  adver¬ 
tising  restrictions  will  be  enforced.  The 
Government  has  the  machinery  passed  by 
its  Tobacco  Products  Act  and  it  can  be 
filled  in  by  order-in-council  as  the  points 
are  ironed  out.  An  immediate  effect  will  be 
to  prohibit  entry  to  B.C.  of  U.S.-made 
cigarettes  unless  they  bear  the  health 
warning  required  in  the  U.S.  A  similar 
health  danger  statement  is  being  worked 
out  between  the  B.C.  and  the  Canadian 
government  for  Canadian-made  cigarettes. 

It  is  proposed  to  prohibit  all  billboard 
advertising  of  cigarettes,  but  whether  this 
ban  will  apply  to  cigars,  tobacco  etc.  has 
not  been  decided. 

The  question  was  raised  during  legisla¬ 
tive  debate  as  to  whether  a  cigarillo  is  to 
be  classified  as  a  cigar  or  cigarette.  This 
still  awaits  defining  in  the  regulations. 

In  the  Legislature  the  Attorney  Gener¬ 
al  said  a  total  advertising  ban  on  tobacco 
products  would  work  only  if  imposed  by 
the  Canadian  government.  ”...  I  would 
like  all  the  people  of  B.C.  to  apply  to 
Ottawa  as  a  single  pressure  group  for  a 
total  ban,”  he  said. 

The  B.C.  Liquor  Act  now  reverts  to 
conditions  existing  prior  to  the  1971  ban. 
Thus  advertising  in  newspapers  and  peri¬ 
odicals  will  be  permitted  while  remaining 
banned  from  television. 

• 

Californian  opens  up 
layout  on  news  pages 

The  Bakersfield  (Calif.)  Californian  re¬ 
cently  underwent  a  “new  look”  change 
which  allows  as  much  news  as  before 
while  also  adding  more  air  around  it. 

The  106-year-old  daily  moved  to  a  six- 
column  format  from  the  eight-column 
style  and  changed  its  heads  to  a  modified 
down  style,  capping  only  the  first  word 
and  proper  nouns. 

Other  changes  involved  the  flag,  run¬ 
ning  it  in  color  on  page  1  and  on  the  first 
page  of  the  local  news  section  and  floating 
it  less  than  full  width  across  those  pages. 

Among  the  typographical  experts  con¬ 
sulted  by  publisher  Don  Fritts  and  man¬ 
aging  editor  Eddie  Griffith  were  Edmund 
Arnold  of  Syracuse  University  and 
Howard  B.  Taylor,  former  editorial  con¬ 
sultant  to  Copley  International  Corp. 
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Chicago  train  catastrophe 
gruesome  task  for  dailies 

By  Gerald  B.  Healey 


A  veritable  mass  of  reporters  and  pho¬ 
tographers  of  the  four  metropolitan  Chi¬ 
cago  dailies  snapped  into  action  (October 
30)  when  two  commuter  trains  of  the 
Illinois  Central  Railroad  collided  at  a 
South  Side  station,  killing  44  riders  and 
injuring  more  than  300  other  passengers. 

Pencils  flew  across  city  and  photo  desk 
work  sheets  as  assignments  were  made 
for  more  than  150  staff  members  of  the 
Chicago  Daily  News,  Chicago  Today,  Chi¬ 
cago  Sun-Times  and  the  Chicago  Tribune. 

A  Sun-Times  night  copyboy  and  a  Daily 
News  reporter-photographer  team  out  on 
a  feature  triggered  the  heavy  movement 
of  newsmen  from  their  offices  and  homes. 
Many,  enroute  to  their  offices  or  riding 
other  IC  trains,  were  sent  to  the  scene  of 
the  tragedy.  Others  went  directly  to  three 
hospitals  adjacent  to  the  scene,  railroad 
offices,  and  other  strategic  areas. 

Copyboy  sounded  alert 

The  accident  occurred  at  approximately 
7:30  a.m.  The  Sun-Times  and  Daily  News 
monitor  fire  alarms  in  their  offices  and 
Charles  Cans,  a  copyboy  about  ready  to 
wind  up  his  shift,  was  in  the  Sun-Times 
city  room.  He  alerted  Howard  Lyon  on  the 
photo  desk  and  Sal  Pane,  picture  editor  of 
the  Daily  News,  got  photographer  Wil¬ 
liam  Deluga  on  the  radio.  Meanwhile, 
reporter  Keith  Bromery  and  DeLuga’s 
brother,  Ed,  were  reporting  “activity”  at 
the  27th  Street  station. 

Lyon  said  the  first  alarm  box  rang  in  at 
7:45  a.m.  Minutes  later  the  fire  depart¬ 
ment  radio  called  for  six  ambulances.  Pho¬ 
tographer  Bob  Black,  off  duty,  called  and 
wanted  to  know  why  so  much  fire  equip¬ 
ment  was  moving  on  the  South  Side  and 
Lyon  told  him  to  go  to  the  wreck  scene. 
Black  was  within  five  minutes  of  the  IC 
tracks,  while  photographer  Peter  Peters 
reported  having  traffic  problems. 

Lyon  then  started  dispatching  cam¬ 
eramen  to  the  hospitals  while  calls  on 
the  fire  radio  asked  for  all  available  am¬ 
bulances  in  the  city.  This  was  the  clue  to 
the  magnitude  of  the  wreck. 


Many  pictures  processed 

Lyon  said  Sun-Times  photographers 
shot  40  rolls  of  film.  The  paper  used  23 
photos. 

The  Tribune  had  72  rolls  of  black  and 
white  and  six  rolls  of  color  and  printed 
174  pictures  and  made  1,200  exposures, 
including  pictures  from  a  helicopter. 

Three  Tribune  photographers  reached 
the  wreck  scene  before  8  a.m.  and  got 
early  photos  of  the  telescoped  commuter 
cars,  nurses  and  doctors  giving  first  aid 
and  firemen  bringing  their  cutting  torches 
and  power  tools  into  play. 

Dave  Halvorsen,  city  editor  of  the 
Tribune,  said  the  paper  went  up  16  news 
columns  in  its  first  edition  and  16  more 
columns  for  the  final. 

Two  reporters  were  assigned  to  the 
morgue  to  phone  in  identities  of  the  dead. 


Marilyn  Traum,  editor  of  the  Tribune’s 
Feminique  section  (women’s  pages)  tele¬ 
phoned  from  an  apartment  south  of  the 
wreck  scene  and  reported  she  could  see 
what  looked  like  trouble  on  the  tracks 
several  blocks  to  the  north. 

Assistant  City  Editor  Bernard  Judge,  in 
at  7  a.m.,  sent  Steve  Crews  who  had  come 
in  early  to  write  politics  stories,  to  the 
station,  then  called  Tribune  personnel  at 
their  homes  with  the  assistance  of  Don 
Agrella,  chief  city  desk  assignment  editor, 
and  Gene  Powers,  photo  assignment  edi¬ 
tor. 

Meanwhile,  Halvorsen  said,  the  story 
was  unfolding  slowly,  with  deaths  being 
reported  at  four,  then  12,  and  on  up  to  the 
final  total  of  44.  A  walkie-talkie  used  at 
the  scene  by  reporter  Don  O’Brien  proved 
especially  valuable. 

Maxwell  McCrohon,  managing  editor, 
busied  himself  with  plans  for  cooperation 
from  production  and  circulation  depart¬ 
ments,  since  it  was  decided  that  the 
Tribune  would  go  to  press  early.  The  run 
was  increased  40,000. 

One  of  the  toughest  stories  to  gather 
fell  to  the  lot  of  Stan  Ziemba,  who  went  to 
the  nurses’  home  at  Michael  Reese  Hospi¬ 
tal,  where  relatives  of  the  dead  and  in¬ 
jured  gathered.  Ziemba  stayed  with  one 
family  throughout  the  day  while  its  mem¬ 
bers  attempted  to  discover  whether  a  rela¬ 
tive  was  dead,  injured  or  trapped  in  the 
wreckage. 

Worse  than  Vietnam 

Bill  Currie,  a  veteran  of  the  Vietnam 
war,  described  the  scene  at  the  collision 
point  as  worse  than  any  he  had  witnessed 
during  his  battle  days. 

Curries,  Crews  and  David  Gilbert  got 
into  the  front  car  of  the  old-type  train 
and  reported  having  “an  eerie  feeling  of 
walking  through  a  tomb”.  When  they  got 
to  the  front  of  the  car  they  found  firemen 
working  to  extricate  the  motorman  and 
two  girls  who  were  standing  in  the  car 
directly  behind  his  cab.  All  three  were 
alive. 

Halvorsen  gave  much  credit  to  Sally 
Wagner  Jones,  a  five-year  Tribune  re¬ 
porter,  for  coordinating  casualty  lists  un¬ 
der  extreme  difficulties. 

Scott  Schmidt,  managing  editor  of  Chi¬ 
cago  Today,  said  his  news  staff,  many  of 
them  young,  “reacted  to  the  reporting  and 
writing  of  the  story  like  the  good  newspa¬ 
per  people  they  are  and  did  their  jobs 
well.” 

City  street  sales,  Schmidt  reported, 
were  up  55,000.  Extra  papers  were 
trucked  to  the  suburbs  and  Today  in¬ 
creased  its  press  run  70,000. 

Jim  Peneff,  city  editor  of  the  Sun- 
Times,  said  the  only  beat  reporter  not 
called  off  his  regular  job  was  Harry  Gold¬ 
en,  who  remained  at  City  Hall.  Reporter 
Art  Petacque,  ill  at  home,  volunteered  to 
keep  a  check  on  other  government  build¬ 
ings. 
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“The  entire  staff  exhibited  a  great 
showing  of  team  work,”  Peneff  said. 
“Their  spirit  of  cooperation  was  great.” 

He  reported  a  husband  and  wife  team 
as  being  very  effective — Judy  Nicol,  a 
science  reporter,  who  wrote  hospital  sto¬ 
ries,  and  Joel  Havemen,  education  writer 
who  was  doing  the  main  story. 

Peneff  said  Basil  Talbott  Jr.,  the  first 
city  deskman  in  at  8  a.m.,  overheard  Gans 
telling  a  columnist,  Tom  Fitzpatrick, 
about  the  wreck,  and  he  began  assigning 
reporters  to  various  aspects.  Fitzpatrick 
also  went  to  the  scene. 

Another  columnist.  Jack  Mabley,  associ¬ 
ate  editor  of  Chicago  Today,  joined  re¬ 
porters  at  the  scene  and  wrote  a  rescue 
squads  story. 

Leighton  McLaughlin,  first  assistant 
city  editor  of  the  Sun-Times,  and  Charles 
Lewis,  an  assistant  city  editor,  volun¬ 
teered  to  come  in  on  their  day  off  to  help. 

Art  Snider,  science  editor  of  the  Daily 
News,  worked  on  early  edition  stories  and 
columnist  Bob  Herguth  was  one  of  those 
helping  at  the  morgue.  Lu  Palmer,  Black 
Affairs  columnist,  went  to  the  hospital 
after  hearing  early  details  on  his  car 
radio  while  enroute  to  work. 

Sports  space  taken 

Don  Gormley,  managing  editor,  said  he 
stripped  eight  columns  out  of  the  sports 
pages  to  make  room  for  wreck  stories.  All 
minor  news  and  political  stories  were 
scrubbed  for  the  day. 

Unusual  quirks  experienced  by  report¬ 
ers  added  to  the  drama  of  the  day. 

C.  Owsley  Shephard,  transportation  edi¬ 
tor  of  Chicago  Today,  back  to  work  two 
weeks  after  a  serious  operation,  was  cov¬ 
ering  the  IC  offices  when  he  began  hemor¬ 
rhaging.  He  was  taken  by  ambulance  to 
the  hospital  in  his  home  community  where 
he  was  pronounced  in  good  condition. 

Pat  Krochmal,  Today  reporter,  came  in 
on  her  day  off  to  file  an  expense  account 
and  was  pressed  into  service. 

Jim  Pearre,  Today  science  editor,  ill  at 
home,  called  in  at  8  a.m.  and  asked  to 
come  to  work.  He  did,  and  worked  until  10 
p.m. 

Wesley  Hartzell,  a  Today  assistant 
managing  editor,  worked  the  rewrite  desk 
and  society  editor  Margaret  Carroll  inter¬ 
viewed  families  whose  relatives  died  in 
the  wreck. 

Bill  Jauss,  a  sports  writer,  filled  in  for 
Shepherd  at  the  IC  offices  and  Sue  Roll, 
women’s  department,  and  Charles 
MeWhinnie,  in  the  Action  Line  depart¬ 
ment,  were  pi-essed  into  service  to  compile 
the  casualty  lists. 

Karen  Hasman,  31  years  old  that  day, 
spent  many  hours  in  Michael  Reese  Hos¬ 
pital  talking  with  injured.  It  was  the  hos¬ 
pital  where  she  had  been  born. 

An  E&P  check  revealed  only  two  em¬ 
ployees  of  newspapers  were  riding  the 
trains  which  collided.  They  were  a  Trib¬ 
une  mail  cage  employee  and  a  Sun-Times 
classified  ad  department  worker.  They 
were  shaken  up,  but  were  able  to  continue 
to  their  jobs. 

Carol  Oppenheim,  an  assistant  city  edi¬ 
tor  of  Today,  coordinated  stories  moving 
across  her  desk  and  got  them  in  shape  for 
the  copy  desk.  She  and  Mike  Weigle  were 
the  first  assistants  on  the  city  desk  and 
they  were  instrumental  in  getting  an  ear¬ 
ly  start  on  the  coverage. 
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VISITORS  al  the  Tennessee  State  Fair  at  the  Nashville  Banner's  display  booth  try  out  the 
new  votomatic  electronic  vote  recorder.  Over  2,000  people  took  advantage  of  the  demon¬ 
stration  of  this  new  voting  method. 


Fair  goers  vote 
for  favorite  features 


Cousins  column  starts 
with  40  subscribers 

Los  Angeles  Times  Syndicate  reports 
the  once-weekly  Norman  Cousins  Column 
has  more  than  40  U.S.  newspapers  as 
charter  subscribers. 

Cousins  is  editor  of  World  Magazine 
and  the  author  of  more  than  a  dozen 
books.  He  was  for  three  decades  editor  of 
Satu7'dny  Revtew. 

He  will  write  on  a  variety  of  subjects  in 
his  weekly  750-word  essays. 

Cousins  is  president  of  the  World  Asso¬ 
ciation  of  World  Federalists,  which  is 
working  for  world  peace  through  law,  and 
honorary  president  of  World  Federalists, 
U.S. A.  He  is  a  member  of  the  Board  of 
Directors  of  the  Charles  F.  Kettering 
Foundation  and  the  Samuel  H.  Kress 
Foundation.  He  is  chairman  of  the  Na¬ 
tional  Programming  Council  for  Public 
Television. 

He  has  lectured  on  American  history 
and  institutions  in  foi-eign  lands  and  has 
been  an  emissary  for  the  U.S.  State  De¬ 
partment,  Pope  John  XXIII  and  Piesident 
Lyndon  B.  Johnson.  Prominent  education¬ 
al  institutions  have  singled  him  out  for 
honorary  degrees  in  humane  letters,  liter¬ 
ature  and  law. 

Steve  Roper  strip 
basis  for  lawsuit 

A  damage  suit  has  been  filed  against  a 
comic  strip  by  a  firm  which  j)rovides  tei’m 
paper  help  to  college  and  gi-aduate  stu¬ 
dents. 

The  suit  was  filed  in  U.S.  Di.strict  Court 
in  Washington  (October  23)  by  Termpa- 
per  Library  Inc.  against  the  authors  of 
the  Steve  Roper  strip.  Publishers  Hall 
Syndicate,  and  the  Washington  Post, 
which  carries  the  strip. 

Termpaper  Library  contended  the  comic 
strip  depicted  the  term  paper  profession 
as  engaged  in  “a  low  and  unlawful  enter¬ 
prise”  and  as  “criminal  types.”  It  asks  $6 
million  damages. 

The  comic  strip  sequence  cited  in  the 
suit  dealt  with  the  murder  of  a  college 
professor  by  hoodlums  hired  by  a  term 
paper  operator  because  the  professor  was 
lobbying  for  legislation  to  outlaw  such 
businesses. 


If  you’re  looking  for  a  sure-fire  way  to 
find  out  what  people  think  about  your 
newspaper  and  at  the  same  time  hook  onto 
a  public  service  promotion,  the  Nashville 
Banner  can  recommend  a  booth  at  the 
State  Fair. 

During  the  recent  nine-day  run  of  the 
Tennessee  State  Fair,  the  Banner  gave 
fair-goers  an  opportunity  to  vote  their 
preference  for  various  Banner  features  on 
the  new  Votomatic  punch-card  method  of 
electronic  voting.  Although  advertised  as 
the  voting  method  of  the  future,  the  pro¬ 
cess  is  now  in  use  in  Los  Angeles  and 
over  160  other  voting  centers. 

Banner  features  were  broken  down  into 
four  categories:  Editorial  Page,  General 
Interest,  Men’s  Interest,  and  Women’s  In¬ 
terest. 

Visitors  to  the  booth  were  asked  to  vote 
for  three  features  in  each  category  and 
over  two  thousand  took  advantage  of  the 
offer. 

The  booth  was  manned  by  members  of 
Nashville  Business  and  Professional 
Women’s  Clubs,  Democratic  and  Republi- 


Insure  with  Employers  against 
Publishers  Liability  losses 

You'll  probably  w/ant  to  insure  yourself 
against  libel,  slander,  piracy,  invasion  of 
privacy  or  copyright  violation  ...  up  to  a 
maximum.  Beyond  that,  the  risk  may 
be  more  than  you'll  want  to  take.  That’s 
where  we  come  in.  We'll  handle  the  excess. 
Call  us  for  assistance  in  setting  up  a 
program.  You'll  get  quick  action  from  the 
one  of  our  5  U.S.  offices  which  is  nearest 
you.  Write  Employers  Reinsurance  Corp., 

21  West  10th,  Kansas  City,  Missouri  64105. 
Other  U.S.  offices:  New  York,  San 
Francisco,  Chicago,  Atlanta. 


can  Women’s  Clubs  and  the  League  of 
Women  Voters,  working  in  shifts  from 
early  morning  until  late  at  night.  No  com¬ 
pensation  was  involved,  the  ladies  giving 
of  their  time  as  a  public  service  donation. 

Results 

Fred  Russell,  sports  director,  was  the 
winner  in  the  Men’s  Interest  category, 
with  Edgar  Allen  and  Bob  Witt,  both  of 
the  sports  department,  running  second  and 
third. 

In  the  General  Interest  division,  colum¬ 
nist  Red  O’Donnell  received  the  top  num¬ 
ber  of  votes  with  City  Hall  reporter  Dick 
Battle  coming  in  second  and  the  new 
page-one  feature,  “Help  Desk,”  ranking 
third. 

Ann  Landers  ran  away  from  the  field  in 
the  Women’s  Interest  division  with  He- 
loise  and  Food  recipes  placing  second  and 
third  respectively. 

Computer  Election  systems,  who  fur¬ 
nished  the  voting  recorders  to  the  Banner, 
should  be  happy  to  know  that  97%  of  the 
booth  visitors  stated  that  they  thought  the 
new  punch  card  voting  method  was  easy 
to  learn  and  78%  said  they  preferred  it  to 
the  old  lever  machines. 

An  encouraging  note  was  the  fact  that 
younger  voters,  ages  18  to  40,  showed  the 
most  interest  in  the  new  method  of  vot¬ 
ing,  while  women  outvoted  men  55%  to 
45%. 

On  the  last  night  of  the  fair,  the 
punched  cards  were  carried  to  the  corn- 
computer  center  at  Metropolitan  Nashville 
court  house  where  a  printout  was  obtained 
giving  the  various  rankings. 

The  whole  operation  was  conducted  as 
nearly  as  possible  as  if  an  actual  election 
were  being  held. 
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Expert  on  polls 
guides  N.Y.  News 
voting  forecast 

The  New  York  News,  which  has  a  rec¬ 
ord  of  calling  the  shots  correctly  in  28  of 
31  contests,  is  again  conducting  its  pre¬ 
election  poll  among  voters  of  New  York 
State. 

This  year,  the  News  poll  sampling  has 
been  set  up  in  consultation  with  Dr.  Rich¬ 
ard  F.  Link,  of  Artronic  Information  Sys¬ 
tems.  He  was  the  chief  statistician  for 
Louis  Harris  in  1968,  1969  and  1970,  when 
Harris  worked  with  the  News. 

On  the  basis  of  3,024  straws,  the  first 
report  in  the  News  poll  (October  28)  gave 
President  Nixon  65 7o  of  the  statewide  vote 
and  Senator  McGovern  35%,  with  56%  for 
Nixon  in  New  York  City  and  44%  for 
McGovern. 

This  result  indicated,  the  News  said, 
that  Nixon  could  carry  the  state  in  a 
history-making  landslide.  About  one- 
fourth  of  the  straws  were  taken  after  Dr. 
Henry  Kissinger’s  announcement  that 
“peace  is  at  hand”  in  Vietnam. 

The  News  gave  a  second  report  on 
Thursday:  Nixon  66%;  McGovern  34%. 

On  Monday,  the  day"  before  the  election, 
the  final  result  of  the  polling  will  be  made 
known. 

Of  the  samples,  about  1,200  are  in  New 
York  City  and  the  rest  upstate.  Dr.  Link 
was  asked:  how  can  such  a  seemingly 
small  straw  vote  give  an  accurate  forecast 
of  how  more  than  seven  million  New 
Yorkers  plan  to  vote  in  the  national  elec¬ 
tion? 

He  replied:  “The  accuracy  of  any  sam¬ 
ple  is  dependent  only  on  the  number  of 
individuals  in  the  sample,  and  bears  no 
relationship  to  the  number  of  individuals 
in  the  population  sampled  so  long  as  one 
has  a  random  sample.  Every  voting  per¬ 
son  in  New  York  State  had  the  same 
chance  of  being  included  in  the  News 
sample.” 

The  News  has  teams  touring  the  state 
to  get  its  straw  poll  information.  These 
crews  go  to  locations  which  were  selected 
on  the  basis  of  random  sampling.  An 
eflFort  is  made.  Link  said,  “to  have  the 
same  number  of  interviews  obtained  from 
each  sex.  The  probable  proportion  of  vo¬ 
ters  identified  by  religion  or  race  is  known 
in  the  state,  and  these  factors  can  be  used 
to  validate  the  accuracy  of  the  sample 
obtained.” 

All  the  ballots  are  secret,  he  noted,  and 
“nobody  knows  except  the  News  where  the 
crew  members  are  going.” 

“Diligent  and  careful  sampling  is  a  ma¬ 
jor  factor  in  the  News’  polling,”  Link 
stressed.  “We  expect  the  margin  not  to 
exceed  plus  or  minus  2%.” 


Correction  award 

Michigan  Corrections  Association  pre¬ 
sented  its  1972  journalism  award  to 
John  S.  Knight  III,  Detroit  Free  Press 
editorial  writer  and  former  court  report¬ 
er. 


HARRY  S  TRUMAN'S 
DAUGHTER  HAD 
ACCESS  TO  HIS 
EXPLOSIVE 
PRIVATE  PAPERS! 


Now,  for  the  first  time,  Margaret  Truman  Daniel  is 
revealing  documents,  private  memos,  diary  entries, 
letters  that  expose  the  innermost  thoughts  of  the  33rd 
President. 


•  His  private  thoughts  on  the  dropping  of  the 
A-bomb. 

•  His  feelings  toward  President  Roosevelt, 

Mrs.  Roosevelt  and  their  children. 

•  His  momentous  decision  to  fight  on  the  side 
of  South  Korea. 

•  How  he  decided  to  fire  General  of  the  Army 
Douglas  MacArthur. 

Plus  his  personal  thoughts  and  comments  about  Adlai 
Stevenson,  John  F.  Kennedy,  Winston  Churchill, 
Richard  M.  Nixon,  Premier  Stalin  and  other  national 
and  international  figures.  In  addition  there  are  never- 
before-published  letters  that  Truman  wrote  to  his 
mother,  sister  and  daughter  during  moments  of  crisis 
in  his  life,  along  with  amusing  anecdotes  and  intimate 
glimpses  of  world  statesmen  Truman  had  to  deal  with. 


14  installments  of  2,000  words  each  for  release 
starting  Sunday,  December  3  from  the  book, 

"Harry  S  Truman,”  to  be  published  in  January  1 973. 

From  NORTH  AMERICAN  NEWSPAPER  ALLIANCE,  a  service  of 


UNITED  FEATURE  SYNDICATE 

220  Ea.st  42nd  Street,  New  York,  N.Y.  10017  (212)  682-3020 
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Research  professor  rejects 


Roper  data  on 

The  findings  by  Elmo  Koper  and  Associ¬ 
ates  that  television  is  the  most  important 
and  most  trusted  source  of  information 
have  been  rejected  by  a  University  of 
Washington  research  professor  who  says 
that  diffei-ent  questioning  techniques  pro¬ 
duce  different  results. 

Dr.  .^lex  S.  Edelstein,  professor  and 
director  of  the  School  of  Communications, 
re|torted  to  publishers  of  Allied  l^ailies  of 
the  State  of  Washington  (September  22) 
that  when  people  are  a.sked  about  impor¬ 
tant  problems  they  say  that  newspapers 
are  the  source  of  most  of  their  informa¬ 
tion,  followed  by  television.  Further,  they 
report  that  they  trust  newspapers  the 
most. 

Edelstein  said  the  difference  between 
(jnestioning  methods  used  at  the  Universi¬ 
ty  of  Washington  and  those  used  by  Roper 
and  Associates  was  that  Roper  questioned 
people  about  their  attitudes  toward  media 
while  Dr.  Edelstein  and  his  associates 
asked  individuals  about  how  they  used 
media  to  understand  a  problem  that  was 
important  to  them,  jtersonally. 

Altitudinal  research 

The  Roper  method  requires  the  individ¬ 
ual  to  sum  up  his  evaluation  of  all  media 
over  time,  .^aid  Edelstein,  without  regard 
to  specific  problems  that  are  important  to 
the  individual.  The  respondent  is  forced 
by  this  method  to  sum  up  the  important 
and  the  trivial,  the  past  and  the  present, 
and  the  total  sum  of  his  experience  with 
all  problems  over  time  and  come  to  an 
immediate  judgment. 

“This  is  attitudinal  research,  not  hehav’- 
ior,”  Edelstein  said. 

There  has  been  a  great  deal  of  seeming 
validation  of  the  Roper  findings  over  the 
years,  both  by  Roper  and  Associates  and 
by  academic  researchers,”  Edelstein  said, 
“hut  this  is  because  they  have  used  the 
same  methods  of  questioning.  Where  the 
phrasing  of  questions  has  been  varied,  or 
as,  in  our  case,  where  the  approach  has 
been  different,  there  have  been  different 
results.” 

“One  mu.st  wonder,”  Edelstein  asked, 
“why  newspapeis  have  permitted  these 
results  to  go  unchallenged  for  tw'o  decades 
in  the  face  of  abundant  surface  evidence 
that  people  who  have  important  problems, 
and  who  are  trying  to  solve  them,  must  go 
to  the  source  that  has  the  most  informa¬ 
tion  about  that  problem.  Most  often,  it 
would  seem,  newspapers  would  be  the 
best,  fulle.st  .source.” 

The  researcher  noted  that  in  a  study 
cariied  out  by  the  late  Chilton  Rush  for 
the  American  Newspaper  Publishers  As¬ 
sociation,  those  who  had  said  that  televi¬ 
sion  was  the  source  of  most  of  their  in¬ 
formation  then  were  asked  “why,  if  that 
were  so,  they  also  used  newspapers?”  The 
answer  usually  given  was  that  newspapers 
had  more  information. 

Question  of  trust 

Edelstein  said  he  objects  to  the  use  of 
“credibility”  question.s. 


credibility 

“There  is  considerable  doubt,”  he  said, 
“that  individuals  judge  newsjtaiteis,  tele¬ 
vision,  radio,  and  magazine  sources  very 
often  on  the  basis  of  credibility.” 

Most  individuals  “trust”  them.selves,  the 
researcher  said,  or  they  may  “trust”  other 
l)eople.  They  are  not  in  a  “trust”  relation- 
shi))  with  imi>ersonal  media.  Even  where 
they  distrust  a  source  of  information, 
such  as  a  particular  newspaj)er  or  televi¬ 
sion  station,  Edel.stein  said,  they  are  none- 
the  less  able  to  evaluate  the  content  of  sto¬ 
ries  and  reports,  if  they  are  interested  in 
doing  so. 

The  significant  question,  according  to 
Edel.stein,  is  not  a  matter  of  “trusting” 
media  but  rather  the  usefulness  of  the 
source  and  the  content  of  information  for 
the  individual. 

The  method  emj)l()yed  by  Edelstein 
asked  individuals  which  source  of  in¬ 
formation  mentioned  by  the  individual 
was  most  useful  and  least  useful  to  him — 
and  why?  He  reported  these  findings; 

With  respect  to  important  heal  prob¬ 
lems,  newspapeis,  television  and  radio 
were  mentioned  as  most  used  sources  of 
information  in  that  order. 

The  same  finding  occurred  with  respect 
to  World  problems,  only  the  differences 
were  less  than  for  loral  news. 

I'sefiil  infornialioii 

The  most  often  cited  reason  for  a 
source  of  information  being  useful  was 
the  content  of  the  message,  followed  by 
the  availability  and  convenience  of  the 
source  of  information,  and  its  distinctive 
characteristics  as  a  medium  of  communi¬ 
cation  (television  as  sight  and  sound, 
newsjtapers  as  an  opportunity  for  reading 
and  reflection,  etc.).  The  least  often  cited 
reason  for  a  source  of  information  being 
“useful”  was  its  “trustworthiness”  or 
“credibility.” 

The  findings  are  so  consistent  across 
problems,  aci'oss  media,  and  even  across 
communities,  Edelstein  said,  that  they  are 
unquestionahly  valid. 

Each  souice  of  information  has  special 
utility,  he  added.  If  they  are  to  be  com- 
l)aied,  they  should  be  examined  in  terms 
of  their  own  special  characteristics.  As  an 
example,  newspapers  are  most  cited  as 
useful  because  of  their  content,  while  tele¬ 
vision  is  most  often  mentioned  because  of 
its  special  characteristics  as  a  medium, 
while  radio  is  most  convenient  and  acces¬ 
sible.  This  is  true,  .said  Edelstein,  no  mat¬ 
ter  what  the  “problem”  tbe  individual  is 
concerned  with,  and  it  is  true  as  well 
across  communities. 

One  of  the  unique  aspects  of  Edelstein’s 
research  is  that  it  was  conducted  not  only 
in  Seattle,  but  simultaneously  carried  on 
in  two  cities  in  Jugoslavia — Belgrade  and 
Ljubljana.  The  patterns  of  utility  across 
cities,  he  said,  were  remarkably  similar. 

Similar  patterns 

Edelstein  .said  that  social  groupings 
were  characterized  by  different  behaviors: 
the  most  educated  and  knowledgeable  per¬ 


sons  in  the  studies  were  more  likely  to 
cite  and  to  evaluate  newspapers  as  more 
useful.  The  discrepancies  were  larger  in 
the  Jugoslav  cities  than  in  Seattle,  but  the 
patterns  were  similar. 

Edelstein  said  the  findings  suggested 
that  the  media  should  be  more  responsive 
to  the  special  needs  of  their  audiences  for 
information.  Some  individuals,  he  said, 
were  merely  trying  to  become  aware  of 
important  problems,  while  others  were 
seeking  to  understand  dimensions  of  the 
problems  and  even  to  resolve  the  problem 
in  their  own  minds. 

Edelstein  criticized  newsmen’s  defini¬ 
tions  of  news.  He  suggested  that  the 
definition  of  news  should  be  from  the 
])oint  of  view  of  the  individual  who  is 
seeking  information  to  solve  problems;  if 
the  media  provides  that  information,  that 
would  be  news.  If  the  media  provides  re- 
l)etition  or  irrelevant  information,  that  is 
HO».-news. 

“There  is  too  much  wort-news  in  the 
media  from  the  point  of  view  of  readers 
and  viewers,”  Edelstein  commented.  “This 
is  evident  in  the  finding  that  those  who 
use  the  most  information  and  seek  the 
most  information  are  nonetheless  most 
rritunl  of  their  sources  of  information. 
The  critics  of  media  tend  to  be  those  who 
are  the  most  informed,  not  the  least  in¬ 
formed,  and  who  are  frustrated  by  their 
inability  to  find  the  information  they 
want,  when  they  want  it,  in  their  media.” 

Edelstein  is  the  author  of  Perspective 
in.  Mass  Communication  and  a  contributor 
to  scholarly  journals.  He  has  taught  and 
conducted  re.search  in  Scandinavia, 
Eastern  and  Western  Europe,  Latin 
America,  and  East  Asia. 

Edelstein  has  been  on  the  faculty  of  the 
School  of  Communications  at  the  Univer¬ 
sity  of  Washington  since  1955.  He  has 
worked  on  daily  newspapers  in  California 
and  Washington.  He  obtained  his  gradu¬ 
ate  degrees  at  Stanford  University  and 
the  University  of  Minnesota  and  has 
taught  at  Stamford  University. 

• 

Legislators’  phone  bills 
sought  by  newspaper 

The  Anchorage  (Alaska)  Daily  Timet 
has  filed  .suit  in  State  Superior  Court, 
seeking  a  peremptory  order  to  require  the 
Legislative  Affairs  Agency  in  the  state 
cajiital  to  release  full  information  on  more 
than  $14,000  in  long-distance  telephone 
charges  hilled  to  legislators’  state-paid 
credit  cards. 

The  suit  named  John  M.  Elliott,  execu¬ 
tive  director  of  the  agency  as  defendant, 
and  declared  the  Times  “and  the  citizens 
of  Alaska  are  entitled  to  the  informa¬ 
tion,”  as  to  which  legislators  made  the 
calls,  and  to  whom. 

At  issue  is  a  request,  in  writing,  by  the 
Times  political  reporter  Alan  Campbell 
for  a  complete  list  of  the  toll-charges  and 
the  destination  of  the  calls  made  during 
the  1972  legi.slative  session  in  Juneau.  The 
session  ran  from  January  to  mid-June. 

The  court  action,  rare  in  Alaska,  was 
filed  under  provisions  of  a  state  law  which 
provides  for  the  inspection  and  copy  of 
public  records  unless  such  inspection  is 
specifically  prohibited  by  law. 


EDITOR  &  PUBLISHER  for  November  4,  1972 


32 


Irving  papers’  monopoly 
case  on  trial  in  Canada 

(Compiled  from  Canadian  Press  reports) 


Canada’s  first  trial  involving  monopoly 
charges  against  daily  newspapers  is  un¬ 
derway  before  Justice  Albany  M.  Robi- 
chaud  of  the  New  Brunswick  Supreme 
Court. 

One  of  the  country’s  legal  experts  on 
newspaper  law,  J.  J.  Robinette  of  Toronto, 
joined  lawyer  Donald  Gillis  of  Saint  John, 
N.B.,  in  defending  K.  C.  Irving  Ltd.  and 
three  as.sociated  companies  publishing  all 
five  English-language  dailies  in  New 
Brunswick. 

The  newspapers  involved  are  the  Snutt 
John  Telegraph-Journal  and  Times-Glohe, 
Moncton  Times  and  Transcript  and  Fred¬ 
ericton  Gleaner. 

Four  charges  of  forming  mergers  and 
monopolies  were  laid  last  December  under 
the  Combines  Investigation  Act.  Special 
prosecutor  William  Hoyt  is  conducting  the 
case  for  the  justice  department.  The  pre¬ 
liminary  hearing  ended  in  July  after  in¬ 
termittent  sessions  during  a  five-month 
period.  The  defense  offered  no  evidence  at 
the  hearing. 

Heading  to  highest  court 

Ju.stice  Robichaud  said  this  week  he  will 
not  be  surprised  if  the  monopoly  charges 
go  to  Canada’s  highest  tribunal  for  final 
settlement. 

In  court  statements,  Hoyt  accused  the 
Irving  papers  of  trying  to  put  the  only 
other  daily  newspaper  in  the  province,  the 
French-language  Evangeline  of  Moncton, 
out  of  business.  The  attempted  monopoly, 
he  has  charged,  was  against  the  public 
interest. 

Defense  counsel  Gillis  has  suggested 
that  a  “band”  of  combines  investigators 
was  set  on  the  Irving  jjapers  at  the  behest 
of  Liberal  Senator  Charles  McElman,  ex¬ 
ecutive  assistant  to  Louis  J.  Robichaud 
when  the  latter  was  premier  of  New 
Brunswick. 

The  combines  snoopers,  Gillis  has 
charged,  invaded  the  bedroom  of  a  news¬ 
paper  executive  and  illegally  obtained 
documents  needed  for  the  prosecution. 
Boxes  containing  more  than  3,000  docu¬ 
ments  seized  in  1971  “raids”  on  the  news¬ 
paper  offices  are  stacked  in  the  court¬ 
room.  They  include  some  handwritten  per¬ 
sonal  notes  of  Ralph  Costello,  publisher 
of  the  Saint  John  papers. 

Personal  note  read 

Costello  read  a  copy  of  a  personal  note 
seized  in  his  house  that  indicated  he  ad¬ 
vised  Irving  to  sell  the  Fredericton  Glean¬ 
er  soon  after  it  came  under  hi.s  control 
in  1968. 

The  publisher  wrote  that  selling  the 
paper  would  be  publicly  beneficial  to  Irv¬ 
ing  and  to  the  whole  Irving  organization. 
The  note  said,  however,  the  Gleaner  pur¬ 
chase  has  been  in  the  public  interest. 

Earlier  testimony  was  that  Irving 
bought  the  paper  to  head  off  bids  from 
Liberal  politicians  and  newspaper  groups 
outside  the  Maritime  provinces. 


Irving,  New  Brunswick  industrialist 
now  living  in  Bermuda,  says  he  never 
interfered  with  the  day-to-day  operation 
of  the  five  Irving  newspapers  in  New 
Brunswick.  He  made  the  statement  in  evi¬ 
dence  taken  last  June  in  Bermuda  and 
read  at  the  trial. 

Irving  also  said  he  received  offers  to 
buy  the  Fredericton  Gleaner  but  he  turned 
them  down  because  he  did  not  want  to 
deprive  “some  politicians”  of  their  whip¬ 
ping  boy. 

Irving  said  he  tried  to  help  L’Evange- 
line  to  get  the  rights  to  the  French- 
language  edition  of  Weekend  magazine. 
He  said  he  was  overruled  by  the  manage¬ 
ment  of  his  own  papers. 

Denies  control  of  policies 

Irving  said  he  exercised  so  little  control 
over  the  papers  that  when  Moncton  Pub¬ 
lishing  Co.  Ltd.  put  up  a  new  building  it 
was  erected  closer  to  the  street  than  he 
had  recommended. 

He  said  he  never  took  any  responsibility 
of  committing  the  i)apers  to  anything. 
Questions  of  i)olicy  were  handed  over  to 
his  newspaper  executives. 

The  only  exception  he  could  think  of  had 
occurred  befoi’e  he  obtained  control  of 
the  Fredericton  paper.  On  that  occasion, 
he  had  promised  Michael  Wardell,  then 
publisher,  co-operation  in  publicity  for  the 
opening  of  a  new  theatre. 

Whenever  he  got  comments  about  the 
l)apers  he  passed  them  on  to  Ralph  Cos¬ 
tello.  He  said  he  was  responsible  for  get¬ 
ting  Costello  appointed  to  boards  of  direc¬ 
tors  for  the  Moncton  and  Fredericton  pa- 
l)ers,  but  had  nothing  to  do  with  other 
a|ii)ointments. 

K.  C.  Irving  Ltd.,  a  family-owned  com- 
liany,  had  acquired  all  assets  of  New 
Brunswick  Publishing  Co.  Ltd.,  publisher 
of  the  Saint  John  dailies,  in  1944.  New 
Brunswick  Publishing  Co.  acquired  the 
Moncton  Publishing  Co.  in  1948. 

Control  of  Univer.sity  Press  of  New 
Brunswick  in  Fredericton,  publisher  of 
the  Gleaner,  was  obtained  in  1968  with 
the  last  remaining  shares  purchased  in 
1971. 

Irving  quoted  Costello  as  saying  he 
would  welcome  some  competing  papers  so 
he  could  show  them  up. 

C.ouldn'l  defend  monopoly 

One  memo  from  Costello,  apparently  in¬ 
tended  for  Irving,  said: 

“The  ownership  of  all  English-language 
daily  newspapers  cannot  be  defended,  es¬ 
pecially  if  you  also  have  radio  and  televi¬ 
sion  interests.” 

Costello,  who  identified  the  notes  in 
court,  also  wrote  that  “dedicated  reporters 
and  editors”  on  the  papers  and  the  public 
would  not  agree  it  was  in  the  best  inter¬ 
ests  of  the  province  and  its  people.” 

Costello  said  he  thought  this  memo  was 


written  befoi'e  the  senate  committee  on 
the  mass  media  heard  testimony  from  Irv¬ 
ing  and  himself  in  December,  1969. 

Irving  left  his  home  in  Saint  John  last 
year,  announcing  he  was  no  longer  a  New 
Brunswick  resident.  In  his  testimony,  he 
described  his  present  occupation  as  “a 
resident  of  Bermuda”  and  gave  his  ad¬ 
dress  there  as  Widdrington,  Pembroke. 

He  had  been  president  and  chief  execu¬ 
tive  officer  of  K.  C.  Irving  Ltd.,  primarily 
a  holding  company.  He  said  the  only  other 
officers  and  shareholders  were  his  wife, 
Harriet,  and  his  sons,  Arthur,  James  and 
John. 

Costello  said  he  has  been  with  the  Saint 
John  i)ai)ers  33  years,  including  12  years 
as  an  executive.  In  that  time,  he  said,  “I 
don’t  recall  any  editorial  directly  critical 
of  Mr.  Irving  or  which  pulled  out  any 
Irving  company  for  criticism.” 

.Sou  placed  in  authority 

A  change  of  ownership  announced  last 
June  put  the  Fredericton  paper  and  the 
Moncton  Times  and  Transcript  under  the 
control  of  Irving’s  son,  John. 

Hoyt  ([uestioned  Costello  about  involve¬ 
ment  of  Irving  papers  in  the  operation  of 
two  tugboats.  The  i)ublisher  said  the 
Moncton  and  Saint  John  pajjers  invested 
in  the  tugs,  Irving  Beech  and  Irving 
Birch,  operated  under  charter  by  Atlantic 
Towing  Co.,  another  Irving  enterprise. 

Documents  indicated  a  total  investment 
of  $890,055  up  to  1968  with  a  revenue  to 
the  papers  of  $44,172.  Costello  said  it 
appeared  that  $276,800  was  written  off  as 
part  of  federal  financial  aid  to  encourage 
the  Canadian  shipbuilding  industry. 

The  investment,  “made  to  strengthen 
the  financial  position  of  the  publishing 
companies,”  was  suggested  by  Irving. 

Costello  was  asked  about  the  involve¬ 
ment  of  Laurence  Daley,  a  Halifax  law¬ 
yer,  in  New  Brunswick  Broadcasting  Co. 
Ltd.,  owned  by  New  Brunswick  Publish¬ 
ing.  Costello  said  Daley  preceded  him  as 
[)resident  of  that  company  but  had  no 
connection  with  it  now.  He  said  he  under¬ 
stood  Daley  also  had  severed  his  con¬ 
nection  with  the  Halifax  Herald  Ltd., 
publisher  of  the  Halifax  Chronicle-Herald 
and  Mail-Star  within  the  last  six  months 
or  so. 

Kival  French  paper 

There  were  questions  about  alleged  at¬ 
tempts  by  the  Irving  papers  to  get 
L’Evangeline  out  of  the  daily  field.  A 
communication  from  Costello  to  the  late 
B.  W.  Isner,  former  general  manager  of 
the  Times  and  Transcript,  asked,  for 
“background  information”  to  help  deal 
with  a  financial  campaign  being  conducted 
by  the  French-language  paper. 

Costello  said  a  $150,000  campaign  was 
being  launched  in  Montreal.  The  Irving 
papers  might  be  asked  to  support  it  and 
the  request  might  come  “on  a  very  high 
level.”  He  would  use  the  information  from 
Mr.  Isner  “to  our  advantage.” 

Isner  said  L’Evangeline  was  in  “a  bad 
position”  but  still  offered  strong  competi¬ 
tion  to  the  Irving  papers  in  advertising. 
Costello  repeated  his  belief  that  the  Monc¬ 
ton  market  is  too  small  to  support  three 
daily  papers  without  subsidy. 

(Continued  on  next  page) 
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In  the  interests  of  racial  harmony,  the 
Irving  newspapers  softened  their  attitude 
toward  the  French-language  competitor, 
Costello  testified.  He  told  Alyre  Cormier, 
then  president  of  L’Evangeline,  that  Irv¬ 
ing  dailies  in  Moncton  and  Saint  John 
would  drop  their  opposition  to  a  magazine 
supplement  for  the  French  daily. 

Kittrrness  developing 

Costello  said  the  decision  was  taken  af¬ 
ter  J.  K.  Grainger,  publisher  of  Moncton 
Times  and  Transcript,  expressed  concern 
about  bitterness  developing  in  Moncton 
between  French-speaking  and  English- 
speaking  people. 

The  Irving  papers,  holding  a  franchise 
for  the  Montreal-printed  Weekend  supple¬ 
ment,  has  opposed  a  move  by  L’Evangeline 
to  get  the  magazine’s  French  edition.  Per¬ 
spectives.  B.  W.  Isner,  former  Times  and 
Transcript  general  manager,  saw  it  as  a 
threat  to  the  financial  health  of  the  Irving 
papers.  Isner  died  in  1969. 

L’Evangeline  still  does  not  carry  Per¬ 
spectives,  but  not  because  of  any  opposi¬ 
tion  from  the  Irving  i)apers,  Costello  said. 

Earlier,  Costello  said  the  Moncton  pa¬ 
pers  had  agreed  to  allow  L’Evangeline  to 
become  a  member  of  The  Canadian  Press, 
the  national  newspapers  co-operative,  for 
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a  $500  fee  instead  of  the  $25,000  then 
required  by  CP  bylaws. 

Heavy  financial  losses 

In  other  testimony  he  told  of  losses 
sustained  by  Irving  morning  papers  and 
by  subsidiary  operations  connected  with 
Fredericton  Gleaner. 

“Both  the  Saint  John  Telegraph- 
Journal  and  the  Moncton  Times  have  sus¬ 
tained  heavy  financial  losses  since  their 
acquisition  but  have  continued  to  publish,’’ 
he  said. 

He  conceded  that  the  two  Saint  John 
papers  together  showed  a  net  profit  of 
$261,000  in  1971  despite  losses  on  the 
Telegraph-Journal. 

The  Telegraph-Journal  carried  an  aver¬ 
age  34  percent  advertising  content  in  its 
pages  in  1971,  the  rest  being  news  and 
editorial  matter.  The  Times-Glohe  figure 
was  52  percent. 

Shown  a  recent  copy  of  the  Telegraph- 
Journal  and  asked  what  percentage  of  its 
38  pages  was  advertising,  Costello  glanced 
through  the  i)aper  and  estimated  it  at 
more  than  60  percent  in  that  particular 
issue. 

Describing  competition  between  the  Irv¬ 
ing  papers,  he  told  of  Moncton  Times 
more  than  doubling  its  circulation  since 
its  purchase  in  1948,  in  some  areas  at  the 
expense  of  Telegraph-Journal. 

“These  figures  speak  for  themselves,’’ 
he  said,  “and  show  that  Moncton  since  the 
takeover  has  had  a  much  more  aggressive 
policy.’’ 

Prosecutor  William  Hoyt  told  the  court 
the  content  of  the  papers  is  not  relevant 
to  the  monopoly  charges. 

“At  no  time  are  we  suggesting  anything 
about  the  quality  of  newspapers,’  he  said. 
“They  may  be  the  best  newspapers  in  the 
world.’’ 

His  only  instruction 

Costello  said  the  only  instruction  he 
ever  received  from  Irving  about  running 
his  papers  was  to  produce  better  ones.  He 
had  worked  for  the  Saint  John  Telegraph- 
Journal  and  Times-Globe  since  he  was  17 
years  old,  starting  “as  low  as  you  can 
go.’’  They  were  his  life  work. 

He  was  asked  about  Irving’s  comment 
that  Irving  papers  lean  backwards  to 
avoid  favoring  his  enterprises. 

“I  don’t  know  that  he’s  treated  any 
blacker  than  others.’’  says  Costello.  “But  it 
would  be  the  position  of  the  papers  to  lean 
in  that  direction  if  there  was  any  sugges¬ 
tion  we  were  giving  him  favorable  treat¬ 
ment.’’ 

He  denied  flatly  that  any  story  had  ever 
been  “killed”  or  played  down  to  protect 
Irving  interests. 

The  publisher  said  the  recently  an¬ 
nounced  division  of  the  Irving  papers 
among  Irving’s  sons  had  nothing  to  do 
with  the  combines  prosecution  launched 
last  December.  John  now  owns  the  Monc¬ 
ton  Times  and  Transcript  and  the  Freder¬ 
icton  Gleaner,  while  his  brothers  Arthur 
and  James  control  the  Saint  John  papers. 

The  changes  were  also  necessary  to  com¬ 
ply  with  the  law  requiring  75-percent 
Canadian  ownership  of  newspapers. 

New  Brunswick  was  not  the  only  prov¬ 
ince  where  a  group  of  commonly-owned 
papers  dominated  the  field,  Constello 
pointed  out.  He  said  Southam  papers  dom¬ 


inated  Alberta,  Thomson’s  dominate 
Prince  Edward  Island  and  Newfoundland. 
In  New  Brunswick  the  papei’s  were  local¬ 
ly  owned. 

Canadian  taxation  policies,  especially  in 
the  estate-tax  field,  made  independent 
ownership  more  and  more  difficult. 

“Family  or  individual  ownership  of 
newspapers  has  been  fading  due  to  the 
inability  of  individuals  to  maintain  a 
financially  stable  operation,”  Costello 
said. 

• 

Moonlighting  jobs 
in  politics  wane; 
once  ‘a  tradition’ 

A  tradition  of  newsmen  moonlighting  in 
paid  political  jobs  appears  to  be  on  the 
wane  in  the  Long  Island  area  covered  by 
\eivsday. 

The  Garden  City  paper  reported  this 
week  on  the  findings  of  a  survey  made  by 
staff  reporters  Bob  Wyrick  and  Pete  Bow¬ 
les  over  the  last  three  months.  They  found 
only  two  newsmen — one  employed  by  the 
Long  Island  Press  and  one  by  the  New 
York  News — who  are  holding  governmen¬ 
tal,  but  not  political,  jobs. 

In  the  last  10  years,  the  Newsday  inves¬ 
tigation  revealed,  16  other  newsmen  have 
held  second  jobs  in  government  or  politics 
and  at  least  seven  wrote  or  edited  stories 
for  their  newspapers  about  the  subjects 
from  whom  they  were  receiving  a  second . 
salary.  Four  got  $10,000  or  more  a  year 
from  political  jobs. 

At  least  seven  of  the  newsmen  have 
gone  into  fulltime  public  relations  work 
with  politicians  or  political  organizations. 

Newsday  said  its  repoi’ters  conducted 
about  150  interviews  and  used  a  computer 
to  check  out  information  contained  in 
official  payrolls  and  other  documents.  It 
was  suggested  by  some  officials  who  were 
interviewed  that  knowledge  of  the  survey 
had  cut  the  number  of  political  jobs  that 
might  have  been  offered  to  newsmen  in 
this  year’s  campaigning. 

Newsday  said  in  an  editorial  that  the 
survey  was  undertaken  because  of  the 
concern  over  public  believability  of  news¬ 
papers.  “It’s  not  a  pleasure  nor  is  it  a 
journalistic  triumph  to  dig  out  this  kind 
of  news,”  the  paper  stated.  “It  is  a  duty.” 

• 

Monthly  to  weekly 

The  Independent  Coast  Observer  of 
Gualala,  Calif,  has  expanded  to  weekly 
publication.  The  small  tabloid  serving  the 
north  coast  of  Sonoma  County  and  the 
south  coast  of  Mendocino  County  was 
founded  as  a  monthly  in  April  1969  and 
became  twice-monthly  in  July,  1971. 


Rathbone  promoted 

Theodore  W.  Rathbone  has  been  pro¬ 
moted  to  senior  vicepresident  of  Mathews, 
Shannon  &  Cullen  and  Rodney  P.  Keeney 
has  been  named  sales  manager  of  the 
retail  division  of  the  newspaper  advertis¬ 
ing  represenative  firm. 
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6  Harris  papers 
roll  back  rates 
for  advertisers 

Advertisers  were  given  the  good  news 
by  the  Harris  newspapers  in  six  cities 
that  space  rates  have  been  rolled  back  to 
their  pre-March  1,  1972  level  to  comply 
with  the  Price  Board’s  guidelines. 

Lloyd  Ballhagen,  assistant  general 
manager  of  the  group  based  in  Hutchin¬ 
son,  Kansas,  told  Editor  &  Publisher, 
that  the  advertisers  will  be  given  a  rebate 
on  advertising  purchased  during  the  peri¬ 
od  higher  rates  were  in  effect.  He  said  the 
firm’s  auditors  were  computing  how  much 
will  be  refunded  to  advertisers.  The  ad¬ 
vertisers  will  have  the  choice  of  accepting 
a  credit  or  actual  cash. 

The  newspapers  affected  by  the  rollback 
are:  Camarillo  (Calif.)  News;  Burlington 
(la.)  Hawk-Eye ;  Hays  (Kan.)  News; 
Olathe  (Kan.)  News;  Ottaiva  (Kan.) 

Classified 


Herald;  and  Salina  (Kan.)  Journal.  A 
Harris  radio  station  also  rolled  back. 

Ballhagen  emphasized  that  the  rollback 
was  made  voluntarily  by  the  publishers 
and  not  by  any  order  from  either  the 
Internal  Revenue  Service  or  the  Price 
Stabilization  Board. 

The  newspapers  had  made  rate  adjust¬ 
ments  because  it  was  believed  that  the 
prize  freeze  rulings  exempted  businesses 
employing  fewer  than  60  persons. 
Toward  the  end  of  Harris  Enterprises 
fiscal  year,  September  30,  Ballhagen  said 
the  area  IRS  office  was  consulted  where¬ 
upon  it  was  learned  that  rules  did  not 
exempt  the  individual  papers  because  the 
majority  stock  in  them  was  owned  by 
Harris  Enterprises.  When  treated  as  one 
corporate  entity,  the  increases  put  the 
company  over  the  allowable  profit  margin. 

The  period  affected  varies  according  to 
each  newspaper,  Ballhagen  said.  Some  of 
the  papers  have  had  higher  rates  in  effect 
longer  than  others,  he  said.  October  bills 
to  advertisers  are  being  figured  at  the  pre- 
March  rates.  In  the  case  of  the  Carmillo 
News,  it  means  that  advertisers  will  be 
charged  rates  at  their  1969  levels. 


Gould  appoints  editor 
for  Pocono  Record 

Alan  Gould  Jr,  publisher,  has  an¬ 
nounced  the  promotion  of  Ronald  F. 
Bouchard  from  managing  editor  to  editor 
of  the  Pocono  Record  at  Stroudsburg,  Pa. 
in  the  Ottaway  group.  Bouchard  replaces 
James  J.  Riley  who  is  recuperating  from  a 
stroke  suffered  last  year.  Mary  K.  Ben¬ 
nett,  accountant,  has  been  named  control¬ 
ler  and  credit  manager. 

• 

Union  merger  okayed 

A  plan  for  merger  of  the  International 
Printing  Pressmen’s  and  Assistants’ 
Union  of  North  America  and  the  Interna¬ 
tional  Stereotypers’  and  Electrotypers’ 
Union  will  be  submitted  to  a  membership 
referendum  in  the  near  future.  It  won 
approval  this  week  by  the  boards  of  direc¬ 
tors  of  the  two  unions  at  a  meeting  in 
Washington.  The  merger  would  create  a 
union  of  about  135,000  members. 
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North  Western  .Ave.,  Hollywood,  Calif. 
90029. 


EDITORIAL  CARTOOyS 


FEATURES  AVAILABLE 


TV  EDITORIAL 

IF  YOU  ARE  PRESENTLY  usins 
some  kind  of  TV  propramminj?,  our 
TV  etiitorial  service  should  be  of  in¬ 
terest  to  you.  We  offer  a  complete  TV 
editorial  service  with  photos,  e<Iitorial 
features,  program  highlights,  color 
separations  and  customized  TV  listings 
for  your  area.  All  material  is  justified 
and  camera  ready.  Write  Tel-Aire  Pub¬ 
lications.  Inc.,  2112  McKinney  Av., 
Dallas,  Texas  75201 


LOCAL  EDITORIAL  CARTOONS 
drawn  as  specifie<l.  Printe<l  sample  on 
request.  Box  1610,  Editor  &  Publisher. 


FOREIGN 


SPECIAL  FEATURES  OR  COPY  OUT 
OF  LONDON  7  Resident  American  cor- 
re.spomlent  can  fill  your  urftent  nec'ds 
via  mail  or  telex.  Write  to:  Editorial, 
9  Bow  Lane,  E.C.  4.  London,  U.K.  or 
cable  EDIT. 


HUMOR 


"GEE  WHIZ,  BOSS”— Weekly  humor 
feature  by  Eleanor  Harris,  nation's 
funniest  (jal.  Hilarious  account  of 
swinirinK  secretary  who  sees  all  bosses 
as  husband  material  and  all  husbands 
as  immaterial.  Now  in  21  newspapers 
Samples;  Eleanor  Harris,  c/o  Miami 
Review,  P.O.  Box  589.  Miami,  Fla.— 
38191. 


TV  LOG 

WE  CAN  SUPPLY  YOU  with  a  week 
ly  TV  Program  Log  complete  with 
network  storylines  and  movie  high¬ 
lights.  Only  stations  viewed  in  your 
area  are  included.  Material  is  sent  to 
you  already  typeset  in  camera-ready 
veloxes,  set  12  pica  measure  and  ar¬ 
rives  in  your  plant  at  your  specified 
deadline.  Our  10  years  experience  pro¬ 
ducing  complete  and  accurate  TV  I^gs 
speaks  for  itself.  Samples  and  rates 
Box  940,  Editor  &  Publisher. 

IF  YOU  NEED  A  QUALITY  TV  maga¬ 
zine  supplement  let  us  show  you  ours 
We  offer  a  hound  T*/2  by  10%  quality 
TV  magazine  customized  for  your 
newspaper.  We  take  care  of  all  the 
editorial  features.  TV  listings,  printing 
and  guarantee  a  profit  before  publica¬ 
tion.  For  further  details  w’rite  Tel 
Aire  Publications,  Inc.,  2112  McKinney 
Av.,  Dallas,  Texas  75201 


HOMESPUN  HUMOR  of  Hollywood’s 
Pat  Buttram  available  twice  weekly. 
Kamous  as  after  dinner  speaker  an<l 
M/C,  Buttram  hits  the  funny  lione 
with  every  column.  Samples  from 
Capitol  News  Service,  Room  4u0,  State 
Capitol,  Sacramento.  California  9o81l. 


REAL  ESTATE 

CONFUSED?  Getting  involved  in  the 
legalities  of  real  estate  transactions 
can  he,  without  a  doubt.  But  this  need 
not  he  the  case.  For  answers,  ask  Mr. 
“B”,  Box  1656.  Editor  &  Publisher. 


WEEKLY  FEATURES 

EDITORIAL  CARTOONS  and  com 
ment,  church  directory  illustrations 
horoscope,  movie  reviews,  crossword 
puzzle,  humorous  cartoons,  other  qual¬ 
ity  features  for  the  weekly  editor  (off 
set  only).  Prices  for  all  (11)  features 
start  at  $6.50,  based  upon  circulation 
MARK-MORGAN  SYNDICATED 
FEATURES 

P.O.  Box  995,  Newnan,  Ga.  30263. 
Ph.:  (404)  253-5355 

QUANTITY  OF  NEWSPAPERS  need 
e<l  with  our  weekly  column.  Proffer 
price.  Worldwide  News  Bureau,  309 
Varick,  Jersey  City,  N.J.  07302. 
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ANNOUNCEMENTS 

^v^Ess^oppoRjjmfn^ 


ANNOUNCEMENTS 

lsEW^PAPER~BROKE^ 


ANNOUNCEMENTS 

^ewspap^rTTor^sale 


MACHINERY  &  SUPPLIES 
^^^COMPOSim^OOM^ 


EXPERIENCED  AND  SUCCESSFUL 
publisher  starting  new  Zone  4  daily 
seeks  several  $50,000  investors  for  an¬ 
ticipated  return  of  15%  or  better. 
Write  Box  1596,  Editor  &  Publisher. 

EXHIBIT  SPACE  now  available  for 
your  sales  promotion  at  big  Mid-At¬ 
lantic  Newspai>er  Mechanical  Confer¬ 
ence.  sponsorship  covering  six  states 
and  D.C..  March  8-10  in  Washington 
Hilton,  Washington,  D.C.  Contact 
Robert  E.  Trea,  PNPA.  2717  N.  Front 
St.,  Harrisburg  Pa  17109.  Telephone 
collect:  (717)  234-4067. 


HUE  BILLS 


TRADE  YDUR  ADVERTISING  time 
or  space,  or  product,  or  service,  or 
investment  letter  stock  for  whole  life 
insurance.  No  cash/full,  trade.  We  pay 
premiums  for  four  years.  Minimum 
policy  $100,000.  Details;  Full  Circle 
Marketing,  Box  2527,  Sarasota,  Fla. 
33578. 


NEWSPAPER  APPRAISERS 

APPRAISALS  FOR  ESTATE,  TAX. 
partnership,  loan  and  insurance  pur- 
inses.  Sensible  fees.  Brochure.  M.  R. 
Krehbiel,  Box  88,  Norton,  Kans.  67654. 

^^Hsewspaper^brokers^ 

Negotiations  for  sales,  purchasing,  ap¬ 
praising  of  newspai)ers  our  business. 

clarenc:e  w.  tabb  &  asso., 

6614  Rutgers  Street 
Houston,  Texas — 77006 
Ph  (713)  664-9414 


CLASSIFIED 

Advertising  Hales 
"POSITIONS  WANTED" 
(Payable  with  erderl 

4-wiilit . $1.10  per  line,  per  itiue 

3-weelis . $1.20  per  line,  per  issue 

2-wceks . $1.30  per  line,  per  issue 

1-week  .  $1.40  per  line. 

Counl  5  averaoe  words  per  line 
or  38  characters  and/or  spaces 
3  lines  minimum  (No  abbreviations) 

Add  50c  per  insertion  (or  box  service  and 
count  as  an  additional  line  in  your  copy. 
Air-niail  service  on  box  numbers  also 
available  at  $1.00  extra. 


Do  not  send  irreplaceable  clippings, 
etc.  in  response  to  ‘help  wanted' 
advertisements  until  direct  request  Is 
made  for  them.  E&P  cannot  be  re¬ 
sponsible  for  their  return. 


"ALL  OTHER  CLASSIFICATIONS" 
IStmIttanea  ebould  accompany  claa* 
ilRad  copy  whon  lubmlttod  unlait 
credit  hat  boon  ottablithod.l 
4-wetts  $1.60  per  line,  per  issue 

3-wMkt  .  $1.70  per  line,  per  issue 

2-weekt  .  $1.80  per  line,  per  issue 

I-week  .  $1.90  per  line. 

Count  5  average  words  per  line 
or  38  characters  and/or  spaces 
3  lines  minimum  (No  abbreviations) 

Add  50c  per  insertion  for  box  service  and 
count  as  an  additional  line  in  your  copy. 
Air-mail  service  on  box  numbers  also 
available  at  $1.00  extra. 

PLEASE  INDICATE  EXACT  CLASSI¬ 
FICATION  IN  WHICH  AD  IS  TO 
APPEAR. 

DISPLAY— CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts 
or  other  decorations,  changes  your  classi¬ 
fied  ad  to  display.  The  rate  tor  display- 
classified  is  $3.45  per  agate  line — $48.30 
per  column  inch  minimum  space. 

WEEKLY  CLOSING  TIME 
Tuesday,  4:30  PM  N«w  York  tlm* 
Box  numbers,  which  are  mailed  each  day 
as  they  are  received,  are  valid  for  1-year. 

Editor  &  Publisher 
ISO  Third  Av#..  N.Y..  N.Y.  10022 
(212)  752-7050 


IT'S  NOT  THE  DOWN  PAYMENT 
that  buys  the  newspaper — it's  the  per¬ 
sonality  and  ability  of  the  buyer.  'This 
is  why  we  insist  on  personal  contact 
sel  ling. 

LEN  FEIGHNER  AGENCY 
Box  189,  Mount  Pleasant,  Mich.  48858. 


BILL  MATTHEW  COMPANY 

Conducts  professional,  confidential  ne¬ 
gotiations  for  sale  and  purchase  of 
highest  quality  daily  and  weekly  news¬ 
papers  in  the  country.  Before  you  con¬ 
sider  sale  or  purchase  of  a  property, 
you  should  call  (813)  446-0871  day¬ 
time;  (813)  733-8053  nights;  or  write 
Box  3364  Clearwater  Beach,  Florida 
33516.  No  obligation,  of  course. 

SYD  S.  GOULD  ASSOCTATES 
"the  broker  with  instant  buyers" 
SALES.  SERVICES.  MANAGEMENT 
134  S.  Panama  St.,  P.O.  Box  7267 
Montgomery,  Ala.  (205)  262-2411 


MEL  HODELL,  Broker 
Sales-Appraisals-Consultation 
1388  N.  Ehiclid,  Upland,  Calif. — 91786 

CONFIDENTIAL  NEGOTIATIONS 
for  purchase  and  sale  of 
Daily  NEWSPAPERS  Weekly 
in  Eastern  states 
W.  B.  GRIMES  &  CO. 
National  Press  Building 
Washington,  D.C.  20004 
(202)  NAtional  8-1133 


The  DIAL  Agency.  1503  Nazareth, 
Kalamazoo,  Mich.  49001.  Ph;  349-7422. 
"America's  No.  1  Newspaper  Broker." 

PRESERVE  UTMOST  SECURITY  and 
avoid  haggling  in  your  newspaper  sale. 
Newspaper  Service  Co..  Inc..  P.O.  Dr. 
12428.  Panama  City,  Fla.  32401. 


JOSBTH  A.  SNYDER,  BROKER 
Western,  Mid-Western  Newspapers 
2234  E.  Romneya,  Anaheim,  Cal.  92806 


ROBERT  N.  BOLITHO,  newspapers, 
magazines;  ai>praisals,  consulting. 
Krehbiel-Bolitho  Newspaper  Service, 
Box  133,  Emporia.  Kans.  (316)  342-5280. 


NEWSPAPERS  FOR  SALE 


WELL  ESTABLISHED  profitable  mag¬ 
azines  for  sale.  Two  titles  published 
on  alternating  bi-monthly  schedules. 
Grossed  over  $81,000  fiscal  year  just 
ended.  Selling  for  $60,000  with  26% 
down,  balance  at  6%  interest,  5  years. 
Write  Box  1558,  Editor  &  Publisher. 


AVAILABLE 

Newspapers,  radio,  TV,  CATV,  banks, 
saving  &  loans.  Write  fuily: 

J.  N.  WELLS  &  COMPANY 
P.  O.  Box  64  Wheaton,  III.  60187 

MOUNTAIN  STATE  daily,  new  2-unit 
offset  press,  photocomposing  machine, 
growing  area,  scenic  sportsman's  par¬ 
adise,  $90,000  down,  financial  refer¬ 
ences.  J.  A.  Snyder,  Newspaper 
Broker,  2234  E.  Romneya  Dr.,  Ana¬ 
heim,  Calif.  92806. 


Rocky  Mountain  Newspapers 
BILL  KING  ASSOCIATES 
2025  Foothills  Rd..  Golden,  Colo.  80401. 
(303)  279-6345 


FOR  SALE:  Fast-growing  weekly  in 
"Golden  Strip"  l)etween  Chicago  and 
Toledo.  New  publisher-owner  of  one 
year  states :  “Tremendous  potential ! 
But  I'm  not  cut  out  for  the  newspaper 
business."  Headquartered  in  small 
town,  also  serves  several  smaller  near¬ 
by  towns.  Many  untapi>e<l  subscribers, 
advertisers.  Ideal  for  young,  enthu¬ 
siastic  husband-wife  team.  $li0M.  Box 
1626,  Editor  &  Publisher. 


ZONE  4 :  Weekly  duo,  $700M  plus 
gross,  county  legal  since  1800'8.  latest 
offset,  hi'income,  hi-growth  locale, 
could  go  daily,  financial  references. 
Box  1577,  Editor  &  Publisher. 

TWO  WEEKLIES,  Saginaw,  Michigan. 
Gross  approaching  100,000.  Owner  has 
other  interests.  Will  consider  working 
partner.  Details  available  on  request. 
Phone  (517)  777-5420. 

MOUNTAIN  STATE  exclusive  week¬ 
ly.  near-new  3-unit  offset  press.  Comp- 
ugraphic,  isolated,  county  seat,  $40,000 
down.  J.  A.  Snyder,  Newspaper 
Broker.  2234  E.  Romneya  Dr..  Ana¬ 
heim,  Cal.  92806. 


GOOD  GROWTH  POTENTIAL  plus 
excellent  schools,  pleasant  living  con¬ 
ditions.  Investigate  this  profitable 
New  York  State  weekly  group  with 
annual  volume  in  $200,000  range. 
Complete  offset  plant  except  press.  De¬ 
tails  only  to  financially  qualified  pros¬ 
pects.  W.  B.  Grimes  &  Co.,  National 
Press  Bldg.,  Washington,  D.C.  20004. 


NEWSPAPERS  WANTED 


EXPERIENCED  AD  MAN  with  suf¬ 
ficient  funds  wants  $150M  class  offset 
weekly  or  shopper.  All  areas  considered. 
Write  Box  1663.  Editor  &  Publisher. 


YOUNG  Journalism  professional  de¬ 
sires  working,  part-ownership  OR  out¬ 
right  purchase  of  weekly  newspaper. 
Box  1665,  Editor  &  Publisher, 

PLAN  NOW  on  attending  1973  Mid- 
Atlantic  Newspaper  Mechanical  Con¬ 
ference,  March  8-10,  Washington  Hil¬ 
ton.  Washington.  D.C.  Biggest,  best 
regional  conference  of  its  kind.  For 
registration  details;  PNPA  2717  N. 
Front  St..  Harrisburg,  Pa.  17109.  Tele¬ 
phone  (717)  234-4067. 

WE  HAVE  QUALIFIED  BUYERS  for 
dailies  and  large  weeklies.  Information 
strictly  confidential. 

DIXIE  NEWSPAPERS,  INC. 

P.O.  Box  490,  Gadsden,  Ala. — 35902 
Ph:  (205)  546-3366 


PERIODICAL  SVBSCRIPTIONS 

FREELANCER'S  NEWSLETTER;  the 
semimonthly  forum  where  publishers 
announce  their  nee<ls  for  freelance 
help  on  editorial/graphics  projects.  An 
invaluable  tool  for  writws,  artists, 
eviitors.  photographers,  indexers  and  all 
who  freelance  in  publishing.  $16.00 
yearly.  New  Subscription  Department. 
250  W.  57th  St..  New  York,  N.Y. 
10019. 


PUBLICATIONS  FOR  SALE 


MAGAZINE  FOR  SALE 

Trade  monthly  over  60  years 
old,  West  Coast  circulation, 
part  paid,  part  controlled, 
national  advertisers.  $10,000 
cash.  Reply  to  Box  1639, 
Editor  &  Publisher. 


TWO  200-A  PHOTONS.  3  discs,  with 
many  spare  parts.  May  be  seen  run¬ 
ning  on  our  floor.  Contact:  Bill  Miller 
at  (302)  674-3600,  ext.  55  or  c/o  Dela¬ 
ware  State  News,  P.O.  Box  737,  Dover, 
Del.  19901  and  make  an  offer. 

OPPORTUNITY:  3  LINOTYPES  Model 
31;  3  Comets.  Mergenthaler;  complete 
with  magazines,  mats  fonts  and  ample 
spare  parts  stock.  Write  to:  Linotype. 
P.O.  Box  366,  Miami,  Florida  33148 
or  call  (305)  633-9596. 


^c^i^WAXER 


SPEEDY  PHOTOCOMPOSITION 


g"_14-'_20' 
WIdt 

Smoothly  woxos  proofs,  nowiprirtt,  ovor- 
loyi  &  film.  No  wovy  ridgos,  dry  oroos, 
wax  ooio  ot  odgos  or  wox  bloodthrough. 
Cloon  printing.  Procticol.  Convoniont. 


^(Juie^eA  MicJiute  Q,  9fic. 


Bolton  Post  Rood 
CLINTON,  CONN.  06413 
Totophono:  (3031  669-6000 


JUSTOWRITERS-Large  selection  of 
excellent  trade-ins.  for  rent-lease,  or 
for  sale  easy  terms.  NAPSCO,  Berlin, 
Wise.,  niul  18  W  '22  N.Y.C.  10010 


MACHINERY  &  SUPPLIES 
^COMPOSING^oim 

USED  (DOMPUGRAPHIC  2961,  three 
years  old.  Now  running  at  Milford 
(Mass.)  Daily  News.  (617)  473-1111. 

CHEMCO  510a-135  leader  machine, 
new  refrigeration  unit,  stainless  steel 
tank  and  plate  cutter,  excellent  unit 
to  assist  in  offset  conversion  or  to  add 
to  your  engraving  shop,  ONE  Gl-4. 
good  condition,  make  offer.  Contact 
Ron  Brown,  Cheyenne  Newspapers. 
Inc..  Cheyenne,  Wyo.  (303)  634-3361. 

JUSTOWRITERS,  rebuilt  by  Friden 
trained  personnel.  Large  selection  of 
tyiie  styles.  Flexowriters — Input  units 
for  computers.  FHN  Business  Products, 
1500  Kings  Highway,  Cherry  Hill,  N.J. 
-08034  (AC  609)  428-3223 


ALL  MODELS 

Linotypes — Intertypes — Liidlows 
PRINTCRAFT  REPRF.SENTA'n VES 
136  Church  Street,  N.Y..  N.Y.  10007 

ALL  PRICED  TO  SELL  Immediately— 
Econolith  Plate  Maker,  standard  ;  Tele¬ 
type  setter  ATF  8  and  10  pt. ;  Proof 
Dryer,  standard  size;  Schaffer  large 
waxer  pw  752  model;  Arkay  F  186 
Print  Dryer;  Model  720  Headliner. 
Write  P.O.  Box  423.  West  Haven. 
Conn.  06516,  or  phone  (203)  933-1000. 


MATERIAL  FOR  SALE 

SAVE  MONEY  on  Headliner  paper  and 
litho  films.  Order  from  Natl.  Publish¬ 
ers'  Supply  (NAPSCO),  Berlin,  Wise., 
and  18  W.  22  St..  N.Y.,  N.Y.  lOOIO. 


PERFORATOR  TAPE 

NOW  STATIC-FREE  perf  tapes  at  our 
same  prices — lowest  in  U.S.A.  All 
colors.  Top  iiuality. 

Call  or  write: 

PORTAGE  (216)  929-4455 
Box  5500,  Akron.  Ohio — 44313 


PRESSES  &  MACHINERY 

LIKE  NEW 

HOE  COLOR  CONVERTIBLE 
4  PLATE  WIDE  PRESS 
Manufactured  1957-1965 
23, 's"  Cutoff 
5  Units.  2  Color  Humps 
Double  Folder,  Balloon  Formers 
Tension  Plate  Lockup 
Reels  &  Tensions 

Through  use  of  angle  bars,  turning 
bays  and  bay  windows,  extreme  color 
flexibility  is  offered. 

This  perfectly  maintained  press  avail¬ 
able  Summer  of  1973,  at  a  bargain 
price. 

Call,  write  or  wire: 

INLAND  NEWSPAPER 
MACHINERY  CORPORA'nON 
1720  Cherry  St.,  Kansas  City. 
Missouri  64108 
(816)  221-9060 
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MACHINERY  &  SUPPLIES 

^Tresses^a^achine^ 


NEWSPAPER  SERVICES 

^^^ressIengineer^ 


HELP  WANTED 
^tOMimSTRAnVE 


HELP  WANTED 

CLASSIFIED  ADVERTISHSG 


FOR  SALE  BY  PUBLISHER,  6  unit 
Hoe  full  width  newspai)er  press, 
22%"  cutoff,  2  double  folders,  custom 
Hoc  %  folder,  reels,  tension  C-H  con¬ 
veyors,  DC  drives.  Up  to  64  tab  paites 
spot  color,  13  Capco  fountains,  full 
stereo.  Many  original  Hoc  spare  parts. 
Will  sell  as  package,  units  or  strip  for 
parts.  Best  offer:  Syd  Silverman,  pub¬ 
lisher,  Variety.  Inc.,  154  W.  46th  St., 
New  York,  N.Y,  10036.  (212)  582-2700. 


GOSS  SUBURBAN  WEB  OFFSET 
PRESS — Five  unit  (20  full  newspaper 
pages);  six  roll  stands;  hoist;  heavy 
duty  folder  with  double  parallel  fold. 
Press  is  six  years  old,  excellent  con¬ 
dition.  Upper  Midwest  location.  Erec¬ 
tion  and  moving  crew  available.  Good 
buy  for  large  weekly  or  small  daily. 
Box  1580,  Editor  &  Publisher. 


FAIRCHILD  COLOR  KING— 4  units 
complete  with  half  and  quarter,  double 
parallel  folder,  sheeter.  Box  866,  Edi¬ 
tor  &  Publisher  or  call  (312)  738-1200, 

NEWSPAPER  WEB  OFFSET  presses, 
new  and  used;  rebuilt  and  guaranteed: 
installation  and  service.  New;  Econ- 
0-Web  perfecting  presses,  full  litho 
color  decks  and  the  unique  4-color 
unit,  all  adaptable  to  any  22%"  cut¬ 
off  press.  Designed  and  manufactured 
by  Web  Press  C<jrp.,  200  S.W.  Michi¬ 
gan.  Seattle.  WA  98106.  Call  Tim  York 
(206)  762-6770. 


URBANITE  QUARTER  FOLDER.  Will 
guarantee,  like  new.  Box  1087,  Editor 
&  Publisher  or  call  (312)  738-1200. 


STEREOTYPE 


FULL  STEREO  for  tubes— 22% -23,*,— 
Sta-Hi  Master  Formers,  mat  rollers 
and  Sta-Hi  routers  22%-23,*f..  Metal 
furnaces  2-5  ton,  electric  or  gas.  Paul 
F.  Bird.  P.O.  Box  1027,  Sanford.  I'la. 
32771.  (305)  668-5034. 


WOOD  PONY  AUTOPLATES  23-A 
cutoff.  Wood  Sui>ermatic  23-, cutoff 
for  compression  lockup,  Sta-Hi  twin 
plate  router,  Sta-Hi  single  plate  router. 
4  Sta-Hi  Master  Formers,  8-ton  Nolan 
Stereo  150  KW  electric  pot.  2-page 
mat  rollers.  Premier  shaver  and  other 
Stereo  e<iuipment.  Ivan  C.  Mims,  News 
&  Observer,  Box  191,  Raleigh,  N.C. 
27602,  Phone:  (919)  832-4411. 


WAISTED  TO  BUY 

WANTED:  2-Mark  II  or  Mark  V  Goss 
Headliner  Single  Center  Color  Units. 
Cut-off  22% ",  Frame  Width  82".  Ten¬ 
sion  Lock-up.  1-Color  Unit  for  13  side 
impression.  1-Color  Unit  for  10  side 
impression.  Write  Box  1575,  Editor  &. 
Publisher. 


COLOR  HUMPS  or  complete  COLOR 
UNITS  for  Hoe  straight-pattern  dou¬ 
ble-width  press.  22-%"  cut-off.  60° 
stagger,  either  impression.  Also  need 
ink  rails,  etc.  Box  1646,  Editor  & 
Publisher. 


NEWSPAPER  SERVICES 

^^TnvERTism^^ 

DISPATCH  PROBLEMS?  HANsystem 
has  been  solving  them  for  years.  .3444 
Country  Club  Dr.,  Medina,  OH  44266. 


CIRCVLATIOIS  PROMOTION 

Does  your  home  delivered  circulation 
need  a  Boost?  We  write  100%  verified 
orders. 

Professional  Phone  Rooms 
Boy  Crews 
Adult  Sales 

Elxcellent  References!  Any  Zone! 
For  full  cost  information.  Call  (Col¬ 
lect)  (609)  235-4747  or  write 
Universal  Circulation 
Sales  &  Promotion 
P.O.  Box  441 
Wrightstown,  N.J. 


INSTALLATIONS  &  MOVING 
Special  equipment,  designed  or  built. 
Equipment  available  for  sale. 

Paul  F.  Bird 
P.O.  Box  1027 
Sanford,  Fla.  32771 
(305)  668-5034 


Newspaper  Press  Installations 
MOVING— REPAIRING— TRUCKING 
Expert  Service — World  Wide 
SKIDMORE  AND  MASON,  INC. 

1  Sherman  Avenue 
Jersey  City,  N.J. — 07307 
(AC  201)  659-6888 


PRESS  TIME  AVAILABLE 

PRESS-TIME  AVAILABLE 
Also  Coml'Ictc  Composition 
and  Make  up  Facilities 
6-unit  Goss  Community  press  with 
Suburban  and  Community  folders  cap¬ 
able  of  printing  24  standard  and  48 
tabloid  pages;  collating  facilities. 
(kKJd  press-time  available  every  day 
including  Wednesday.  Bob  Schultz 
(AC  201)  647-1180.  Recorder  Publish¬ 
ing  Co.,  Stirling,  N.J. 


Help 

Wanted .  • . 


ADMilSISTRATlVE 


GENERAL  MANAGER  with  strong  ad¬ 
vertising  sales  background  but  working 
knowledge  editorial,  circulation  nee<le<l 
by  10,000  West  Coast  offset  daily.  Must 
be  advertising  promotion  minded.  Must 
handle  key  advertising  accounts  per¬ 
sonally  and  work  with  businessmen. 
Quality  area,  plant,  fine  place  to  live. 
Reply  fully  in  complete  confidence  giv¬ 
ing  complete  working  and  educational 
background,  stating  starting  salary  re¬ 
quired.  Box  1478,  Editor  &  Publisher. 


OFFICE  MANAGEMENT 
ACCOUNTING 

Position  available  for  individual  strong 
in  accounting  and  business  office  pro¬ 
cedures.  Secure  situation  with  3lM 
daily  in  Zone  3.  Include  financial  his¬ 
tory  and  salary  requirements  in  re¬ 
sume.  Box  1608,  Editor  &  Publisher. 


EVERYONE  KNOWS  there  is  a  tre¬ 
mendous  shortage  of  qualified  execu¬ 
tives  in  the  newspaper  industry.  For 
8  years,  our  executive  search  firm  has 
helped  companies  recruit  the  right 
people  for  their  newspai)ers ;  and  now 
we  need  help  in  expanding  our  own 
service  to  the  industry.  The  people 
we  need  are  extremely  ambitious,  well 
eilucated,  excellent  problem  solvers, 
and  from  the  Midwest.  We  like  the 
25-35  age  bracket  and,  specifically,  ad 
managers  or  salesmen  ready  for  man¬ 
agement.  Our  need  is  for  suiierior 
people,  and  we  provide  an  outstand¬ 
ing  income  program  to  keep  them  from 
accepting  regular  job  offers  from 
clients.  Prestigious  suburban  Chicago 
offices.  Limited  travel.  If  you  think 
you  can  effectively  represent  our  firm 
to  publishers  and  general  managers 
and  you  want  an  opportunity  to  earn 
$35,000-h  I>€r  year,  call  Carl  Young, 
Vice  President,  Ron  Curtis  &  Com¬ 
pany  at  (312)  693-6171. 

OPPORTUNITY  TO  PARTICIPATE 
in  top  management  of  new  and  grow¬ 
ing  newspaper  group  with  Eastern 
headquarters.  Prefer  5-10  years  in 
newspapering,  with  editorial  experi¬ 
ence  secondary  to  publishing,  produc¬ 
tion,  financial  control,  handling  peo¬ 
ple.  Great  chance  too  for  an  ambitious 
professional  to  put  business  funda¬ 
mentals  to  work  on  a  broader  scene 
as  we  continue  to  acquire  and  run 
good  newspapers.  Background  and 
career  objectives  to  Box  1623,  Editor 
&  Publisher. 


WE  SEEK  a  profit-oriented  person  who 
has  gone  as  far  as  he  can  on  a  one- 
newspaper  daily  operation,  and  wants 
to  manage  a  group  in  medium  size 
markets.  Must  know  and  appreciate 
good  personnel,  financial  control,  and 
understand  all  phases  of  newspaper 
operation,  including  evaluation  of 
properties.  This  is  a  unique  opportunity 
to  get  in  on  the  ground  floor  of  a 
growing,  well-financed  organization. 
Box  1644,  Editor  &  Publisher. 


PUBLISHER  for  100,000  daily  circula¬ 
tion  newspaper.  Top  Southeast  loca¬ 
tion.  Position  available  due  to  owner¬ 
ship  plans  to  actiuire  second  newspa¬ 
per.  Here  is  a  terrific  opportunity  for 
a  dynamic  executive  seeking  greater 
responsibility  and  financial  remunera¬ 
tion  ($60,000  plus).  Send  resume  in 
complete  confidence  to  Dr.  White, 
Management  Consultant,  Box  1660, 
Editor  &  Publisher. 


CIRCVLATIOIS 


AGGRESSIVE.  EXPERIENCED  per¬ 
son  to  supervise  and  motivate  inde¬ 
pendent  dealers.  A  good  opportunity  on 
100,000  AM  pai>er  in  competitive  situa¬ 
tion  in  California.  Start  at  $13,000. 
Send  complete  resume  to  Box  1604, 
E<litor  &  Publisher. 


EXPERIENCED  DISTRICT  MANAGER 
— Growing  expanding  morning-Sunday 
newspaper  has  opening  for  qualified 
circulator.  Exceptional  advancement 
possibilities.  Salary  $165  per  week  plus 
unusual  l>onus  plan.  Paid  fringes.  Blue 
Cross,  life  insurance  ami  retirement.  1 
to  4  weeks  vacation.  Company  car  for 
business  and  personal  use.  All  this 
plus  blue  skies,  clean  fresh  air  and 
the  l)eautiful  ocean.  Call  Joe  Young¬ 
blood.  (609)  345-2733. 


AKFu\  MANAGER 

Here  is  your  opportunity  to  be  a 
standout  in  a  large  organization.  To 
qualify  you  must  be  well  organized 
and  capable  of  supervising  and  mo¬ 
tivating  district  managers.  All  re¬ 
plies  confidential.  Box  1629,  Editor  & 
Publisher. 


TAKE  CHARGE  PERSON  on  the  way 
up  for  home  delivery  area  manager. 
Six-day  morning,  new  i>osition.  Send 
complete  resume,  accomplishments  and 
salary  requirements  in  first  letter.  Box 
1638,  Editor  &  Publisher. 

ASSISTANT 

CIRCULATION 

MANAGER 

350,000  morning,  600,000  Sunday  in 
Zone  2  seeks  an  exi>erienced  home  de¬ 
livery  s|>ecialist  as  assistant  circulation 
manager. 

This  is  a  rare  opportunity  for  a 
I>erson  who  feels  he  is  qualified  for 
future  circulation  manager  position 
with  one  of  the  largest  publications  in 
U.S.  Send  complete  resume  to  Box 
1659,  E^litor  &  Publisher. 


CIRCULATION  MANAGER 
Small,  scrappy  ABC  paper  in  North 
Jersey  is  looking  for  a  hungry,  aggres¬ 
sive,  ambitious  District  Manager  to 
join  the  team  at  $8500  as  assistant, 
with  view  to  taking  over  within  3 
months  at  $9500  plus  attractive  bo¬ 
nuses  and  fringes.  Ground  floor  in* 
growth  situation  for  right  person  with 
knowledge  of  systems  and  manage¬ 
ment  plus  dynamic  ability  to  lea<I 
willing  crew.  Rough  boss  makes  it 
real  challenge.  Equal  opportunity.  Box 
1643,  Editor  &  Publisher. 


CLASSIFIED  ADVERTISIISG 


AGGRESSIVE  ZONE  5  DAILY.  30.- 
000,  seeks  classifie<l  salesman  to  build 
a  totally  underdeve)oi>ed  market  situa¬ 
tion  into  what  it  should  Ije.  If  you 
have  the  savvy,  we  have  the  opportun¬ 
ity.  All  replies  held  in  confidence.  Box 
1625,  Editor  &  Publisher. 


CLASSIFIED  TELEPHONE  Supervisor 
~  North  Jersey’s  largest  suburban 
newspaper  chain  seeks  bright,  intelli¬ 
gent  person  with  classified  management 
experience  to  sui>ervise  $500,000  de¬ 
partment.  Must  be  a  self-starter  will¬ 
ing  to  jump  in  and  help  sell  when 
needed.  Minimum  $7,500  salary  plus 
percentage  of  gross  and  linage  bonuses. 
Call  Miss  Melton,  (201)  696-4222. 


COMPOSING  ROOM 

LINOTYPE  OPERATORS  and  floor- 
men  for  first  or  second  shift  in  South¬ 
eastern  Pennsylvania  union  iilant. 
Excellent  working  conditions.  Fringe 
benefits.  Steady  work.  Must  willing 
to  relocate.  Reply  to  Box  1543,  Editor 
&  Publisher. 


DISPLAY  ADVERTISING 


FLORIDA  WEEKLY  near  Disney 
World —Rapidly  growing  area  needs 
experienced  energetic  disi)lay  adver¬ 
tising  person.  Enormous  growth  po¬ 
tential  both  for  paper  and  for  in¬ 
dividual.  P.O.  Box  578,  St.  Cloud. 
Fla.  32769. 


ADVERTISING  SALESMAN— Weekly 
shopper  group.  Area  2,  must  lie  fully 
experience*!  with  proven  aliility.  Aver¬ 
age  earnings  $18M  plus.  Profit  shar¬ 
ing,  hospitalization.  Box  1557,  Editor 
&  Publisher. 


AD  MANAGER 

Due  to  recent  expansion  and  promo¬ 
tions,  progressive  Zone  5,  7-day  daily, 
over  40,000  circulation,  ne<Mls  exi>eri- 
ence<l,  aggressive  retail  a<lvertising 
manager  with  proven  performance. 
Must  be  knowlegeable  in  cold  type. 
Will  rei)ort  to  Atlvertising  Director. 
Beautiful  area.  Excellent  l>c*nefits. 
Send  resume  in  complete  confidence  to 
Box  1615,  E<litor  &  Publisher. 


ADVERTISING  SALES 
This  winter  in  Florida? 

.  .  .  and  every  other  by  locating  to 
the  land  of  four  seasons-  all  spring. 
Join  Florida’s  best  newspaper,  where 
ambitious  expansion  plans  are  under¬ 
way  to  meet  the  growth  challenge  of 
the  Sun  Coast. 

If  you  are  a  seasoned  advertising  rep¬ 
resentative,  well  versed  in  retail  dis¬ 
play,  this  is  your  opportunity  to  join 
an  enthusiastic,  hard  hitting  sales 
team,  offering  high-quality  advertising 
to  Florida’s  West  Coast  business  com¬ 
munity. 

In  addition  to  a  good  base  salary, 
you’ll  set  your  own  pace  with  one  of 
the  most  imaginative  incentive  plans 
in  the  industry,  plus  partake  of  “ex¬ 
tras”  such  as  company  paid  profit 
sharing,  pension  plan,  life  insurance, 
health  insurance,  liberal  paid  vaca¬ 
tions  and  holidays,  quarterly  cost  of 
living  and  Christmas  iKjnuses,  and 
many  more,  not  to  mention  the  en¬ 
joyment  of  life  on  the  Gulf  of  Mex¬ 
ico’s  sunny  shores. 

Write,  describing  yourself,  experience 
and  salary  requirements:  Employment 
Office,  Times  and  Evening  Indepen¬ 
dent.  P.O.  Box  1121,  St.  Petersburg. 
Fla.  33731. 


EXPERIENCED  MANAGER  AND 
TW’O  SALESMEN 

Metropolitan  Daily  in  Area  3  expand¬ 
ing  retail  sales  staff.  We  seek  two 
salesmen  and  a  supervisor  with  proven 
sales  ability.  Analytical  and  nmrket- 
ing  skills  nee<Ied.  Ours  is  a  booming 
area  with  much  opportunity  for  the 
right  people.  Salary  and  incentive.  Re¬ 
plies  confidential.  Write  Box  1636, 
E<Iitor  &  Publisher. 


ADVERTISING  SALESMAN  —  Man¬ 
agement  opportunity  with  weekly 
group  in  Area  3  for  person  who  can 
do  it  all.  $10,000  start.  Box  1585. 
Editor  &  Publisher. 
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HELP  WANTED 
EDITORIAL 


ADVERTISING  DIRECTOR  Retail  Ad- 
vertisinjr  Manajrer  -  -  Ap^ressive  self¬ 
starter  with  proven  sales  revorcl.  Un¬ 
usual  opportunity  for  exi)erience<l  pro 
with  fast-ifrowinjr,  5-day  daily  in  Area 
2.  Ability  to  direct  hijrhly  motivattnl 
staff  an  .'ihsolute  necessity.  Op|)ortun- 
ity  and  sjdary  commensurate  with  ex- 
lK»r:enee.  Resume  to  Box  1640.  Editor 
&  Publisher. 


CHALLENGING  OPPORTUNITY 
Immediate  opening  for  energetic,  am¬ 
bitious  retail  advertisinp  salesman 
capable  of  earninpr  five-fijrure  income. 
One  of  America’s  finest  7-<lay  metro¬ 
politan  newspapers  located  on  Flor¬ 
ida’s  l>eautiful  West  Coast,  offers  a 
challenKinp  and  rewarding  opiiortun- 
ity  with  excellent  prowth  potential. 
Send  complete  resume  to  Box  1624, 
i^litor  &  Publisher. 


FI7LL  CHARGE  advertising  salesper¬ 
son.  Land  of  Enchantment  Sports 
Majrazine.  Box  2.5024,  Albuquenpie. 
New  Mexico  8712.5. 


AOVERTISING  MANAGER  with  sales 
and  leadership  ability  neede«l  by  10.000 
California  offset  daily.  Experienced 
I)lanninp  advertisinp  sales  campaigns 
for  small  a<lvertisers.  Excellent  mar- 
ket.  plant,  staff.  Unusually  pood  livinp 
area.  Send  in  confidence  complete 
l>ackpround.  work,  education  and  state 
income  required.  Box  1475,  Editor  & 
Publisher. 


SALESMAN 

A  prowinp  retail  market  has  created 
an  openinp  for  an  appressive,  inno¬ 
vative.  self-motivated  rr*tail  .advertis- 
inp  salesman  with  a  minimum  of  4 
years  exi>erience.  Loc.ated  in  a  medium 
size  Midwest  city.  Salary:  $12,000-4- 
with  excellent  l»enefits.  Resume  in  con¬ 
fidence  to  Box  1620,  Editor  &  Publisher. 


AGGRESSIVE.  EXPERIENCED  ad 
salesman  capable  of  assistant  publisher 
duties.  Must  >>e  stronp  in  ideas,  layout 
and  sales.  Growinp  larpe  weekly  in 
Sunny  Arizona.  Write  fully  first  letter, 
include  pic.  salary  nc^eds.  Box  1657, 
Eiitor  &  Publisher. 


ADVERTISING  MANAGER  wanted 
for  offset  bi-weekly  located  in  Zone  8. 
Prefer  person  I>etween  22  to  38  years 
of  ape  who  could  l»e  publisher  in  8 
years  if  willinp  to  learn  and  work. 
Vacation,  medical  and  hospitalization 
plus  pension  plan,  all  company  paid. 
Near  all  seasons  sports.  No  fop  or 
smop.  Send  resume  and  photo  to  Box 
1652,  Editor  &  Publisher. 

ADVERTISING  SALES  MANAGER- 
Editor.  Southern  California  I>oatinp 
publication  expandinp  in  its  3rd  year 
needs  dynamic  leader  who  knows  I>oat- 
inp.  Earninps  should  exc€»ed  $20M 
first  year.  Send  resume  to  M.M.C., 
P.O.  Box  874,  La  Habra.  Calif.  90631. 


AWARD  WINNING  4-year-old  daily 
and  Sunday  offs«»t  paper  needs  an  ap¬ 
pressive  acl  salesman,  preferably  with 
proven  record.  Growinp  university 
community,  all  Ijenefits.  Send  resume 
to  Ad  Manaper  Ron  Manple,  Pennsyl¬ 
vania  Mirror.  P.O.  Box  P-10,  State 
Collepe,  Pa.  16801. 


EDITORIAL 


COPY  READER  for  AM  paper.  Must 
have  exi)erience  handlinp  wire  service 
reports,  layouts,  makeup.  References. 
Box  1641,  Editor  &  Publisher. 

EDITORS  W^ANTED  .  .  .  ALL 

LEVELS.  Growinp  business  mapazine 
Ijublisher  offers  exceptional  career  op¬ 
portunities  to  serious,  first-rate  jour¬ 
nalists.  We  offer  financial  advance¬ 
ment,  professional  environment,  major 
resi>onsibilities  and  job  pratification 
to  newsmen  who  are  productive,  ac¬ 
curate,  ambitious  and  career-oriented. 
Business  mapazine  ex|>erience  optional. 
Write  or  call:  Milt  Gralla,  Gralla  Pub¬ 
lications.  1501  Broadway,  New  York, 
N.Y.  (212)  868-0700. 


EDITOR  for  well  established  southern 
New  Enpland  weekly  with  propressive 
ideas.  We  want  talent  in  investigative 
reportinp,  a<lministerinp  3-i>erson  news 
staff,  some  photopraphic  orientation,  a 
l>erson  to  l»ecome  involvetl  with  the 
community,  write  news,  edit  copy, 
he.atis,  and  some  layout.  No  e<litoriaI 
writinp  responsibility.  $9,000  per  year 
to  start  plus  l)enefits.  Box  1630,  E<li- 
tor  &  Publisher. 

WANTED:  Etiitor  interested  in  start- 
inp  a  Spanish  weekly  with  us  in  Zone 
2.  Must  l>e  fluent  in  Spanish  and  cap¬ 
able  of  takinp  full  charpe.  Not  afraid 
of  hard  work.  Salary  will  I>e  commis¬ 
sion  and  profit  sharinp.  Partnership 
w’ill  considered.  Box  1619,  E<litor  & 
Publisher. 

SPORTS  REPORTER 
The  Telepraph-Herald,  Dubuque, 
Iowa,  IS  bnikinp  for  a  third 
l>erson  for  their  sports  desk.  If 
you  have  an  appreciation  for 
P<M><1  writinp.  pood  typopraphy 
and  pood  photopraphy,  we  couM 
have  an  openinp  for  you.  Join 
a  43.000  circulation  daily  and 
Sunday  printed  offset,  and  enjoy 
excellent  benefits  propram  and 
creative  opportunity.  We  will 
consi<ler  a  recent  J-School 
praduate  with  little  Or  no  ex¬ 
perience.  Only  written  applica¬ 
tions  will  l>e  consider(*d  .  .  . 
send  complete  resume  of  e<lu- 
cation  and  experience  to: 

James  Geladas.  Manapinp  Exlitor 
THE  TELEGRAPH-HERALD 
Dubu<iue,  Iowa  52001 


A  ZONE  5  NEWSPAPER  in  the  30.- 
000  circulation  ranpe  ne€Nls  an  experi- 
ence<l  edit<»r  to  handle  its  wire  service, 
its  front  pape  and  to  assist  in  other 
areas  of  responsibility.  Ours  is  a 
ple.Msant  place  in  which  to  work  and 
p<Kxl  pay  is  one  of  the  reasons.  The 
frinpes  are  equally  worthy.  Even  the 
publisher  has  a  kind  word  for  the  edi¬ 
torial  department  now’  and  then.  Box 
1635,  Editor  &  Publisher, 

WIRE  EDITOR 

Southern  New  Enpland  AM  daily  and 
Sunday.  Experience<l  man  or  woman 
to  handle  slot.  Send  re.sume  to  Box 
1631,  E<litor  &  Publisher. 

SENIOR  EDITOR  (in  title,  not  neces¬ 
sarily  ape)  for  top-notch  business 
news  mapazine.  Person  we  seek  must 
be  capable  reporter — yes.  even  a  little 
appressive — who  has  enouph  finesse  to 
deal  with  tipht-lipped  corporate  exec¬ 
utives.  Must  also  be  able  to  direct 
younp,  talented  staff.  Chicago  loca¬ 
tion.  Write,  giving  full  particulars. 
Box  1562,  Editor  &  Publisher. 

FINANCIAL  WRITERS 
AND  CORRESPONDENTS 
Highly  qualified  appressive  persons  to 
w’ork  with  a  prow'inp  Financial  Publi¬ 
cation.  Must  he  stronp  in  business  and 
statistics  with  the  ability  to  write  in  a 
clear  crisp  manner. 

Will  write  al>out  company  financial  and 
industrial  group  subjects.  Permanent 
positions  plus  correspondent  positions, 
on  assipne<l  basis  in  Major  financial 
centers. 

Good  w’apes  and  l>enefits  for  i>ermanent 
employees.  Goo<l  rates  for  correspon¬ 
dents. 

All  replies  w’ill  he  held  in  strict  con¬ 
fidence.  Box  1611,  Editor  &  Publisher. 

SPORTS-  Sharp  writer,  headliner,  lay¬ 
out  person  f<»r  31,000  Midwest  daily. 
Exi>erience  a  must.  Box  1668,  Rlitor  & 
Publisher. 


COPY  EDITOR  WANTED  -Must  }*e 
able  to  write  heads  and  dummy  news 
stories  and  do  some  reportinp.  Largest 
weekly  newspaper  of  18.000  paid  cir¬ 
culation  serving  Indian  news.  Present 
average  over  48  tabloid  pages  i>er 
week.  W>ite  or  call  collect:  Editor, 
Navajo  Times.  Window’  Rock,  Ariz. 
86515.  (602)  871-4217. 

EDITORIAL:  Rewrite,  copy  reading, 
dummying,  for  chain  of  w’eekly  news- 
pH|)ers.  $7,500  start.  Relocate.  Write ^ 
Jewish  Post  &  Opinion.  611  North  Park 
Ave.,  Indianapolis,  Ind.  46204 


EDITOR  to  develop  women’s  pape  for 
30,000  Midwest  PM  daily.  Will  organ¬ 
ize  page  into  a  “Tcxlay’s  Livinp”  fore¬ 
mat.  Excellent  spot,  top  flight  organi¬ 
zation.  Box  1621,  E<litor  &  Puhli.'iher. 

SPORTS  EDITOR  and  general  re- 
]>orter  for  6-<lay  daily  in  county  seat 
town  of  5,400.  News  staff  of  4.  Pros- 
]>emus  an^a  in  very  attractive  com¬ 
munity.  Write  Harry  Case.  Daily 
Ch’ef-Union,  Up!>er  Sandusky,  Ohio 
43351. 

PRESS  OFFICE  representative  of 
group  of  German  magazines  needs 
German/ English  assistant.  Press  ex¬ 
perience  essential.  Must  lie  flexible. 
Goo<l  salary.  Resume  and  recent  photo 
to  Box  1571,  Eklitor  &  Publisher. 


THE  TROUBLE  with  American  jour¬ 
nalism  :  too  many  newspapers  are  run 
by  inihlishers  who  came  out  of  the 
advertising  or  accounting  department 
and  know  nothing  alxiut  news. 

We're  training  pood  newsmen  to  he 
publishers,  and  putting  together  a 
group  of  news-oriented  nowspai>ers 
around  them  (two  dailies  and  9  week¬ 
lies  so  far.  in  Arizona,  Delaware.  Flor¬ 
ida  and  Maryland).  If  you’re  int€*rested 
in  newspaper  management  with  an  out¬ 
fit  where  news  is  king,  contact:  INI 
( IndejM'ndent  Newspai>ers  Inc.),  Per¬ 
sonnel  P.O.  Box  737.  Dover,  D<d. 
19901. 

WE  RE  LOOKING  for  a  full-time  con¬ 
sumer  protection  reporter  with  puts. 
<lrive  and  flair.  Delaware  State  News, 
P.O.  Box  737,  Dover.  Del.  19901.  An 
INI  NEWSpaper. 

GOING  UP? 

Lake  Michigan  offset  daily  has  im¬ 
mediate  openinp  for  newsman  with  2 
or  3  years  experience,  who  would  like 
to  prow  and  have  opportunity  to  ad¬ 
vance.  Must  l>o  enterprising  writer, 
intereste<l  and  capable  with  makeup, 
and  he  proficient  with  a  camera.  9.000 
circulation.  Part  of  a  4  newspa|H*r 
group.  Write  background,  salary  re¬ 
quirements  to  K.  Pifer.  Grand  Haven 
Tribune,  Grand  H.aven,  Mich.  49417. 


SPORTS  and  general  reporter  for 
small  PM  daily  in  Northern  Ohio. 
Ability  to  handle  camera  helpful.  Box 
1666.  E<litor  &  Publisher. 


HU.STLING  NEWSMAN-PHOTOGRA- 
PHER  to  edit  large,  prowinp  weekly. 
Must  thrive  on  work,  Ik*  fast,  accu¬ 
rate.  imaginative  to  prcxluce  heavy 
volume  of  spot  news  an<l  features. 
Beautiful  Arizona.  Write  fully.  Box 
1658.  Editor  &  Publisher, 

ADVISOR  AND  SUPERVISOR  for  a 
4.800  weekly  tabloid  of  4  pages  pub¬ 
lished  by  the  community  relations  de¬ 
partment  of  the  Singer/ Breckinridge 
Job  Corps  Center.  Morpanfield,  Ken¬ 
tucky.  This  is  a  2000  meml)er  student 
;  body  job  corps  operated  by  the  Singer 
,  Company  of  New  York  for  the  U.S. 

Department  of  Labor.  Rest>onsihilities 
I  include  entire  production  of  pa|)er 
which  is  set  on  the  premises  and 
printed  by  a  private  contractor.  Job 
!  also  includes  weekly  radio  program 
!  tape  for  an  area  station  and  sf»me 
;  photopraphic  news  writinp  assipn- 
1  ments.  Pay  is  pood  and  I>enefits  are 
1  lil>eraJ.  Work  week  is  40  hours.  Con- 
I  tact  Personnel  Department  of  the 
Singer/ Breckinridge  Job  Corps  Center, 
MorpJinfieUI,  Ky.  42437  or  telephone 
1  (502)  389-2419. 

!  EDITORIAL  NEWS  WRITER  —  Ex- 
'  tensive  news  exi>erience  for  in<!ei>en- 
dent,  out-s|K)ken  business  newsletter. 
Two  jobs,  alvout  $13,000  and  $1S,000. 
Resume,  clips  to  Spencer,  2534  K, 
N.W.,  Washington,  D.C.  20037. 

FREE  PLACEMENT  SERVICE 

j  Daily  Newspapers 

I  Send  us  your  resume:  we  will  duplicate 
j  and  refer  it  on  current  job  openings. 
1  Full  ranpe  of  e<litorial,  advertising, 
]  circulation  and  hack  shop  jobs  usually 
available. 

j  New  Enpland  Daily  Newspaper  Assn. 
I  340  Main  St.,  Room  527 

!  Worcester.  Mass. — 01608 


ENTERTAINMENT  AND  CULTURE 
DEPARTMENT  EDITOR 
This  position  involves  directing  work 
of  critics  in  fields  of  music,  TV  and 
theatre,  copyediting,  headlining,  page 
dummying  several  daily  pages  and  a 
Sunday  section.  Candidates  should  have 
a  background  in  all  phases  of  this 
w’ork.  'I'his  is  a  morning  newspaper 
located  in  a  lively  city  in  Area  5.  wdth 
a  wide  range  of  cultural  activities. 
Salary  open.  If  you  are  interested, 
please  send  complete  resume,  including 
salary  expectations  and  experience.  Box 
1535,  ETditor  &  Publisher. 


LAYOUT-PASTE/VP 


MECHANICAL  LAYOUT  AKTIST, 
experienced  in  producing  camera-ready 
newspa|H*r  advertising  layouts  with 
col<l-tyi>e  and  repro  mat  services.  Must 
l>e  capable  of  volume.  Call  Mr.  Signer 
(813)  688-S.5(>8:  or  write  913  S.  Flor¬ 
ida  .'\ve..  Lakeland,  Fla.  33803. 


MAILROOM 


MAILKOOM  SUPERVISOR 
Experien<e<l  all  phases  mailings  and 
tialHc.  Salary  open,  all  l>enefits,  ex¬ 
cellent  opportunity.  Area  2.  Box  1653, 
Editor  &  Publisher. 


PRESSROOM 


PRESS  FOREMAN  and  an  assistant 
foreman  for  a  new  6-unit  Urbanite. 
Excellent  salary  and  benefits.  Located 
in  northern  New  Jersey.  Looking  for 
I  toj)  quality  person  ami  willing  to  pay 
accordingly.  Call  Miss  Felton,  collect: 
(201)  696-4222  or  write  Box  1584, 

Editor  &  Publisher. 

ASSISTANT  FOREMAN  for  28.000 
daily  with  Metro  or  Urbanite  exi>eri- 
I  once  preferre<I.  Must  l>e  able  to  move 
,  up  to  foreman  in  two  years.  Top 
i  wages,  all  fringes,  good  pension.  Write 
I  Butler  Eagle,  Butler,  Pa.  or  call  col- 
i  lect:  (412)  287-5771. 


PRODVCTIOPi 


I  COLD  TYPE — Southeastern  Pennsyl¬ 
vania  printer  needs  experienced  man¬ 
ager  to  set  up  new  cold  type  opera¬ 
tion.  Send  personal  resume,  experi¬ 
ence,  references  and  salary  expected. 
Replies  confidential.  Must  be  willing 
to  relocate.  Reply  to  Box  1538,  Editor 
&  Publisher. 

FAST-GROWING  New  Jersey  weekly 
group  needs  dynamic,  i)rogressive  pro- 
duct!<in  manager  experienced  in  all 
facets  of  cold  type  production  to  huiki 
.mo.st  modern  production  operation  in 
country.  Please  semi  complete  refer¬ 
ences  to  Box  1651,  Editor  &  Publisher. 


PUBLIC  RELATIONS 


WRITER  with  several  years  media 
exi>erience,  for  releases,  speeches, 
new’sletter.  features.  New  York  public 
service  organization.  Resume,  salary 
nee<ls  to  Box  1627,  Editor  &  Puldisher. 


RESEARCH 

EXPERIENCED  LIBRARIAN  for  re- 
search  department  of  national  women’s 
magazine.  New  York  area.  Familiar 
with  files  and  sources.  Box  1628,  E<li- 
tor  &  Publisher. 


_ SALES 

NEWSPAPER  SUPPLIES  PRODUCT 
Manafter.  Fast  growing  division  of 
multi-billion  dollar  company  seeks  an 
aggressive  individual  to  stimulate  and 
direct  pressroom  supply  sales  effort  to 
newspapers.  Good  knowle<lge  of  press¬ 
room  operations  a  must :  supply  sales 
exi>erience  benefic’al.  Write  R.  E. 
Schnyer,  Ideal  Roller/W.  R.  Grace  & 
Co..  2.^12  W.  24th  St..  Chicago.  Ill. 
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Positions  Wanted... 

PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


ACADEMIC 


SOME  HAVE  MORE  DEGREES,  many 
have  more  experience,  but  few  will 
work  harder  to  teach  students  jour¬ 
nalism  than  young  instructor.  Have 
studied  or  worked  in  most  media  areas. 
Seek  2-year  or  4-year  college  position 
anytime  in  next  year.  Box  1516,  Eldi- 
tor  &  Publisher. 


CIRCULATION 


CIRCULATION  MANAGER-  Mid  30’s. 
i^eeks  top  spot  on  small  publication  or 
No.  2  spot  with  larKC  operation.  13 
years  experience  all  phases  circulation, 
proven  record.  Will  relocate.  Resume 
upon  re<iuest.  All  replies  confidential. 
Box  1661,  Editor  &  Publisher. 

MR.  PUBLISHER 

If  you  are  lookint?  for  a  seasoned 
Circulator,  my  record  will  prove  I  can 
^ive  you: 

Modern  marketinjf  techniciues  with 
circulation  increase 
Excellent  delivery  service 
Prompt  collections 
A  department  with  hitfh  morale 
Experience  on  medium-sized  newspa¬ 
pers.  Resume  sent  by  return  mail. 
Box  1667,  Editor  &  Publisher. 


DISPLAY  ADVERTISING 


ADVERTISING  DIRECTOR  or  man- 
a^er  in  Florida  or  Caribl>ean,  26  years 
experience  sales,  promotion,  art  and 
reproduction  processes.  Leadership 
proven.  Box  1649,  Editor  &  Publisher. 


EDITORIAL 

REPORTER-EDITOR  for  15  years 
wants  desk  job  in  Zone  2.  BA  English. 
Best  courthouse,  Kovernment,  schools, 
features  exi)erience.  Good  copyreader, 

I  heads  man.  Prefer  metropolitan  area. 
Box  1613,  E<litor  &  Publisher, 

SPORTS  WRITER/ EDITOR  seeks  posi¬ 
tion  on  Pennsylvania  paper.  Experi¬ 
enced.  Box  1350,  Editor  &  Publisher. 


EDITORIAL 


5  YEARS  REPORTING  plus  masters, 
female  seeks  job  Southeast  daily.  Box 
1583,  Editor  &  Publisher. 

WEEKLY  NEWS  EDITOR  seeks  news/ 
feature  exposure  of  daily.  Present  pub¬ 
lisher  understands  desire  for  daily  ex¬ 
perience.  Relocate  anywhere;  highly 
recommended.  Jeanne  Huber,  Box  521, 
Sebastopol,  Calif.  95472. 


WORLD  WIDE  TRAVEL  writer  and 
photographer  seeks  new  outlet  for  pub¬ 
lication  of  travel  advice  column.  Write 
Box  255,  Bath,  Ohio  44210. 


EDITORIAL 


RECENT  BA  LIT,  seeks  openinp:  in 
Journalism.  3  years  experience  on  col¬ 
lege  paper.  Ambitious,  well-traveled. 
Resume  and  references.  Will  relocate. 
Jeff  Tiachtenljerg,  61  Birch  Lane, 
MHSsai>equa  Park,  N.Y.  11762. 

EXPERIENCED  AND  reliable  news¬ 
paperman  available  for  rim  or  slot. 
Proven  ability,  now  employed.  Sober 
and  industrious,  capable  of  any  re¬ 
sponsible  job  on  me<lium  sized  daily. 
Prefer  northern  California  or  North¬ 
west.  Box  1632,  Editor  &  Publisher. 

NEWSMAN,  45,  married,  no  family. 
Accurate,  perceptive,  imaginative. 
Handle  any  beat,  feature,  desk.  Pres¬ 
ently  editor  magazine  about  to  l)e  sold. 
Would  be  interested  in  position  with 
above  average  demands  requiring  self- 
direction  and  versatility.  Box  1633, 
Editor  &  Publisher. 

HONORS  J-GRAD,  26.  Michigan 
State,  seeks  Midwest  reporting  or 
copy  desk  job.  Box  1548,  Eklitor  & 
Publisher. 


YOUTHFUL  “OLD  PRO”  seeks  chal¬ 
lenging  role  on  small  or  me<lium  sized 
daily  in  Zones  2,  3  or  5.  10  years  of 
desk  experience,  reliable,  energetic, 
friendly.  Box  1605,  E<litor  &  Publisher, 


WANTED!  A  DAILY  NEWSPAPER 
.  .  .  with  Sunday  edition,  which  nee<ls 
a  fine  photographer — BS  in  Photog¬ 
raphy,  self-equipped,  good  track  rec¬ 
ord.  portfolio  available.  Write  Box 
1607,  Editor  &  Publisher. 


BA,  MA  JOURNALISM.  Daily  and 
weekly  reporting  experience.  Complet¬ 
ing  4  years  as  USAF  information  of¬ 
ficer.  Want  to  continue  newspaper 
career  in  Area  9.  Box  1589,  Editor  & 
Publisher. 

DYNAMIC  Reporter-Copy  Eklitor,  24, 
married,  seeking  new  roots.  Two  years 
experience  in  features,  general  report¬ 
ing,  politics,  copy  e<liting  and  layout 
for  70,000  East  Coast  daily.  Box  1592, 
Editor  &  Publisher. 


ENERGETIC.  YOUNG  wire  editor/ 
reporter  seeks  public  affairs  reporting 
position  on  metro  daily.  BA  Journal¬ 
ism,  political  science.  Prefer  Zones  1- 
5.  ^x  1612,  Editor  &  Publisher. 

TOP  NOTCH  FEATURE  WRITER 
seeks  post  on  daily  where  light, 
easy  style  may  be  put  to  l)est  use.  Can 
use  camera.  12  years  newspaper  ex¬ 
perience.  Will  sacrifice  salary  for 
right  area.  Employed.  Box  1618,  Edi¬ 
tor  &  Publisher, 

WANT  a  superior  sports  page?  Former 
sports  e<litor  seeks  position  on  small 
town  PM  newspaper.  Please  w’rite  Wes 
Dumont,  514  Grand,  Las  Vegas,  New 
Mexico  87701. 

UNMANAGEABLE? 

Got  news  staff  in  50-75M  class  and 
can’t  do  a  thing  with  it  ?  Let  me  be 
Managing  Editor.  Assure  quality  re¬ 
sults  pronto.  34,  12  years  experience 
in  Atlanta,  Philadelphia.  Detroit, 
Miami.  Metro  e<litor  on  giant  PM.  Box 
1590,  Editor  &  Publisher. 

YOUNG  REPORTEH  now  on  weekly 
seeks  to  move  to  larger  weekly  or  to 
daily  newspaper.  Good  references, 
hard  worker,  college  grad,  anxious  to 
learn  more.  Asking  $105.  Write  Box 
1614,  Editor  &  Publisher. 

DESKMAN,  29.  3  years  experience, 

degree  in  Sociology.  Learned  newspa¬ 
pers  by  working  copy  edit,  wire,  lay¬ 
out.  slot,  sports.  Zones  4,  6,  8,  9.  Box 
1603,  Editor  &  Publisher. 

VCTERAN  science-environment  writer 
seeks  post  on  progressive  pai)€r,  mag¬ 
azine.  Box  1650,  Editor  &  Publisher. 

VERSATILE  NEWSWOMAN— Experi¬ 
enced  copy  editing,  rewrite,  reporting, 
desires  job  on  newspaper  or  magazine 
in  NYC  area.  Box  1576,  Editor  & 
Publisher. 

WORKING 

EDITOR 

Now  directing  one  of  the  country’s 
most  respected  medium  dailies,  with 
a  record  of  exceptional  growth  in 
competitive  market.  Ten  years  de¬ 
veloping  staff  and  product  on  tight 
budget,  winning  honors,  circulation 
and  community  acceptance  with  imag¬ 
ination  and  balanced,  responsible  jour¬ 
nalism.  Management  emphasis  on 
training  and  motivation.  Salary  in 
$20-25,000  range.  Ripe  for  change,  chal¬ 
lenge.  Box  1579,  Editor  &  Publisher. 

EDITOR.  42,  looking  for  WEEKLY 
in  Areas  1,2,5  or  7.  Want  chance  to 
become  part  owner.  Some  investment 
possible.  Box  1662,  Editor  &  Publisher. 

LONGTIME  feature  and  entertainment 
editor,  editorial,  human  interest,  social 
service  writer  of  Midwest  daily  is 
looking  for  greener  pastures.  All- 
around  combination  man,  including  ex¬ 
tensive  copydesk  experience.  Married, 
teacher  wife,  minor  children.  Inter¬ 
ested  in  Eastern  seaboard.  Box  1664, 
Editor  &  Publisher. 


VERSATILE  REPORTER,  29.  7  years 
experience,  all  l)€ats.  Currently  work¬ 
ing  for  Zone  4  metro  daily,  but  seek 
to  relocate  to  medium  or  smaller  sized 
daily  in  Zone  5,6,7  or  9.  Box  1645, 
Editor  &  Publisher. 


BUSY  TRI-WEEKLIES 
SMALL.  HUSTLING  DAILIES 
Self-starting  woman  reporter,  feature 
writer;  some  camera:  can  edit  copy, 
sweep  out.  deliver  papers.  J-degree. 
Over  50.  Northwest  native,  hiker,  fish¬ 
erman.  radio  ham.  Wants  to  relocate 
Idaho,  Oregon,  Washington.  Western 
Montana,  Northern  California.  Would 
consider  part-time.  Box  1466,  Editor  & 

I  Publisher. 

NEED  GOOD  REPORTER?  Hard¬ 
working  young  woman  with  3  years 
on  major  metropolitan  daily  seeks 
chance  to  relocate  in  East.  Experienced 
in  editing,  rewrite,  reporting,  makeup 
and  layout.  Prefer  writing  position. 
University  degree,  excellent  references. 
Available  Dec.  1.  f'or  resume  and  clips 
write  Box  1647,  Eklitor  &  Publisher. 


EDITORIAL 


BOSTON  AREA — 18  years  experience 
reporter,  editor,  makeup,  pasteup — 
news,  trade  papers.  Seek  editing,  free¬ 
lance  work.  Box  284,  Lynn,  Mass. 
01903. 


VETTERAN,  46,  seeks  wire  or  copy 
editor  post  in  Zone  4.  Solid,  family 
man.  $225  minimum.  Box  1648,  Editor 
&  Publisher. 


EXPERIENCED  REPORTER-feature 
writer-cartoonist  with  large  metro  daily 
and  wire  service  background  seeks 
news  i)osition.  SI)X  member,  appren¬ 
ticed  on  smaller  dailies.  Family  man, 
bilingual,  will  relocate  smaller  com¬ 
munity.  Box  1655,  Editor  &  Publisher. 

SPORTSWRITER — Can  do  any  opera¬ 
tion  in  the  sports  department.  Experi¬ 
enced.  Box  1355,  Editor  &  Publisher. 

EX -NAVY  JOURNALIST/ writer/edi¬ 
tor,  28,  MA,  4  years  weekly/house  or¬ 
gan  exi>erience  all  phases  seeks  same 
or  small  daily.  Zone  1-2.  Box  1642, 
Editor  &  Publisher. 


FREELANCE 

BRAZILIAN  CORRESPONDENT  — 
New  Yorker  with  magazine/news 
background  specializing  in  travel  and 
arts.  Available  for  assignments  in¬ 
cluding  photography.  Box  1637,  Editor 
&  Publisher. 


WRITE.  EDIT.  REWRITE— Ebcperi- 
ence  varied  fields.  M,  psychology  de¬ 
grees,  wide  knowledge.  Ms.  Tinsley 
822  Thacker,  Des  Plaines,  III.  60016. 


PHOTOGRAPHY 


NEWS  PHOTOGRAPHY  is  my  pro- 
fession.  features  my  specialty.  Fully 
experienced  on  dailys-weeklys.  Seek 
permanent  position  on  photo-oriented 
daily  in  clean,  friendly  town  Zone  3, 
4,7.  Married,  26  veteran,  AA  Journal¬ 
ism.  Resume-clips  available.  378-1  Uni¬ 
versity  Village,  Gainesville,  Fla.  32601 


CREATIVE  CONSCIENTIOUS  Photog¬ 
rapher —  Young,  married,  college  de¬ 
gree,  8  years  wire  service  and  news¬ 
paper  experience  on  all  types  of  as¬ 
signments.  Seek  full  time  challenging 
publication  position.  Resume  on  re- 
(luest.  Box  1654,  Editor  &  Publisher. 


PRODUCTION 


PRODUCTION  MANAGEMENT  —  20 
years  experience  in  all  areas  of  pro¬ 
duction.  Last  8  as  photo  composing 
foreman  in  400,000  circulation  news¬ 
paper.  Strong  in  personnel  and  train¬ 
ing.  Box  1634,  Editor  &  Publisher. 


PUBLIC  RELATIONS 


13-YEAR  MEDIA  AND  PR  vet.  BSJ. 
MA,  PRSA-accre<Iited  self-starter  who 
likes  travel.  Relocation  no  problem. 
Bo.x  1601,  Editor  &  Publisher. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location  without  specific  identification 


MA  JOURNALISM,  2  years  working 
experience,  some  freelance  writing 
Seek  writing  position,  prefer  Zone  2. 
Dina  Ingbet,  95  Buckingham  Rd., 
Brooklyn,  N.Y. 


EDITOR  ac  PUBLISHER  for  November  4,  1972 


39 


Shop  Talk  at  Thirty  By  Robert  U.  Brown 
Enemies  of  freedom  change 


Dr.  Arturo  Uslar  Pietri,  editor  in  chief 
of  El  \acionnl,  Caracas,  Venezuela,  one 
of  the  recipients  this  week  of  a  Maria 
Moors  Cabot  Award  for  “distinguished 
journalistic  contributions  to  the  advance¬ 
ment  of  inter-American  undeistanding,” 
also  received  the  lAPA-Mergenthaler 
Award  three  weeks  ago  at  the  Inter 
American  Press  Association  meeting  in 
Santiago,  Chile,  for  his  outstanding  edito¬ 
rials. 

Speaking  on  behalf  of  several  award 
winners  from  other  countries  at  Santiago, 
Mr.  Uslar  Pietri  obsei'ved  “there  is  some¬ 
thing  fundamental  which  unites  us,  some¬ 
thing  which  is  not  only  a  geographical 
bond  which  establishes  a  material  solidari¬ 
ty  between  the  sons  of  the  American  conti¬ 
nent,  but  we  are  also  united  by  our  faith 
in  certain  principles  and  the  conviction 
that  the  press  has  the  finer  task  of  great 
responsibility  in  the  present  world.” 

But,  he  said,  “we  cannot  today  speak  of 
freedom  of  the  press  the  way  Benjamin 
Fianklin  did.  Times  and  circumstances 
have  changed,  and  it  would  be  a  pure  and 
dangerous  anachronism  for  us  to  think 
that  the  problem  continues  to  be  the  same 
as  the  one  encountered  by  men  at  the  end 
of  the  18th  century  of  the  free  journalists 
of  the  19th  century.” 

The  communications  revolution  has 
biought  great  changes  in  the  speed  and 
the  volume  of  available  information. 
“Modern  man  is  submerged  in  a  veritable 
ocean  of  information,  with  contradictions 
and  results  entirely  different  from  what 
could  have  existed  when  the  idea  of  free¬ 
dom  of  the  press  was  invoked  in  the  deca¬ 
logue  of  the  rights  of  man,  almost  200 
years  ago. 

“And,  so  as  the  means  have  changed 
and  established  responsibilities  and  possi¬ 
bilities  which  are  different,  so  have  the 
enemies  of  freedom  of  the  press 
changed,”  explained  Dr.  Uslar  Pietri. 

“It  is  not  now  the  old  tyiant,  not  now 
the  absolute  king,  not  now  the  representa¬ 
tive  of  the  old  regime  which  is  against  the 
man  who  publishes  the  little  .sheet  and 
makes  it  circulate  and  who  occasionally 
was  sent  to  jail  or  was  caned. 

“Now  we  are  in  the  presence  of  a  fun¬ 
damental  change.  The  attacks  against 
freedom  of  the  press  not  only  come  from 
arbitrary  governments  all  over  the  world. 
Not  only  do  they  come  from  people  armed 
with  weapons,  but  come  from  people 
armed  with  hooks  on  philosophy,  with 
treatises  on  political  science,  with  ideas  of 
the  world  which  they  want  to  defend  and 
maintain. 

“The  fact  itself,  which  we  sometimes 
ovei  look,  that  at  this  moment  this  problem 
of  freedom  of  the  press  can  be  discussed 
only  in  half  of  the  world,  means  that 
something  very  .significant  is  happening  in 
our  time.  Half  the  world  is  subjected  to 
authoritarian  .systems  of  government,  of 
one  party  or  totalitarian,  and  in  them,  of 
course,  this  problem  cannot  be  stated,  is 
not  stated.  The  means  of  communication  is 


an  instrument  of  political  power  central¬ 
ized  in  the  only  party  that  uses  it.  Nobody 
would  ever  dare  to  even  suggest  that  he 
be  allowed  to  disagree. 

“But  in  this  other  half  of  the  world  in 
which  we  still  happily  live,  the  problem  is 
presented  and  discussed,  and  it  is  dis¬ 
cussed  by  those  who  are  no  longer  of  the 
tyranical  old  government,  but  in  the  name 
of  philosophies,  and  doctrines  and  ideas 
which  are,  or  pretend  to  be,  revolutionary. 

“If  we  would  like  to  sum  up  the  change 
in  a  dramatic  fashion,  we  would  say  that 
freedom  of  the  press  has  turned  from 
being  the  foremost  revolutionary  instru¬ 
ment  into  the  foremost  target  for  attacks 
of  the  modern  revolutionaries. 

“This  alone  would  illustrate  very  well 
the  profound  change  that  we  face,  hence 
the  need  that  we  adapt  our  way  of  think¬ 
ing  and  our  conduct  to  those  new  chal¬ 
lenges  and  to  those  new  circumstances. 
The  fact  that  the  great  communication 
media  require  to  be,  because  of  technologi¬ 
cal  and  economic  reasons,  immense  enter¬ 
prises  that  are  not  within  the  reach  of 
everybody,  and  the  fact  that  growing 
numbers  of  intellectuals  and  of  men  of 
thought  question  that  liberty,  exercised 
today  in  the  countries  enjoying  political 
pluralism  and  representative  democracy 
by  the  large  newspapers  and  the  big  com¬ 
munication  companies,  in  turn  gives  them 
a  responsibility  as  was  never  held  by  the 
editor  of  the  small,  almost  clandestine 
sheet  that  circulated  in  the  18th  or  19th 
century. 

“This  responsibility  must  be  that  of  en¬ 
suring  that  freedom  of  the  press  or  free¬ 
dom  of  expiession  he  effective.  That  the 
right  and  security  to  inform  impartially 
not  be  manipulated  under  any  respect,  nor 
in  the  name  of  any  interest,  no  matter 
how  sacred  it  may  look.  The  need  of  sepa¬ 
rating  in  a  decisive  way  that  which  is 
information,  that  must  be  complete,  total, 
impartial  and  objective,  from  what  is 
opinion,  that  may  be  as  passionate  as  one 
may  please,  but  that  cannot  he  mixed  up 
with  one  anothei',  without  coming  into  a 
dangerous  ground  in  which  the  most  af¬ 


fected  party  will  be  precisely  freedom  of 
the  press. 

“Today  more  than  ever,  we  cannot  be 
satisfied  with  repeating  old  concepts  with 
regard  to  sacred  freedom  of  the  press, 
but  that  we  have  to  learn  to  live  it,  to 
defend  it  and  to  justify  it  in  a  world  that 
has  changed,  and  that  continues  to 
change,  at  a  speed  that  we  ourselves,  men 
of  information,  sometimes  do  not  realize.” 


Dallas  News  reporter 
on  hijacked  airplane 

For  its  coverage  of  the  hijacking  of  an 
Eastern  Airlines  plane  to  Cuba  Sunday 
(October  29),  the  Dallas  Morning  .Vocs 
had  a  firsthand  account  because  one  of  its 
reporters  was  on  the  jdane. 

Sam  Kinch  Jr.,  :?2,  assigned  to  the 
News’  capital  bureau  in  Austin,  was  on 
his  way  to  cover  the  campaign  of  the 
Democratic  Vice  Presidential  candidate, 
Sargent  Shriver,  when  the  plane  was  hi¬ 
jacked  at  Houston  .4iri)ort.  An  Eastern 
.Airlines  ground  attendant  rejiurtedly  was 
killed  by  tbe  hijackers  at  Hou.ston. 

On  Monday  (October  30)  the  News 
gave  Kinch,  who  joined  the  paper  in  1968 
as  a  member  of  the  Washington  bureau, 
front  page  sj)ace  for  his  account  of  the 
hijacking.  On  Tuesday  Kinch  caught  up 
with  the  Shriver  i)arty. 

• 

UPI  Pulitzer  photog 
joins  Time-Life  staff 

David  Hume  Kennerly,  1972  Pulitzer 
Prize  winner  for  feature  ))hotography, 
has  lesigned  from  United  Press  Interna¬ 
tional  to  join  Time  and  Life  magazines  as 
a  contract  photographer.  Kennerly  had 
been  with  UPI  in  the  United  States  and 
-Asia  for  five  years. 

One  of  his  last  assignments  for  UPI 
was  a  tiij)  through  China  during  and 
after  the  visit  of  Jajianese  Prime  Minister 
Tanaka  in  September.  He  won  the  Pulitz¬ 
er  with  a  portfolio  of  pictures  taken  in 
Vietnam  and  the  India-Pakistan  war. 

His  first  piofessional  job  was  in  1965 
for  the  Lake  Oswego  (Ore.)  Review. 


TIMING  IS  EVERYTHING 

The  best  time  to  sell  orooerties  is  when  the  buyers  are  buying. 
Sell  now  at  high  prices. 


t  N  C 


Washington,  D.C.:  1100  Connecticut  Ave.,  N.W.  20036  (202)  393-3456 

Chicago:  1429  Tribune  Tower,  60611  (312)  337-2754 

Dallas:  1511  Bryan  Street,  75201  (214)  748-0345 

San  Francisco:  111  Sutter  Street,  94104  (415)  392-5671 
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When  a  big 
insurance  story  breaks, 
we  can  help  you 
put  it  together. 


Keeping  up  on  car  insurance  news  today  isn't  the 
world's  easiest  assignment.  Getting  the  facts  is 
only  half  the  job. 

The  hard  part  is  understanding  them  and  making 
them  easily  understood. 


Our  Press  Relations  Department  can  help. 

You'll  get  the  straight  facts  you  want,  and 
straight  talk,  too.  Fifty  years  experience  says  we 
understand  the  insurance  business.  And  the  fact 
that  many  of  the  top  editors  and  columnists  in  the 
country  contact  us  for  information  says  we 
understand  your  field,  too. 

Give  us  a  call.  Our  staff  of  news-trained  pros 
•  will  fill  you  in  quickly,  and  accurately.  And 

,  with  an  understanding  that  comes  from  being  first 

in  car  insurance. 


Call  309/662-2521  or  309/662-2063 
Department  of  Public  Relations 
State  Farm  Insurance  Companies 
Bloomington,  Illinois  61701 


NSURANCE 


$10,000  reward  for  information 
ieading  to  the  survivai  of 
open  space  in  America 


Perhaps  America’s  national  bird 
should  have  been  the  pigeon.  It  can 
thrive  in  the  concrete  canyons  of  our 
cities.  The  eagle  isn’t  as  fortunate. 
This  bird  flourished  when  America 
was  an  expanse  of  undeveloped  land. 
Now  America  has  less  open  space, 
more  people,  and  the  eagle  is  no 
longer  a  common  sight. 

We  are  concerned  about  the  eagle’s 
chances  of  survival.  We  are  also  con¬ 
cerned  about  the  survival  of  open 
space. 

One  of  the  promises  of  America  has 


been  the  promise  of  open  space. 
Today,  open  space  is  more  than  a 
promise.  It  is  an  obligation  to  future 
generations. 

Newspapermen  and  women  can  help 
to  honor  this  obligation  by  marshal¬ 
ing  public  opinion  against  the 
encroachment  of  our  open  areas.  To 
this  end.  The  Scripps-Howard 
Foundation  offers  a  total  of  $  10,000 
in  prizes  in  the  ninth  annual  Edward 
J.  Meeman  Conservation  Awards 
for  articles  published  in  news¬ 
papers  in  1972. 


In  addition  to  open  space,  entries 
could  include  such  topics  as  pollu¬ 
tion,  overpopulation,  recycling,  soil, 
forests,  vegetation,  wildlife,  and 
future  technological  developments. 
News  stories,  editorials,  columns, 
cartoons,  and  photographic  essays 
are  eligible. 

Your  involvement  and  your  entries 
are  encouraged.  Just  return  the 
coupon. 


Scripps-Howard 

Foundation 

200  Park  Avenue,  New  York,  N.Y.  10017 


